


Vol. 17, No. 2683 


















Sparks 


The Preview Circuit 
GM’s New Idea 
Derby Reflections 
Lesson for Youth 


By 
Chris Sinsabaugh 








Y-HO! Yoicks! and all the 








America’s Only Weekly Automotive Trade Paper 


‘| Andowodtiue News 


The Newspaper of the Industry 


DETROIT, AUGUST 25, 1941 


Styling Highlight 
"42 Hudson Cars 


New Drive-Master Device 
Offers 3-Way Choice 
Of Gearshifting 


On Defense Front 
Automotive tools being 
used for defense .............. 
Rubber treaders seek priority .. 14 
Small businesses face crisis..... . 10 


DETROIT.—Spotlighted by 


other oddments of expression 
that denote the hunt is on! Mean- 
ing that the Paul Prys and the 
Peeping Toms (the column’s pet 
names for automobile editors) are 
in full cry on the annual preview 
circuit which marks the introduc- 
tion of the new models. As I write 
this, the circuit dates, with but one 


a new development in driving 
ease, known as the Hudson 
Drive-Master, Hudson an- 
nounces three new lines of 
cars for 1942. 


Featured in all new Hudson 
models are longer, lower, more 








exception, have been definitely set, 
and the one exception, Ford, says 
im its party will be around 


f This column already has named 
most of the dates, but that list 
will have to be revised because of 
the action of General Motors late 
last week, so Buick and Oldsmo- 

4 bile will have to be scratched in 
consequence of the decision of the 

everything 


corporation to have 
under one tent on Sept. 10. 
7 * * 


Statler there will be a big dinner. 


Both there and at Milford im- 
portant speeches will be delivered 
by GM’s brass hattery, including 


Alfred Sloan, C. E. Wilson, Oo. E 
Hunt, Charles F. Kettering, Charles 
L. McCuen and Richard H. Grant. 
The last named is convalescing 
from a long illness, but the doctors 
are letting him go back to work 
wages * * * 


HUDSON WAS the early bird 
that caught the press worm, intro- 
ducing its new stuff to the news- 
Papermen in 44 cities throughout 
the country at local parties, the 
first of which was in Detroit July 
28. Since that time there has been 
& gap in the circuit, which was no 

(See SPARKS, Page 27, Col. 1) 


In This Issue 
Page 23 


















Car Registrations ...-----:: 
Coming Events Ms a aaa aise Page is 
FOB Factory ..-.::--c°°°*"' Page 3 
Production This Week... Fs .= 
Truck Registrations . Pages 131 


Truck Section 


THIS DECISION on the part of 
GM marks a distinct departure 
" from past practice, when each of 

the units had its own press pre- 
view. As my grapevine telegraph 
clicks it cff to me, the corporation 
will have a combination defense 
and automobile exhibition of its 
products. Its proving grounds at 
Milford, Mich., have been selected 
as a base of operations where not 
) only the new cars and trucks can 
be displayed for the benefit of the 
Press, but at the same time the 
defense products can be put on 
dress parade. In the evening at the 


flowing body lines, flared to con- 
ceal the new wide safety running 
boards; new front-end and fender 
styling; mechanical refinements in 
operating economy and long life; 
improved riding comfort; new up- 
holstery fabrics and numerous 
other betterments, including an ex- 
tension of color harmonies offered 
by Symphonic Styling, a standard 
feature introduced by Hudson. 

In the lowest price field for 1942, 
Hudson offers a new Six Deluxe 
model, mounted on 116-inch wheel- 
base and powered with a six-cyl- 
inder, 92-horsepower Hudson en- 
gine. New, wider, more massive 
front-end design, improved body 
streamlining and smarter interiors, 
instrument panel and trim are evi- 
dent over the company’s previous 
offerings in this field. A still lower 
priced model, the Hudson Six, with 
the same power and wheelbase, 
completes the company’s entries in 
this price division of the market. 
Priced just above the lowest is 

(Continued on Page 8, Col. 1) 


New, Used Cars 
Covered in Curb 


On Time Sales 


BULLETIN 


WASHINGTON. — The Federal 
Reserve Board late Friday issued 
under authority of the President’s 
executive order a regulation cover- 
ing installment credit. It takes ef- 
fect Sept. 1, 1941. 

The regulation permits an 18- 
month period for payment on all 
of the articles listed, including new 
and used cars. It also provides for 
down payments of one-third on 
new and used automobiles, aircraft, 
power driven boats and motors 
used therein, outboard motors and 
motorcycles. 

The principal differences between 
the regulation as adopted Friday 
and the tentative draft, made pub- 
lic by the Federal Reserve Board 
on Aug. 15, are due to textual 
amendments designed primarily to 
clarify or further implement vari- 
ous divisions. Reserve banks will 
administer the regulations. 



























?|Bowing Into ‘42 . 





Third Down, 18-Month Limit Put on Time Sales 


PRODUCTION CUT 26% UP TO DEC. 1 


Hudson, Packard Introduce’42 Lines 


‘Safety Advances,;, 





—_——* 


1942 HUDSON SIX Deluxe club sedan. Featured for ’42 in all new Hudson 


models are longer, lower, more flowing body lines, 


wide safety runnin 
finements; improv 





DISTINGUISHED by streamlines originally introduced on the Packard Clipper 


last April, the entire 1942 Packard line ranging from Sixes to Su 
r motif. This is a front view of the 1942 
ix or Eight in a wide variety of colors. 


is styled ‘trom the Clip 
club sedan offered in a 


r-Eights, 
Packard 


Clipper Styling Is Extended 
In 1942 Packard Lines 


DETROIT. — Heralded by the 
ultra-streamlined Packard Clipper, 
announced to the public last April, 
Packard has carried forward the 
modern streamlines to become the 
dominant theme for its line of 
1942. 


The Twentieth Series Packard 
line, announced to. distributors, 


The Top Ten 

PASSENGER CARS 
First Ten in Registrations Re- 
ported in Automotive News Today: 
1941 1940 
Pos. Make Pos. 
1—641,099 Chevrolet 492,927— 1 
2—414,046 Ford 320,697— 2 
3—325,539 Plymouth 259,553— 8 
4—225,485 Buick 156,254— 4 
5—208,998 Pontiac 129,657— 5 
6—171,410 Olds 111,629— 7 
Ii—146,604 Dodge 121,982— 6 
8—101,683 Chrysler 58,155— 8 
9— 72,576 Studebaker 57,116— 9 
10— 62,057 De Soto 40,964—12 

Total All Makes 
2,646,592 1,959,681 


For complete standing of all 
makes, see Page 23, this issue 





dealers and guests here Aug. 25, 
encompasses Clipper windstream 
styling on models of the One-Ten, 
the One-Twenty, the One-Sixty and 
One-Eighty Super Eight. 

In addition to the functional 
streamlining taken from the Clip- 
per theme, Packard will continue 
to manufacture certain other body 
styles along traditional lines. At 
the same time, it was announced 
that the station wagon will be 
discontinued. 

The Packard Clipper, which saw 
its April debut with engine and 
classifications similar to the stand- 
ard One-Twenty, is now joined by 
a lighter Six of the One-Ten type 
and the basic models of the One- 
Sixty ond One-Eighty Super Eights 
on a 127-inch Clipper chassis. These 
larger Clipper styled models in- 
clude a six-passenger four-door se- 
dan and a six-passenger two-door 
sedan. Body shells correspond with 
those found on the smaller Six and 
Eight. 

While Clipper styling has been 
carried to models throughout the 
Packard line, certain other popu- 
lar models are continued without 
material change. The One-Ten, 
(Continued on Page 10, Col. 1) 






COMMERCIAL CAR. N EWS 


flared to conceal the new{ 2nd investigations, a formula final- 


boards; new fremt-end and fender st = ; mechanical re-} ly has been worked out for the 
riding comfort, and new upholstery 
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2,150,000 Cars 
Is Ceiling for °42 
Model Production 


Bigger Cut Due In Dec.; 
Over 14%-Ton Trucks 
Get Priority 


On Decler Front | 


NADA suggests revisions in 

time-buying curb ............. 
Permanent credit curb possible. 3 
Truck output boosted 18 


By William Ullman 
Washington Correspondent 
WASHINGTON. — Culmi- 
nating months of uncertainty, 
highlighted by open clashes ‘ 
between defense officials, and 
weeks of conferences, studies 


progressive drying up of passenger ‘ 
car production for private use. 

Calling for a 26.6 percent cut for 
August, September, October and 
November production, with the ex- 
pectancy of further cuts in the 
months to come, rising to a 50 per- 
cent curtailment for the model year 
ending July 31, 1942, the formula 
is in the nature of a compromise 
between OPACS’ desire for an out- 
right 50 percent slash and the 
OPM’s demand that the cuts be 
graduated. New quotas are to be 
announced Sept. 15 for December, 
with further announcements due 
the 15th of each succeeding month 
for the succeeding periods. 

Under this program, total for the 
model year would be 2,150,000 cars, 
or about half of last year’s output, 

(Continued on Page 16, Col. 1) 





Output Quotas 


Following are the production 
quotas for the next four months, 
together with the production 
during the same months last 
year: 









Qpetes 





Output 
Aug. 





Company 
General Motors. . 







151,845 

















Total “big 3”.... 702,509 970,100 
Studebaker ..... 35,289 46,160 
Hudson ......... 25,874 41,900 
OY are 21,972 20,942 
Packard ........ 23,056 25,710 
Willys-Overland 7,768 8,364 
CHORIT oc ccceee 185 






Total for smaller 








companies .... 114,292 143,261 
Grand total for all 
companies .... 816,801 1,113,361 





Note: While the production quotas 
for the full year could not in- 
dicated definitely, since the mate- 
rial shortages may become greater 
and require further curtailments, 
the companies were told that they 
could plan to produce not more 
than the following - amounts: Gen- 
eral Motors, 950, Chrysler, 496,- 
000; F 399,000; tude aker, 92. - 
000; os. n, 68,000; h, 000 ; 
Packard, 60.000;\ Will 
20,000, and Crosley, 

N.B.—Each corporation may ap- 
Portion its quota to its divisions 
as seen fit. 
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Automotive Exports Take Seasonal Decline in June 


Total Valuation of Products |sSoap Box 


At All-Time High For Month 


Special to Automotive News 
WASHINGTON.—Exports of U.S. 
automotive products declined sea- 
sonally in June, totaling $24,115,341, 
a decrease of 31 percent from the 
valuation of $35,007,743 reached in 


K.C. Dealers Turn 
Attention to Used 


Cars and Service 


KANSAS CITY.—As the motor 
car dealers in the Kansas City 
area go into the “in between” 
season — between models—the de- 
mand for both new and used cars 
is showing a big upswing. So far 
this year new car and truck regis- 
tration in this area — Jackson 
county, Mo., Wyandotte county and 
Johnson county, Kan.—has jumped 
to a total of 22,022 units as against 
16,530 for the same period of last 
year—a gain of 5,592 units. 

In July new car registrations for 
Jackson county (Kansas City) to- 
taled 1,716. A total of 206 trucks 
also were registered. The sale in 
Wyandotte county (Kansas City, 
Kan.) was 423 new cars and 50 
trucks while Johnson county, Kan., 
also adjoining Kansas City, had a 
registration of 199 new cars and 19 
trucks. 

With the uncertainty that is fac- 
ing dealers regarding 1942 models, 
they are becoming less “trade 
anxious” and are cutting trade-in 
allowances very materially — in 
some cases even drastically. At the 
same time it is reported that many 
dealers are preparing to take the 
used cars now in stock into their 
repair shops and overhaul them. 
In this way they expect to keep 
their mechanical departments busy 
and at the same time be able to 
sell their used cars on a profit basis 
rather than “swapping dollars.” If 
the car shortage develops as indi- 
cated by the announcements from 
Washington, a group of dealers 
here plan to start a concerted 
campaign looking to educating the 
public with the advantages of hav- 
ing their present cars overhauled. 
In this way they believe it will 
be possible to keep from operating 
at a loss until such time as the 
flow of new cars again becomes 
normal. 

August rains in the middlewest 
insures that this section of the 
country will have the largest corn 
crop in years. This means more 
grain and livestock money in the 
hands of the buyers in the Kansas 
City trade territory with a corre- 
sponding larger demand for new 
cars. Distributors, especially, will 
be hard hit if there is a big cut 
in car production for, with a 
clamoring market, they will be 
unable to supply their retail deal- 
ers in the trade territory. 

The fear is being expressed by 
some dealers that should the pro- 
duction of cars be curtailed too 
drastically that many salesmen 
will be thrown out of employment. 
While the new Remington arms 
plant and the North American 
Aviation bomber plant may be 
able to take care of some of this 
unemployment, the feeling is that 
many motor car salesmen, trained 
for years in sales work, will not 
fit in well with this type of work 
and thus create a bad situation in 
the car sales field. 





Baltimore and Rochester 


Set Dates for Shows 
DETROIT. — Dates for auto- 
mobile shows in Baltimore and 
Rochester, N. Y., were set last 
week by dealer associations in 
those cities. The Baltimore show 
will be held Oct. 11-18 in 5th 
Regiment Armory while the 
Rochester exposition will be 
staged on the same dates. 
These raise to six the number 
of dealer-sponsored shows to be 
held this fall. Others are Buffalo 
(Oct. 11-19), Los Angeles (Oct. 
11-19), Chicago (Oct. 12-19), and 
San Francisco (Oct. 17-26). Other 
cities planning shows are De- 
troit, Pittsburgh and St. Louis. 
















May, although 29 percent over the 
$18,624,763 shipped in June of last 
year, according to U. S. department 
of commerce figures. 

This valuation is said to be the 
highest for June since 1937. Ship- 
ments of passenger cars, trucks and 
most miscellaneous automotive 
items declined from May, 1941, the 
only gains appearing in exports of 
automobile engines, clutch facings, 
piston rings, differential and trans- 
mission gears, automobile horns, 
trailers, automobile tire service 
equipment, gasoline and oil pumps, 
and motorboats not over 16 gross 
tons. 

Passenger car exports numbered 
3,885 units valued at $3,409,562 
against 8,782 at $6,147,380 in May, 
1941, and 6,309 at $3,933,814 in June, 
1940. Shipments declined in all 
price classifications. 

Shipments of trucks totaled 9,374 
units valued at $9,078,319 as com- 
pared with 12,910 at $13,659,787 in 
May, 1941, and 8,094 at $6,538,331 
in June, 1940. 

Exports of miscellaneous auto- 
motive products were valued at 
$11,627,460 against $15,200,576 in 
May 1941 and $8,152,618 in June of 
last year. 

During the first six months of 
1941, exports of automotive prod- 
ucts reached a valuation of $178,- 
870,994 against $144,106,215 in the 
same period of 1940, a gain of 24 
percent. This half year valuation 
was the highest since 1937. 


Airplane Exports 


Also Drop 

WASHINGTON. — Aeronautical 
products exports during June to- 
taled $39,248,642, about 32 percent 
of the total estimated U. S. pro- 
duction, 
from the all-time monthly high in 
April of $66,282,840 and excepting 
February represented the lowest 
monthly figure during the first six 
months of 1941, the U. S. depart- 
ment of commerce announced last 
week. 

Total aircraft exports, including 
land and seaplanes, during June 
numbered 352 for a total value of 
$23,815,020, a decrease of 41.5 per- 
cent from May when 511 planes 
valued at $40,742,631 were exported 
and 17.2 percent higher than June, 
1940. Excepting February, 1941, 
these shipments represented the 
lowest export total since November 
of 1940. The domestic production 
of military and major transport 
planes during June totaled 1,476 
units, the highest production rate 
ever reached. 


Syracuse Sales 
Continue High 


SYRACUSE.—Automobile sales in 
Onondaga county last month held 
to the record-breaking level estab- 
lished in the first six months of 
1941, although the total of new cars 
registered — 1,052 — was lower than 
in March, April, May or June. The 
increase over July, 1940, was 16.8 
percent. 

A feature of the statistical report 
for July is the large number of 
used car sales which took place in 
the county, as reflected in regis- 
trations, exclusive of transfers. 
The used car sales total of 1,467 
exceeded that of any previous 
month since the Syracuse Auto- 
mobile Dealers Assn. began keep- 
ing a record of such sales two 
years ago. It showed a gain of 
40.1 percent compared with July, 
1940. 

Total of new passenger cars reg- 
istered in Onondaga county for the 
seven months ended July 31, as re- 
vealed in a delayed tabulation of 
figures, is 8,597, up 32 percent com- 
pared with the like 1940 period. 

There were 158 new trucks reg- 
istered in the county last month, 
an increase of 38.6 percent over 
July, 1940; total for the first seven 
months of this year, 915, a gain of 
8 percent compared with the cor- 
responding 1940 period. 


For _a fresh automotive viewpoint, 


read George M. Slocum’s “A Word in|; 


Edgewise.’ 


a decline of $27,034,198 | Ww 


a 
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a 





LEADING BY a length, Claude Smith, age 14 of Akron, left, wins the 


Derby Scenes .. . 








All-American Soap Box Derby, held last week at Derby Downs in Akron. 
John D. McDaniels jr. of Charleston (W. Va.), center lane, was second, while 
Gene Bean of Washington (D. C.), placed third. 





HAPPINESS reigns in the Smith famil 

ational Soap Box Derby finals its first championship, and 
E. Coyle, general manager of C to 
place winner in 1940; 
above the new champion is Wilbur Shaw, 


home ~~. of the 
receives his trophy, from M. 

right, George Smith jr., third 
rs. George Smith. Standing, 
veteran Indianapolis Speedway winner. 


of Akron, as Claude brings to the 


hevrolet. ft 
oyle; Claude Smith, and 





Inside a Derby 


Annual Soap Box Event Has Everything—Color, 
Drama, Crowds—But BIG Thing Is the Boy 


By Pete Wemhoff 
Managing Editor 

AKRON. — Don’t worry about 
America of the future. ... 

That is, if the 117 contestants 
in Chevrolet’s eighth annual Soap 
Box Derby here last week were 
representative of the nation’s 
youth, as exemplified by the 25,000 
boys who competed in various local 
derbies this year. 

Having received second-hand all 
my knowledge of the previous seven 
derbies, I must confess my attend- 
ance at the 1940 finals was a reve- 
lation—a revelation of how inge- 
nuity, initiative and good sports- 
manship are being molded into the 
makeup of America’s men of to- 
morrow. 

Impressive too, of course, is the 
“big-time” business-like manner in 
which the All-American finals are 
handled by a corps of 250 men— 
clockwork precision, every safety 
precaution, entertaining sidelights, 
et al, which rank the derby with 
America’s topflight sports events. 
Yet the BIG stuff is still the boy, 








ee: i Nw 


Cc. P. FISKEN (left), boss of the 
Soap Box Derby, goes over schedule 
with the writer. 





c 





the boy who—with his own mind 
and hands — has 
designed, built @& 
and drove to vic- | 
tory his soap-box 
racer. 

The months he 
hoped, planned 
and worked to 
win a place in 
the All-American 
finals at Akron, 
now realized, has 
had its effects on 
him — but they , 
have been good 
effects. He knows 
his battle is just 
starting; he still 
must capture the 
gold trophy but, 
win or lose, he’s 
been taught to be 
a good sport, 
something lacking in many of his 
adult brethren. 

He’s dead serious about his racer, 
spends countless hours before the 
race tinkering here and there, oil- 
ing this and that. He’s brought 
with him from the home town every 
conceivable piece of equipment, 
tool, gadget, oil, etc., to be ready 
for any emergency. 

He benefits from the availability 
of all modern equipment to service 
his racer; up-to-date timing and 
photo-finish devices; a smooth rib- 





... dead 
serious 


*|bon of concrete on which to race: 


every precaution to protect himself 
and his racer. He thrills while tak- 
ing part in the colorful parade 
which precedes the finals. And he 
receives the plaudits of 75,000 per- 
sons who line Derby Downs to see 
the race. 

He gets the expért help of a staff 
of 250 men, headed by C. P. Fisken, 
Chevrolet advertising manager and 
general manager of the derby, who 
test, check and repair his racer if 
needed. He’s supervised but he’s 
strictly on his own. His big chance 
arrives; to win is his major goal— 
but, win or lose, he’s still a winner, 
at least character-wise. ; 





Ky. Dealers Elect 
Summers at First 


Annual Conclave 


LOUISVILLE.—The board of di- 
rectors of the Kentucky Automo- 
bile Dealers Assn. elected Turner 
A. Summers, Summers - Herrmann 
Co., this city, president of the as- 
sociation at its first annual con- 
vention in the Kentucky hotel here 
last week. 

H. F. Galloway, Galloway Motor 
Co., Bowling Green, was elected 
vice-president, and Paul Dex- 
heimer, Dexheimer- Beaty Motor 
Co., Somerset, named _secretary- 
treasurer. 

Other members of the board of 
directors were named at the con- 
vention prior to the election of the 
officers. They are: 

Charles B. Wilson, Taylor-Wilson 
Chevrolet Co., Paducah; J. F. Con- 
Bards- 


way, Conway Motor Co., 
town; J. Clif Ware, Covington 
Buick Co., Covington; Dixie Mc- 


Kinley, Dixie McKinley Motors, 
Lexington; John C. Theobold, Ley- 
man Motor Co., Louisville; Herbert 
S. Melton, Paducah Motors, Inc., 
Paducah, and J. Rumsey Weir, 
Weir Motors Co., Louisville. 

Speakers at the convention in- 
cluded Harry Sommers, vice-presi- 
dent, National Automobile Dealers 
Assn.; Edward F. Hagan, local 
branch manager, U. S. department 
of labor; William J. Davis, field 
representative, Automobile Protec- 
tive and Information Bureau, and 
J. Ward Oates, executive assistant 
to the Revenue Commissioner of 
Kentucky. 


Detroit Dealers 
Report Sizable 


Gains in July 


DETROIT. — New car sales in 
Wayne county (Detroit) continued 
at a fast pace in July, hitting 11,- 
227 units as compared with 8,422 
new cars sold in July, 1940, accord- 
ing to a bulletin from Detroit Auto- 
mobile Dealers Assn. 

New commercial car sales like- 
wise showed a sizable gain in July 
over the same month of 1940, with 
retail deliveries totaling 766 as 
against 541 in July, 1940. 

For the first seven months of 
this year new car sales totaled 
107,566 units in this area, while 
in the first seven months of 1940, 
a total of 70,463 new cars were sold. 

New commercial car sales for the 
first seven months of 1941 hit 5,498, 
which compares with 4,417 com- 
mercial units sold in the like period 
of 1940. 






Car Curtailment 
Held Detriment 
To U.S. Exports 


FLINT.—Curtailment of automo- 
bile production will seriously affect 
the country’s export trade with 
Latin America and be a blow to 
the good-neighbor policy, Congress- 
man William W. Blackney of Flint 
said last week. 


“Automobiles have long been the 
chief export to Latin America,” he 
says. “Last year the United States 
sold nearly $75,000,000 worth of 
automobiles and automobile parts, 
principally to Brazil, Argentina 
and Mexico. Machinery exports 
amounted to about $71,000,000 and 
electrical goods to about $41,000,000. 

“Our great fear of Nazi military 
penetration is based upon trade 
and economic penetration by the 
Germans, the Italians and_ the 
Japanese. 


“Yet under these circumstances, 
where we have this opportunity to 
increase our economic influence in 
Latin American countries by in- 
creasing our trade, we must per- 
force cut off the manufacture of 
the very items which interest the 
Latin American countries most.” 





Dealers Picnic 


NEW PHILADELPHIA, O. — Mem- 
bers of Tuscarawas County Automobile 
Dealers Assn., their employes and fam- 
ilies enjoyed their annual picnic at 
Tuscora Park here. 
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Dealers’ or salesmen’s comm . 
addressed to John 0. Munn ~ 
and the writer's name will be 


By John O. Munn 


Questions or requests may be 
care of Automotive News, Detroit, 
kept in confidence if requested. 








IS evident that dealers are 
much concerned by the labor 
jtuation, not only with respect to 
gion organization activity but los- 
ing mechanics to the draft and de- 
nse industry. Union agitation re- 
ently has been acute in some sec- 
jons of the country. No automo- 
sile dealer employs any great num- 
yr of workers. Combined they are, 
in fact, many small businesses, 
ach in a different location, and 
jot the type that union organizers 
‘an profitably exploit. 
| For that reason, if we take a 
reasonable attitude toward labor, 
iwe can doubtless forestall any 
isrious union effects and keep 
workers otherwise contented. 


Wechanics Reluctant 
To Leave 


OM correspondence, it is evi- 

dent that dealers are not yet 
losing a large proportion of their 
mechanics in the draft. Perhaps 
eventually it is going to be possible 
for us to convince Washington of 
the essentialness of our industry 
and obtain deferment for them. 

Dealers report, too, that par- 
ticularly their older mechanics 
are reluctant to quit and go to 
work for defense industries that 
sometimes pay twice the salary 
for fear when the defense pro- 
gram is over and the new in- 
dustry closes down they will face 
unemployment. So, in these un- 
certain times, it is good for any 
dealer to give labor relationships 


careful consideration. 
* + oa 


Exerts Healthy 


Influence 
[a very much impressed with 

a letter I recently received from 
a dealer. While he is in a metro- 
politan town, he has never had any 
difficulty with labor. He is a dealer 
I greatly admire. He has been a 
strong, healthy influence in this 
trade not only locally, but state- 
and nation-wide. I won’t mention 
his name, although he well de- 
serves full credit, because in hold- 
ing him up here publicly I am 
afraid I might spur some radical 
labor leader on to make an ex- 
ample of him. While some dealers 
may not be of his temperament 
and therefore cannot successfully 
follow his policy, I am sure every 
dealer will be interested in his 
letter that follows: 

“Our labor policy is a simple 
one. This organization, although 
individually owned, is governed 
by a board of directors comprised 
of seven members. I am _ the 
chairman and together with my 
Manager and service manager 
represent the three permanent 
members of the board. The re- 
maining four members are elect- 
ed to membership every six 
months from the various depart- 
ments of our operation: the sales 
department, the service depart- 
ment, the new and used car 
make-ready departments and the 


New Car Stocks 
Dwindling Fast 
In Seattle Area 


SEATTLE—Cleanup of 1941 
models continues without letup and 
dealers in this area are in the best 
shape in this respect, that they 
have ever known. ; 

Plans continue tentatively for 
holding open house showings of 
the 1942 models, expected to arrive 
quite generally the coming month. 

Statistics for July sales in King 
county (Seattle) as compiled by 
Motor List Co., show the total as 
2,236, compared to 1,617 for July, 
1940, 



















Chevrolet continues in top sales 
Position with 517, followed by were 
With 271, while Plymouth ranks 


third with 259. Others in respec- one 


i i dge 
tive order were Buick 189, Do 
165, Pontiac 143, Studebaker 119, 
Hudson 103. All other sales wer 
below the 100 mark ig ; 


shop. This board constitutes 
what we choose to term our 
legislative body. We meet once a 
month and all matters large or 
small which relate to operating 
policy are settled by a majority 
vote. Off-hand, one might think 
that the board was comprised of 
“yes men” but such is not the 
case. Each new member, upon 
his election, is given thoroughly 
to understand his responsibility 
—that he is really a part of the 
management and that should 
trouble of any nature originate 
in that department which he rep- 
resents, the responsibility for 
such trouble will rest with him, 
provided he has not detected it 
in advance and presented it to 
the board for consideration prior 
to its happening. Not only is he 
the representative of the em- 
ployes in his department, but he 
also represents the management. 
* * * 


Board Has 


Final Say 


By fross decisions of this legislative 
board are final. No one, includ- 
ing myself, may undertake to 
change any policy except through 
reconsideration by the entire board. 


“Next, we have our executive 
board. This is comprised of all 
the executives in the organiza- 
tion. Each has the necessary 
authority in his department and 
he executes to the best of his 
ability those policies which have 
been adopted by the legislative 
board, but he does not have any 
authority to modify or change 
such policies in any respect. He 
may hire and fire and is free 
from restriction in the execution 
of his duties. 


May File 


Complaints 
“ATOW, it can happen that some 
member of the organization 
might feel that an executive was 
not justified in discharging him or 
he might feel that some discrimi- 
nation had been made through par- 
tiality. Our legislative board then 
functions as a judicial body. The 
injured party may file with the 
judicial body any complaint he has 
to make and he will be given a 
hearing, in which event the major- 
ity of the board is final either for 
or against him. 

“This plan may sound some- 
what idealistic but we have been 
able to temper it with enough 
practicability to make it work. 
Some people feel that our Demo- 
cratic form of government has 
become impracticable, but I am 
not among them. It is true that 
the employes have the majority 
on the board but this fact does 
not seem to have made one iota 
of difference insofar as their 


sincerity is concerned. 
*x* * * 










































* * 


Pressure 


From Outside 
oo the past two years we have 
been besieged on all sides by 
labor movements but all efforts to 
organize our men_ have proved 
futile so far. Everchanging condi- 
tions that seem to be drifting fur- 
ther and further toward the left 
may compel us in time to change 
our course, but I feel reasonably 
sure that any such change will be 
brought about through pressure 
from the outside, perhaps by law, 
but that such will not have been 
forced upon us by our employes. 


* * 


Labor Relations 


Policy 
HAD a conversation with 4 
dealer the other day, who, in 
the midst of the 1931 depression, 
set up a labor relations policy that 
has been a happy and profitable 


He called a meeting of all his 
workers, told them that he was 
losing money and that if it kept 
(Continued on Page 26, Col. 5) 
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Credit Curb May be Permanent 





Fuel Rationing Cuts 


Car Sales in Australia 
WASHINGTON.—U. S, depart- 
ment of commerce reports that 
rationing of gasoline in Australia 
has brought sales of all kinds 
of motor vehicles to a low level. 
Further restrictions on the use 
of gasoline are expected at an 
early date. 

Reduction in the number of 
new automobiles that may be 
imported has brought about un- 
usual activity in the used-car 
market. Also the prohibition on 
imports of motorcycles from the 
United States and other non- 
sterling countries, which became 
effective Apr. 1, 1940, has been 
removed. 


All-Out Defense 
Support Pledged 
By Ind. Dealers 


INDIANAPOLIS.—A message to 
automobile dealers of Indiana, to- 
gether with a pledge for dealers to 
support the defense program, par- 
ticularly with regard to scrap ma- 
terials, has been sent by the Auto- 
mobile Dealers Assn. of Indiana 
and favorable responses were be- 
ing received late last week, ac- 
cording to Herman Schaefer, sec- 
retary-manager of the association. 

The pledge of medium poster 
size is in red, white and blue colors 
and dealers are urged to post it 
in their display windows. It is a 
pledge to: 

“Maintain the motor vehicle 
transportation system in such a 
manner so that it may materially 
contribute to: the nation’s armed 
defense; its economic security, and 
to our valued Republic in its en- 
tirety. 

“To assume our full responsi- 
bility of any fair measure neces- 
sary to further the program of our 
nation’s defense. 

“To maintain to the best of our 
ability, and in cooperation with the 
public, motor vehicles in good re- 
pair. 

“To pay our fair and equitable 
share of all local, state and federal 
taxes. 

“To support the principle of 
scrapping worn-out and unsafe ve- 
hicles so that these materials may 
be used first, to augment the ma- 
terial supply necessary for the 
manufacture of our defense needs, 
second: making available more ma- 
terial for the manufacture of vital 
replacement parts and new cars.” 

The association has received as- 
surance from the state motor ve- 
hicle department, that it will make 
a return to the association of all 
used cars scrapped so that an ac- 
curate check may be made on the 
relation of scrapped cars to the 
sale of new automobiles. 





Nugent Favors Flexibility 
To Meet Current Conditions 


Special to Automotive News 

NEW YORK. — As the Federal 
Reserve Board launches its con- 
sumer credit restriction program 
under authority of a Presidential 
executive order, far sighted ob- 
servers envision the possibility that 
such control may subsequently be 
extended through legislation to con- 
tinue after termination of the cur- 
rent emergency as an added form 
of permanent federal regulation. 


Issued under a World War act 
of 1917, known as the “trading with 
the enemy” act, the executive order 
authorizing the new control plainly 
bears the label of a temporary 
measure intended to curb inflation 
in the defense period. The idea of 
controlling consumer credit through 
the Federal Reserve Board, how- 
ever, was being advocated by 
prominent economists long before 
the current emergency as a perma- 
nent means of promoting economic 
stability. Thus, once the control 
machinery has actually been set in 
motion and been found effective, 
the proponents of permanent con- 
sumer credit control may be ex- 
pected to press for legislation pro- 
viding for its retention beyond the 
defense era. 

Significant in this respect is the 
fact that those with a role in the 
new control setup include Rolf 
Nugent, director of the department 
of consumer credit studies of the 
Russell Sage Foundation, and an 
advocate of permanent federal con- 
trol of consumer credit. His views 
on the subject were given in detail 
in a _ study entitled “Consumer 
Credit and Economic Stability,” 
published in book form in 1939 
by the Russell Sage Foundation. 

As author of that study, Dr. 
Nugent proposed federal control, 
through the Federal Reserve Sys- 
tem, of down payments and liqui- 
dation periods for installment pur- 
chases as a means of promoting 
economic stability and minimizing 


Sunday Closing in Phila. 
May Continue All Year 


PHILADELPHIA. — (UTPS). — 
Adhering strictly to the regulations 
of the Philadelphia Automobile 
Trade Assn., most of the dealers 
in this area are living up to the 
“closed Sunday” ruling. Intended 
to be in effect during the summer 
months, the plan’s success may re- 
sult in all-year-around program. 

Efforts of the larger and older 
car distributors are seeming to bear 
fruit. A few used car lots, main- 
tained by small dealers, are the 
only violators of the policy. Dealers 


the destructive potentialities of 
consumer credit fluctuations. He 
expressed belief that financing 
agencies and manufacturers of au- 
tomobiles, refrigerators and other 
consumers’ durable goods would 
benefit through such control from 
resultant stabilization of demand 
for their services and products. 


“Changes in installment credit 
terms,” Dr. Nugent wrote in the 
pre-defense study, “would have 
certain distinct advantages over the 
presently available weapons for 
maintaining economic stability. As 
compared with public spending, the 
control of installment terms repre- 
sents a highly flexible device. 
Terms could be modified very 
promptly in response to changes in 
business conditions, thereby avoid- 
ing the lag inherent in public 
spending programs requiring legis- 
lative appropriations. As compared 
with monetary controls available to 
central banks, changes in install- 
ment terms would exert a more 
prompt, more direct, and more 
readily measurable check upon de- 
mand, and the dangers of inducing 
a substantial deflation would be 
minimized.” 


Stathas Succeeds 
Sande as Head 
Of Wis. Dealers 


GREEN BAY, Wis. — Wisconsin 
Automotive Trades Assn. meeting 
here last week elected James 
Stathas of Green Bay, president, 
succeeding George E. Sande, 
Neenah; Ervin Benning, Kenosha, 
first vice-president; J. Fisher, 
Manitowoc, secretary-treasurer. 

Prospects of an immediate short- 
age of automobiles, due to defense 
work, were outlined by L. Clare 
Cargile, president of National Auto- 
mobile Dealers Assn., in address- 
ing the convention. As a result of 
the scarcity of new cars, the de- 
mand for repair and reconstruction 
work on old cars will expand 
greatly, Cargile predicted. 

Cargile and L. S. Snow, regional 
vice-president of NADA, both ad- 
vised dealers to institute training 
programs to train younger men to 
become expert mechanics. Cargile 
expressed the opinion that the day 
when there will be an acute short- 
age of mechanics “is in the very 
near future.” 

Other convention speakers in- 
cluded Edward Payton, Cleveland, 
whose subject was “The Survival 
of the Fittest” and William C. 
Cowling, Detroit, who spoke on 





have found that the closed Sunday | “Putting the ‘Say’ Into Sales.” 


has resulted in more active Monday 
sales. 


x PLEDGE x 


of the Automobile Dealers to Aid Defense 


To maintain the Motor Vehic 


le Transportation System in such 


a manner so that it may materially contribute to: The Nation’s 


Armed Defense. . 
Republic in its entirety. 


. its Economic Security ... 


and to our valued 


To assume our full responsibility of any fair measure neces- 


sary to further the Program of our Nation’s Defense. 


To maintain to the best of our ability, and in cooperation 
with the public, motor vehicles in good repair. 


To pay our fair and equitable share of all local, state and 
federal taxes. 


To support the principle of scrapping worn-out and unsafe 
vehicles so that these materials may be used first: to augment 
the material supply necessary for the manufacture of our defense 
needs; second: making available more material for the manu- 
facture of vital replacement parts and new cars. 


Courtesy of Automobile Dealers’ Assn. of Indiana, Inc. 


national rearmament, the Automobile Dealers 
on its members to scra 
reby ceonmng additiona 

s a replica of a ‘‘Pledge of the A 


TO FACILITATE 
Snciena. eet - calling 
arts in their shops, e 
. well as Scaaa roduction. Above 


raw materials for def 


to sign and display in showrooms. The pledge is printed in re 





worn-out cars and metal | manager 
e | automobile show, 
as -| sistant to the 
mobile Dealers to Aid Defense’? which the association is anges its members| Mack Motor Co. 

» white and blue. 


Final features of the convention 
were a purchase and discount 
clinic and the annual banquet in 
the evening. 


By U. S. Justice Dept. 
WASHINGTON.—To allay fears 
in the minds of manufacturers 
that they might run afoul of the 
anti-trust laws if they took con- 
certed action to reduce the number 
of styles and sizes in the interest 
of national defense, Assistant At- 
torney General Thurman Arnold 
has written a letter to Undersecre- 
tary of Commerce Wayne C. Tay- 
lor indicating the sympathetic at- 
titude of the U. S. department of 
justice toward simplification as de- 
veloped by the National Bureau of 
Standards. 

Arnold's letter clears the atmos- 
phere of doubt and uncertainty as 
to the attitude of the justice de- 
partment and should encourage in- 
dustry groups, in cooperation with 
government, to take affirmative 
action looking toward the conser- 
vation of scarce and critical de- 
fense materials wherever simplifi- 
cation and standardization of prod- 
ucts will achieve this result. 

Hanson’s New Job 


MILWAUKEE.—Palmer E. Hanson, 
for 12 years secretary of the Mil- 


Assn. of| waukee Automotive Trades, Inc., and 


annual Milwaukee 
has been named as- 
works manager of the 
at New Brunswick, 


of the 
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OUR PLEDGE 


One sacred pledge we make our friends here and 
now. This publication, God willing and so long as 
it is in our charge, will never champion the cause 
of any individual or any corporation which ts not 
for the best interests of the automotive industry as 
a whole. Nor will its columns be used to spread 
gossip or inflame prejudice. It will confine itself to 
the upbuilding of the industry it is pledged to serve, 
wholly through the dissemination of NEWS which 
4s timely, authentic and of value.—(AN 6-10-1983). 


DETROIT, AUGUST 25, 1941 


The Other Shoe Drops 





oa action on the curtailment of automobile production 
4 for the 1942 season has been taken, and at long last the 
industry has the sad news. Which, however, is better than 
the uncertainty that has bottlenecked its future planning. 
The situation has not been unlike that of the sleepless man, 
who has been tossing around waiting for the chap in the 
bedroom over his head to drop the other shoe. In the case 
of the automobile industry, the mythical shoe has been 
dropped. We know what we can build in August, September, 
r and November anyway, and if the gods are with us 
we may be able to make the quota of 2,150,000 units for the 
full ’42 season, set in Washington last week. But there is 
no guarantee of that. That’s something that will be settled 
by priorities and the ability to get materials. We’ll have to 


Octo 


take potluck on those. 


While it is given out that the findings are a compromise 
by OPM and OPACS, yet we in the industry cannot help 
but feel that it was brought about by none other than Bill 
Knudsen, who favored gradual curtailment as against the 
ruthless proposal of fanatical Leon Henderson, who wanted’ 
the axe to drop immediately, regardless of consequences. 


We Cut a Birthday 


TH this issue this publication celebrates its 17th anni- 

versary. When it pecked its way out of its shell it found 
it had plenty of competition in the automobile trade paper 
field. Today it is the only weekly in this classification. Over 
the years it has had for its creed the pledge heading this 
editorial column: “This publication, God willing and so long 
as it is in our charge, will never champion the cause of any 
individual or any corporation which is not for the best 
interests of the automobile industry as a whole.’ We feel 
we have kept this pledge and we point with pride to our 
reputation for being unbiased and non-partisan. We grind 
no axe for any individual or corporation. We are a news- 
paper with probably more correspondents throughout the 
nation than any other trade paper. Our impartiality in the 
handling of this news is recognized throughout the industry. 


As of today AUTOMOTIVE NEws reflects the streamlining 
of the product that has taken place in the last several years, 
and is a metropolitan-type of newspaper specializing on auto- 
mobile subjects, a connecting link between the manufacturer 
and the dealer and enjoying the confidence of both. It is well 
that we are so well-equipped to do the job that now faces us 
because of war conditions. More and more the industry is 
going to need a mouthpiece that can fight its battles, keep 
up the morale of all parties concerned. We are set for the 
long haul and we'll carry on. The war must end sometime— 
soon we hope—and if the industry prepares for a tomorrow 
that is bound to come, rich dividends will follow. In turn 
AUTOMOTIVE NEWS is counting on the support of the industry 
it serves, not so much as immediate returns are concerned 
but to tell its story in an institutional way in order to let 
the world know that the American automobile industry is 


far from being licked. 


Cake 





SWEET A lot of water has 
SEVENTEEN! gone over, under 
and around the 
bridge since the first issue of 
Automotive DaiLy News was mailed 
Aug. 25, 1925 to an expectant in- 
dustry. This issue marks our 17th 
birthday and I presume the avid 
readers of this column of wisdom 
will not object if, say once a year, 
we talk about ourselves, our pros- 
pects and perhaps beg for a little 
applause so that we can take a 
modest bow. 
+ * * 

The only trouble I have found 
in the publishing business is that 
one works pretty much like the 
window dresser in a department 
store. Friends and competitors 
alike know pretty much how you 
are getting-on if they “heft” each 
issue, and an appraisal of your 
efforts can be made from a reading 
of your regular issues, whether 
they be monthly, weekly or daily. 

* * * 


A good tradepaper in any indus- 
try has the advantage of being read 
by the very men who subscribe 
for and advertise in it. I have al- 
ways told our advertising men 
that they have a cinch compared, 
for instance, with the farm paper 
or woman’s magazine reps. who have 
to sell their wares to a group who 
are not familiar because they do 
not read the publication and there- 
fore have only their own inquiries 
among those who do read them or 
the word of the publication sales- 
man to depend on for an appraisal 
of its editorial value and its stand- 
ing with the group it claims to 
represent. Of course, there is a 
penalty that runs with this in the 
fact that the men you are selling 
know before you get across their 
desks whether you are doing a 
good job editorially and whether 
you are holding the interest and 
the respect of your subscribers. 

* * * 


That is the reason I think we 
who work on AUTOMOTIVE NEWS 
have a right to be proud of the 16 
years of honest service which we 
have given to the industry we 
choose to represent. From every 
segment of the business we get 
letters and comments which indi- 
cate that there is an appreciation 
of the fact that AvuTomoTive News 
is independently edited, fair to all 
manufacturers and respected by 
them, and that it carries a weight 
with the dealers in motor vehicles 
in this country all out of propor- 
tion to the size of the little paper 
which reaches their desk every 
Monday. Too much credit could not 
be given to Chris Sinsabaugh, our 
editor, for his imbuing our editorial 
staff here and a group of corre- 
spondents from coast to coast with 
the fundamental principle that 
they must authenticate every item 
of information which we publish. 
Detroit has always been famed as 
the center of rumors with which it 
would be easy to fill the columns of 
a weekly publication. They are “hot 
stuff’ when you run them and 
attract a lot of attention, but the 
net result always is to hurt some- 
one in the industry and in the end 
to harm the industry itself. 


AUTOMOTIVE News has a right to 
be proud of the fact (which I have 
never heard disputed) that it is 
recognized as one of the leading 
trade papers in the United States. 
One of the greatest publishing 
minds in America said to us re- 
cently: “I know of no publication 
in the United States which does a 
better job for the industry it repre- 
sents than your own. I know this 
from what leaders among both the 
manufacturers and dealers have 
told me, that this is not flattery 
but a plain statement of fact and 
I am pretty familiar with the trade 
papers in most fields.” 

* * *~ 

We in Detroit like to think we 
are doing a better job and con- 
stantly improving our service to 
our readers. Within the current 
year we have become the only 
weekly automotive trade paper left 
in the field, in which there were 
once, I believe, a half dozen. The 
road to this attainment has not 
been an easy one and sometimes 
we think it is harder today than 
ever. But we like it!—G.MS, 
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Automotive News Cartoon by Ford McDonald 


Automobile Editors’ Big Moment 





In This Corner 


‘Painstaking Care...... 


expressed in this co 
contributions will not 


The views 
Anonymous 
be observed upon request. 





Diary 

It is with much interest that I 
perused the pages of the 1941 edi- 
tion of the Automotive News Al- 
manac and I want to congratulate 
the editorial staff for its painstak- 
ing care in gathering all the fac- 
tual material and for the excellent 
manner in which the editorial con- 
tent is handled. 

Please express our appreciation 
to Publisher Slocum for providing 
the industry with this excellent 
diary and record. It is a valuable 
contribution—H. H. Curtice, gen- 
eral manager, Buick. 


Outstanding 


I received my copy of the eighth 
AUTOMOTIVE News Almanac a week 
or so ago and must say you have 
done your usual outstanding job in 
its preparation.—M. F. Schmitt, 
director, advertising and sales pro- 
motion, Collins & Aikman Corp. 


Fills Place 


You have a good reason to be 
proud of your eighth AUTOMOTIVE 
News Almanac—it is another grand 
job well done. Your Almanac cer- 
tainly fills a place in the industry 
and I look forward to it each year 
—it is a really fine reference book. 
—G. W. Mason, president, Nash- 
Kelvinator Corp. 


Fine 

I find the Almanac a fine job, 
and I appreciate the chance to look 
it over—Hugh H. C. Weed, vice- 
president, Carter Carburetor Corp. 


Ten-Strike 


This is a belated acknowledg- 
ment of the receipt of your latest 
Almanac. While I haven’t had time 
to go into it thoroughly, a more or 
less casual inspection proves that 
you have again made a 10-strike 
and have contributed another very 
constructive piece of work to 
everyone connected with the auto- 
motive industry.—David H. Pres- 
ton, Rodney E. Boone Organiza- 
tion, New York City. 


Complete 

One of my numerous weaknesses 
is statistics. AUToMoTIve News and 
particularly the Almanac, has given 
me the privilege of winning many 


an argument (and probably losing | L 


the sale). 
The most recent one — received 








> 


lumn are those of our readers. 
be accepted but confidence will 


today —is unusually complete and 
will be referred to many times 
throughout the coming months. 
Congratulations and best wishes.— 
G. V. Orr, Chrysler Motors of Cali- 
fornia, Los Angeles. 


Utah 


Current model new car stocks in 
this territory are practically de- 
pleted. 


Current used car demand is hold- 
ing up well. Increase in employ- 
ment under the defense program 
promises to keep up a sustained 
demand for used cars. 


While the present trend of re- 
striction on credit terms may have 
a tendency to curtail some buying, 
however, it will react to the bene- 
fit of automobile dealers generally. 
—J. M. Jackson, general manager, 
ao Motor Car Co., Salt Lake 

ity. 


Nebraska 


New 1941 car stocks in our terri- 
tory are completely exhausted. 

Used car inventory is about 50 
percent normal, with a heavy de- 
mand for good used cars.—A. H. 
Jones Co., Hastings, Neb. 


Years Ago 


(. .. from Automotive Files) 





Fifteen Years Ago 

After 24 years with Goodyear, A. F. 
Osterloh retires as vice-president and 
general manager of the company’s two 

est Coast subsidiaries, Goodyear Tire 
and Rubber Co. of California and 
Goodyear Textile Mills . . . Ford sends 
its motorship East Indian on round- 
the-world voyage, first of Ford fleet to 
make the trip . . . Howard E. Coffin, 
Hudson's vice-president in charge -of 
engineering, urchases Long Island. 
off the Florida coast, where in_later 
years he was to have President Calvin 
Coolidge as a guest. 

* + * 


; Ten Years Ago 
Timothy Beard, general manager of 
National Used Car Market Reports, of 
Chicago, killed in an automobile_accl- 
dent in Michigan . . . Indiana Truck 
Corp. plans to manufacture diesel- 
powered trucks. e 
7 

Five Years Ago 
Norval A. Hawkins, first general 
sales manager of Ford Motor Co., dies 

of heart attack, aged 69. 


* * 


* 
One Year Ago 
Walter P. Chrysler, founder of the 
Chrysler Corp., dies’ at Great Neck 
I., aged 65 . . . Goodyear building 


new plant at Akron for the manufac 
ture of synthetic rubber, with capacity 
of 10,000 pounds per day, 
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Today, from Maine to California, this spending And circling Visalia, California—population BOX SCORE OF THE LAST 13 
that’s controlled by Country Gentleman is 7,263—are Country Gentleman families totaling DEALER-PREFERENCE SURVEYS 
one of the biggest things that's happening in twicethat population—spending approximately 1st Qnd 3rd 4th 
America’s cities and towns. five million dollars a year! Looney Gentlemen 13 7 2 
° erm — 
To give you three examples... What’s more, when the latest studies of SuccessfulFarming ~— 5 6 7 


es : Country Gentleman family buying power were .Sepper'sFarmer' = =0— =o 4 
Jeiger, Maine, live more than 12,000 people checked against government findings, it was errs. jac enern se 5p 
oe reading Country Gentleman —and discovered that the average Country Gentleman leading ‘aavaididie didiace - "hae of 
a di ' early four and one-half million family has more money to spend foradvertised under 10,000, to determine what magazine 
spencing ® ! y merchandise than the average UPPER-HALF they consider most effective with their out- 
dollars a or ‘ ial d Indi li city family! side-city-limits customers 
Inside a 25-mile circle around Indianapolis, : 
lediaue. the Country Gentleman population is Is the lion’s share of that spending coming 53% SAID Coury GENTLEMAN! 
approximately 36,000—the equivalent ofamedi- _ to you? It will if you tie in your own selling pro- as conceal ans eavmer'e Wile, Success. 
um-sized city —spending more than 13 million §= gram with the advertising that's being done for hold eecoumed a ae semaining 47% in 


dollars a year! you regularly in Country Gentleman! the order named. 
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In the freshness of its gay, new colors and patterns... in the 
luxury of its soft, smooth texture ...in the trimness with which it 


‘stailors” curves and corners — 
Canda cloth is the style for the well-dressed 1942 cars. 


It’s the style in another way, too, for in these days of uncertainty it has | | 
become the style to look more shrewdly at the future. And canda cloth — 

due to its stout durability and easy cleanability — means higher | 
resale values and lower reconditioning cost when today’s | 


cars come back at trade-in time! 


eanda cloth 
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become the style to look more shrewdly at the future. And canda cloth — 
due to its stout durability and easy cleanability — means higher 
resale values and lower reconditioning cost when today’s 


cars come back at trade-in time! 


eanda cloth 








Ware yt & AIKMAN CORPORATION = 200 Madison Avenue, New York City 


COCR ES ie Ti ites, + 


m= 
x 
a 
_ 
iS 
N 
>. 
2) 
— 
oO 
— 
< 
wy 
é 
ca) 
> 
_— 
Oo 
= 
Oo 
_ 
< 








> 


< 
ee 


= 


ee 


ae 


Se bi). .S awe “a >> 


AUTOMOTIVE NEWS, AUGUST 25, 1941 


MG te : 


le the freshness of its gay, new colors and patterns. . . in the 


(751)—7 





luxury of its soft, smooth texture ... in the trimness with which it 


“tailors” curves and corners — 
Canda cloth is the style for the well-dressed 1942 cars. 


It’s the style in another way, too, for in these days of uncertainty it has 
become the style to look more shrewdly at the future. And canda cloth — 
due to its stout durability and easy cleanability — means higher 

resale values and lower reconditioning cost when today’s 


cars come back at trade-in time! 
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Drive-Master Highlights Hudson’s 3 Lines for 1942 





Safety Advances, Styling, 
New Interiors Are Noted 


(Continued from Page 1) 


a new Super-Six described as the 
greatest value Hudson has ever 
offered in this price range. Mounted 
on 121-inch wheelbase and powered 
with a 102-horsepower engine, the 
new Super-Six is styled with the 
sweep of body line accentuated by 
wide, bright metal mouldings and 
added ornamentation of front-end 
design. Upholstery fabrics in the 
Super-Six are new. Harmonizing 
embossed leather trim has _ been 
employed to enhance interior 
smartness and durability. A wide 
variety of exterior body colors, 
with harmonizing interior color op- 
tions, are offered. 

Presented in the moderate price 
field, the new Hudson Commodore 
Series rounds out the 1942 line. 
These models are distinguished by 
a more massive front-end design, 
new streamlined simplicity in 
frontal hood treatment, added 
decorative mouldings in a three- 
step design and many new interior 
style and comfort features. 

Headline offerings in this group 
are the new 128-horsepower Com- 
modore Eight, mounted on 121-inch 
wheelbase, and its companion car, 
the Hudson Commodore Six, of 102- 
horsepower, which is identical in 
practically every respect except 
power plant. Two custom models 
are also offered in the Commodore 
Series, a Custom Eight coupe, on 
121-inch wheelbase, and a Custom 
Eight sedan, the largest car Hud- 
son builds, on 128-inch wheelbase. 

A wide range of body types is 
available throughout the entire 
line. Station wagons are offered in 
the Super-Six Series. An innova- 
tion for ’42 is the introduction of 
a convertible sedan model in the 
lowest priced Hudson Six line, 
enabling the company to offer one 
of the lowest priced convertibles on 
the market. 

Body Styling 

All the 1942 Hudsons are lower, 
longer. and more streamlined in 
appearance. Particularly note- 
worthy in the new styling is the 
flare of body contour utilized to 
conceal the new full-width, full- 
length safety running boards. This 
new body flaring is coupled with 
new fender design and an added 
bright metal moulding which 
sweeps the entire length of body 
and fenders at the flare-line. Metal 
mouldings on both front and rear 
fenders carry out the three-step 
motif established by the belt 
mouldings on the side of the hood. 

New body lowness is achieved 
by a re-design of rear frame which 
permits rear springs to be lowered 
and at the same time equalizes 
front and rear spring rates, said to 
result in improved riding “bal- 
ance.” Overall length is increased 
by more massive bumper and 
bumper guard treatment. Gravel 
guards, front and rear, are stand- 
ard. A family resemblance is main- 
tained throughout the line with 
exterior ornamentation varying in 
the different models. 


Front-End Design 

New, wider horizontal treatment 
of front-end design appears on all 
1942 Hudson cars. Three metal 
mouldings sweep across the entire 
front of the car at the base of 
the design and serve as a founda- 
tion for the new wide grilles, which 
extend nearly to the head lamps. 
A newly designed vertical center 
bar, enlivened by cardinal enamel, 
carries the identifying Hudson 
nameplate. In the Commodore 
Series this vertical bar is short- 
ened to emphasize the sweep of 








Hudson for ’42 


Lines (3)—Six and Six Deluxe 
(116-in. w. b., 92 h. p.); Super 
Six (121-in. w. b., 102 h. p.); 
Commodore Six (121-in. w. b., 
102 h. p.) and Eight (121-in. w. 
b., 128 h. p.). 

Body Types—Coupes and club 
coupes, two and four-door se- 
dans, club sedans, station wag- 
ons. 

Features — New Drive-Master 
automatic gearshifting device 
(optional), safety advances, new 
body styling, new upholstery 
fabrics and extension of Sym- 
phonic Styling. 

Prices—Not yet announced. 



















hood treatment. Massive bumper 
and bumper guards form a protect- 
ing frame for the license plate. 
Sealed Beam head lamps are stand- 
ard on all models. 

Directional safety signals, in- 
corporated in decorative mouldings 
on the fender crowns above the 
head lamps, are standard equip- 
ment on the Commodore Custom 
Series and available as an extra- 
cost option on all other models. 


Exterior Style Features 
Longer rear fenders, deeper- 
skirted to streamline the rear 


wheel openings are noted on all 
1942 Hudson models. In the Com- 
modore Series, a plastic ornament 
surmounts the hood which also has 
a metal crown strip. On the side 
of the hood are moonstone lights 
of familiar Hudson triangle design 
surmounted by the name Hudson 
in metal. From here the body belt 
mouldings sweep backward, one 
moulding extending entirely around 
the body. Hudson’s safety - type 
Cushion-Action door handles are 
streamlined into the belt moulding. 
Newly designed twin tail lights of 
unusual size are mounted in the 
rear-quarter body panels in all 
models. Variations of this new styl- 
ing appear on the Super-Six, Six 
Deluxe and Six models. 

Wide, full-length running boards, 
concealed and protected against 
snow, ice and slippery mud, are 
standard on all 1942 Hudsons. At 
night, a new courtesy light, ope- 
rated by the doors, gives full illu- 
mination to running boards. 


Strong emphasis is placed on 
Hudson’s Double - Safe hydraulic 
braking system, with a separate 
reserve mechanical system that 
takes hold from the same foot 
pedal if ever needed, which con- 
tinues unchanged for 1942. Also 
stressed is Hudson’s Auto-Poise 
front wheel control, which contri- 
butes to safer, surer steering by 
helping hold front wheels on their 
true course, even in heavy side 
winds or if a tire blows. Hudson’s 
Center-Point steering system is 
further improved for 1942. 

Hudson Drive-Master 


Offered as a low-cost optional ex- 
tra on all models, the Hudson 
Drive-Master is presented as a new 
development in driving simplicity. 
Clutch operation is entirely elimi- 
nated, except as a safety precaution 
when starting the motor, and gears 
shift automatically and silently yet 
under complete control of the 
driver. Advantages in economy, 
faster shifting action, quieter oper- 
ation, elimination of slippage and 
“creep,” together with quicker get- 
away in traffic, are claimed for 
the Drive-Master by Hudson engi- 





HUDSON'S eight-cylinder sedan in the Commodore Series 





Hudson Interiors for '42 ... 


NEW 





UPHOLSTERY fabrics are featured in all 1942 
above is the new Hudson Super Six. Embossed leather, which harmonizes 


| 


Hudson cars. Shown 





harmonizing plastic with horn ring 
heavy, bright-finish door pull-to 
handles, cigar lighters, and innum- 
erable style touches are featured, 
Four new Two-Tone exterior com. 
binations and a wide range of regu. 
lar exterior colors are available at 
no extra cost in Commodore Cus. 
tom models. 
Instrument Panel 

Central feature of instrument 
panels in the new 1942 Hudson cars 
is an ornamental metallic radio 
grille of concave pattern which also 
serves as a decorative setting for 
the name “Hudson.” On the left 
of the grille section is the long 
horizontal speedometer flanked by 
fuel and temperature gauges. On 
the right are the Teleflash jj 
pressure and battery instruments 
and a clock. A border of simplicity 
encloses the entire design. In the 
Commodore Series instrument pan- 
els exhibit additional style touches, 
including edge - lighted plastic 
lenses on instrument dials. 

Two-spoke steering wheels of new 
design are featured on all 1942 
Hudsons. The extension of Sym- 


with | phonic Styling in °42 applies also 


the interior color tones, po a frame-like effect for the upholstery. Air-|to steering wheels which are car- 


foam cushions are standard equipment. 


neers following four years of field 
testing and development. 

Added performance in traffic is 
provided by a new second or “pick- 
up” gear especially designed for 
smooth, rapid acceleration. 

With the gear lever set in “High” 
position at the start of a day’s 
driving, the shift from “Pick-Up” 
into “High” occurs automatically, 
depending upon the speed of the 
car, and back to second “pick-up” 
again automatically when accelera- 
tor pressure is released. Low and 
reverse gears are selected by the 
Handy Shift gear lever. 

A feature of the Hudson Drive- 
Master is its adaptability to all 
types of drivers. A_ three-button 
switch permits the driver to shift 
gears (1) automatically (2) semi- 
automatically or (3) manually, 
whichever he likes best. 

The entire mechanism is com- 
posed of simple units. The clutch 
is operated by one power cylinder 
utilizing engine vacuum, the gears 
shifted by another. Shifting is ac- 
tuated by a mechanical governor | 
and controls. 


Interiors 


New upholstery fabrics, the ex- 
tension of color harmonies offered 
by Symphonic Styling, and many 
other new items of interior fitment 
and trim are featured in all new 
1942 Hudson cars. 

Beginning with the Hudson Six 
Deluxe, three complete color har- 
monies are offered without extra 
cost in the Symphonic Styling of 
’42 interiors. Even the plastic 
knobs on interior hardware are 
carried out in three colors to 
harmonize with each interior. Color 
harmonies extend to __ steering 
wheels, instrument panels, carpets, 
floor mats and trim. 

The Hudson Six Deluxe is up-| 





holstered in a Shadow Striped cord | 
set off by leather-finish trim in 
harmonizing color across the bot- 
tom of the doors and at the front 
of the rear seat at the floor. Door 
panels are newly designed in a 
trim combination enhanced by me- 
tallic border mouldings. Armrests 
are over-size and deeply uphol- 
stered. Hardware is bright finish 
with plastic knobs in harmonizing 
colors. 

Fitments include twin ashtrays, 
assist cords and tapestry carpet 
with recessed carpeted foot rests. 
Front dome lights are standard in 
all models and Commodore Series 
sedans include an additional rear 
dome light. The still lower priced 
Hudson Six is upholstered in tan 
boucle with variations of fitment 
and trim. 

In the new Super-Six, Hudson 
stylists have used embossed leather 
paneling and trim. Upholstery ma- 
terial in this model is a Tri-Tone 
Hockanum cord, tailored in deep- 
cushioned divan style. Embossed | 
leather, which harmonizes with! 
the interior color tones, trims the 
seat backs and armrests and con- 
tinues along the rear-quarter pan- 
els to outline the doors. Restrained | 
use of metallic moulding, decorative | 
escutcheons and embossed treat- 
ment add to the beauty of this 
leather trim which is washable. 

Beginning with the Super-Six, 





WIDE, 


FULL - LENGTH 
boards, concealed and protected against 
snow, ice and slippery mud, are stand- 
ard on all 1942 Hudson cers. At night 
a courtesy light, operated by the doors, 


running 


gives full illumination to running 


boards. 


Airfoam cushions, introduced to the 
industry by Hudson, are standard 
equipment. Seat tops are deeply 
rolled and the back of the front 
seat has a convenient extension 
type pocket for small parcels. 
The Commodore Sixes and 
Eights, identical in interior ap- 
pointments, are upholstered in 
Hockanum Bedford cord, tailored 
in a wide “pleated” design. Em- 
bossed leather, carrying out the 
harmonies of Symphonic Styling, 
is used here also. In these models, 
the leather trim is extended to 
frame rear-quarter windows and 
door windows in addition to the 
decorative valances on quarter pan- 
els, doors and door bases. 
Armrests in these models are 
deep pillows of Airfoam and in 
addition there is a rear center 
armrest. Conveniences include a 


|cigar lighter and an electrically 


operated clock. Hardware is en- 
tirely new in design and the styl- 
ing of appointments is modern. 


|Front and rear dome lights are 


standard in the Commodore Series 


| sedans. 


For the 1942 Commodore Custom 
coupe and sedan, Hudson stylists 
selected upholstery fabric of Mel- 
ton broadcloth, tailored in a pillow 
and pleated pattern, even on the 
door panels. Seat construction is 
more massive than previously and 
Airfoam cushioning deeper. Center 
—_—- front and rear are stand- 
ard. 

A panel of embossed leather, 
striped by metallic mouldings, 
unites the door with rear-quarter 
panels and serves to center atten- 


ried out in tones of grey, green 
or russet on all models except the 
lowest priced Hudson Six, where 
russet only is standard. Beginning 
with the Hudson Super-Six, an 18- 
inch plastic wheel with plastic 
decorated horn ring is standard 
equipment. 
Foot-Control Radio 

A new six-tube Hudson radio, 
with new safety foot-control sta- 
tion selector, is available to Hud- 
son buyers in 1942. Any one of 
five stations may be selected at 
will by a single foot-operated floor 
control button. The same foot but- 
ton, when pressed lightly, shuts off 
the radio volume when the driver 
wants to listen for train whistles 
or talk without shouting. When the 
button is released, volume comes 
back automatically. A tuning knob 
permits the selection of new sta- 
tions when traveling. 


Mechanical Features 

Many mechanical refinements oc- 
cur throughout the chassis in all 
1942 Hudson cars. These include 
improvements in carburetion, valv- 
ing, cooling, electrical connections 
and ignition for longer life and 
more economical operation, it is 
said. 

Hudson's fluid-cushioned clutch is 
further refined for 1942, as is also 
the synchronized silent mesh trans- 
mission, which has_ new larger 
synchronizers for easier shifting. 

Representing the latest type of 
simplified and improved unit, Hud- 
son’s Over-drive is continued for 
1942. 

Luggage Capacity 

Hudson’s Carry-All luggage com- 
partment continues to offer excep- 
tional usable capacity for 1942. 
Mounting of the spare tire upright 
against the right wall of the com- 
partment enables the spare wheel 
to be withdrawn without disturbing 
a normal load of baggage. Tail 
lights also illuminate the luggage 
compartment. 

Hudson Weather-Master 

Offered as an optional extra on 
all models, Hudson Weather-Mas- 
ter is continued. Through the cowl 
ventilator, which is rain-proof and 
can be left open, this temperature 
control unit scoops in fresh filtered 
air and heats it to the desired 
temperature. Because the pressure 
of fresh warm air within the body 
is slightly higher than air pressure 
outside the body, stale air is forced 
out and fresh air renewed without 


tion on the roominess and comfort | draft, it is said. In hot weather, 


of the seats. Bright finish garnish 
mouldings, specially selected body 
hardware, bright - finish steering 
post, deluxe type steering wheel of 


the same unit circulates fresh, filt- 


|ered cool air throughout the car. 
| Even 


in heavy rain storms the 


(Continued on Page 16, Col. 3) 





182 HUDSON su 
powered with 102 horsepower engine. 


per Six club coupe mounted on 


12l-inch wheelbase 











A2 


a 


orn ring, 

Pull-to 
| innum- 
‘featured. 
lor com- 
of regu. 
lable at 
re Cus- 


trument 
SON cars 
c radio 
lich also 
ting for 
the left 
he long 
nked by 
ges. On 
ash oil 
ruments 
mplicity 
In the 
‘nt pan- 
touches, 
plastic 


of new 
all 19492 
f Sym- 
ies also 
ire car- 
» green 
‘ept the 
where 
ginning 
/ an 18- 
plastic 
tandard 


radio, 
‘ol sta- 
o Hud- 
one of 
ted at 
2d floor 
ot but- 
iuts off 
driver 
vhistles 
hen the 
comes 
g knob 
‘Ww sta- 


nts oc- 
in all 
include 
1, Valv- 
ections 
fe and 
, it is 


utch is 
is also 
trans- 
larger 
ting. 

ype of 
, Hud- 
ed for 


2 com- 
excep- 

1942. 
pright 
> com- 
wheel 
urbing 
. Tail 
iggage 


. 
tra on 
r-Mas- 
2 cowl 
»f and 
rature 
iItered 
lesired 
essure 
. body 
essure 
forced 
ithout 
ather, 
n, filt- 
e car. 
s the 
3) 


A cosas nayuernamennnauen ceceeen MRO sn SOOO i 


e 








AUTOMOTIVE NEWS, AUGUST 25, 1941 


Announcements heralding the ’42 models will be more 
important than ever before—because this year rumors 
really have the public guessing. John Public has heard 
lots of speculation about the new cars, and some of the 
talk has been pretty fantastic. What he really wants to 
know are the facts. He’s relying on your advertising to 
set him right. 

The Public is doubly interested this year, because it 
appreciates the tremendous part the automotive industry 
is playing in the defense program. It hopes that the great 
automotive engineering talent has been equal to the task 
of serving defense needs while simultaneously keeping 
automotive progress on the march. 

With public interest at a high level, you’ll want to 
make your announcements to the largest audience! The 
New York metropolitan area is the greatest car market in 
the world—with more than 2,000,000 passenger cars 


registered. In 1940, this metropolitan market bought 


300,000 new passenger Cars. 


THE 


NEW YORK'S * 


NEWS BUILDING, New York ° 


- 


TRIBUNE TOWER, Chicago ° 









The News is the greatest medium in New York. Your 
message in The News, either daily or in the Sunday 
Metropolitan Edition, goes to more than 2,000,000 
families. It reaches more car buyers in all income groups 
including the top. But the bulk of its circulation con- 
centrates among the middle-incomed, who buy seventy 
per cent of the new cars sold in New York. The middle- 
incomed are a particularly desirable market this year, 
with employment high and pocketbooks full. 

To do a major car-selling job in New York, you need 
che tremendous force of The News. It moves more new 
cars—because it reaches more new car buyers. It makes 
the Public more car conscious—because it reaches more 
of the Public. Its advertising cost is remarkably low. To 
get your new season off to a flying start, launch your 


1942 models in The News! 


NEWS 


PICTURE NEWSPAPER 





155 MONTGOMERY ST., San Francisco 
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One-Twenty and One-Sixty con- 
vertible coupe models are classi- 
fied in the continued lines. The 
only significant change in these 
popular models is the adoption of 
side grilles, with horizontal bars in 
keeping with the general front-end 
treatment of the Clipper group. 

The Super-Eight, One - Eighty 
series, offered on the 138 and 148- 
inch wheelbase, is continued with- 
out change save for the carrying 
back of the side grilles in conform- 
ity with Clipper lines. The same 
is true of the six-passenger sedan 
with 138-inch wheelbase, and the 
seven-passenger sedan and limou- 
sine with 148-inch wheelbase. The 
One-Eighty Super-Eight will con- 
tinue the five-passenger formal se- 
dan on the 138-inch chassis. 

Clipper body styles are almost 
identical throughout the line save 
for the somewhat shorter bonnet 
on the 120-inch models as com- 
pared to the 127-inch. All Clipper- 
type models have been shortened 
considerably in overall length 
through changes made in front and 
rear bumper Giene. 

n 


Engines remain basically un- 
changed except for the fact that 
the power output has been stepped 
up by five horsepower with the 
compression ratio being 6.85 to 1 
on all engines. Initial production 
will see aluminum pistons through- 
out the line and, regardless of cur- 
tailment, it will be possible to re- 
tain this type of piston in the 
Super-Eight engine for the dura- 
tion of the model season, it is said. 

Tooling for cast-iron pistons has 
been made ready, and Packard en- 
gineers are prepared to swing over 
whenever it becomes necessary. 
For many months the engineering 
department has been conducting 
tests on a new type cast-iron pis- 
ton. Both on the road and in dyna- 
mometer tests these pistons have 
shown unusual success, it is re- 
ported. Engineers are convinced 
that if substitution becomes neces- 
sary it will be accomplished with- 
out any change in engine output. 

The only other change in the 
engine is the adoption of the new, 
heavy-duty, thin alloy bearings for 
the rods and mains. These bearings 
are of high lead babbitt type, rang- 
ing from 0.0045 to 0.00575 inches in 
thickness for the rods and from 
0.005 to 0.008 inches in thickness 
for the mains. 

Other improvements or changes 
include the following: 

Accelerator starting switch is 


Armco Enlists 
Workers to Ease 


Scrap Shortage 


MIDDLETOWN, O.—Threatened 
with curtailment of operations in 
the near future because of an 
acute shortage of scrap iron, 
American Rolling Mill Co. has 
taken employes and communities 
in the vicinity of the Middletown, 
O. and Ashland, Ky., plants into 
its confidence and launched a 
campaign to replenish the scrap 
piles. To and including Aug. 6, with 
the campaign only three days old 
in Ashland, Armco has obtained 
8,400 tons of scrap iron. 

The campaign was started with 
an honest appraisal of the crisis. 
Facts of the scrap iron shortage 
were laid before the public first 
through Armco’s weekly news let- 
ter to employes. It was frankly 
reported the company has for 
some time been using more scrap 
than has been received. With 
stockpiles virtually depleted, the 
cooperation of the employes and 
communities to gather scrap was 
asked, to prevent further curtail- 
ment of operations. No amount of 
scrap was to be considered too 
small or too large. Armco wanted 
anything from a lawnmower to a 
locomotive to keep the open hearth 
furnaces going. 





“Dealers Tell Me,"’ by John O. 
Munn, is an open forum for the 
expression of dealers’ opinions. It 


appears weekly in Automotive News. 
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Clipper Design Extended in Packard’s 1942 Lines 


Five Horsepower Added; 
Changes Made in Chassis 


(Continued from Page 1) 





















Packard for ’42 


Lines (4)—Six (formerly 110) 
120-in. w.b, 115 h.p.; Eight 
(formerly 120) 120-in. w.b., 125 
h.p.; One-Sixty (127-in. w.b., 165 
h.p.) and One-Eighty (127 - in. 
w.b., 185 h.p.) 


Body Types—Convertibles, two 
and four-door sedans, club se- 
dans, four-door custom sedans. 

Features—Clipper styling 
throughout line; five additional 
horsepower; chassis and engine 
improvements; interior refine- 
ments. 


Prices—Not yet announced. 
EDR ACI TC LL SL LCC LD 


now standard on all models. 

An electric oil gauge is now 
standard on all models. 

Electromatic Drive, incorporating 
many recent improvements, is of- 
fered as optional equipment on all 
models. 

The brake setup on the Six and 
Eight has been changed to 12x2% 
inches for the front, and 11x1% 
inches for the rear. The Super- 
Eight has been changed to 12x2% 
inches for the front and 12x2 inches 
for the rear. 


is 

Following the pattern of the 
Clipper, the chassis frame is of 
double-drop type with tapered side 
rails. It is made wide and rigid 
to provide ample support for the 
more than ample body. 

The spring suspension for the 
front has the characteristics of the 
Safe-T-Flex system, but follows the 
pattern of the early Clipper chas- 
sis. It is of the wishbone type with 
low frequency coil springs and 
continues the use of double-acting 
arm-type shock absorbers. The or- 
iginal form of the Safe-T-Flex sus- 
pension with radius arms is con- 
tinued only on the long wheelbase 
Super models and on the convert- 
ible types. 

The steering gear on all Clipper 
models incorporates the parallel 
linkage hook-up featured on the 
earlier Clippers. 

The rear suspension system also 
follows the Clipper pattern on the 
1942 chassis. Direct-acting shock 
absorbers are used at the rear, 
mounted back of the axle and with 
the top ends inclined to the center 
of the chassis. 

All models, except the One-Ten 
convertible, are fitted with the lat- 
eral stabilizer in the rear, extend- 
ing from a frame bracket on one 
side to an axle pad on the other. 
The stabilizer on the Six and Eight 
incorporates the built-in, direct- 
acting fifth shock absorber. The 
Super models continue the use of 
the arm-type fifth shock absorber. 


Interiors 

Interiors have a completely new 
instrument panel on all Clipper- 
type models. Large, round dials 
and plastics are combined in a 
functional panel. 

All models, except the Six and 
Eight Specials, have turn signals 
as standard equipment. Provision 
for automatic cut-off after the 
turn is provided. 

The wheel setup has been ma- 
terially changed. Tire sizes are as 
follows: On Sixes and Eights — 
6.50x15 inches; Super-Eights, the 
convertible coupe and the Clipper 
types — 7.00x15 inches. The long 





wheelbase models have 7.00x16 inch 
tires. 





REAR VIEW of the 1942 Packard 
club sedan offered in a Six or Eight. 
Streamlines, stemming from the Pack- 
ard Clipper introduced last spring, are 
evident in the sloping contours and 
the rear deck line of this club sedan. 


Packard's Offerings for 1942 .. . 





ADOPTION of ultra-modern streamlining is a highlight of the 1942 Packard 
line. This is a view of the Packard One-Eighty four-door sedan offered in 


many color and upholstery combinations. Similar to Packard’s Clipper, this 
One-Eighty model is distinguished by skirted rear wheels and an extension 
tor grille around the front fender apron. 


of the chromium 





STEMMING from the Clipper introduced last spring, 1942 sees all Packard 
models offered in streamline. This is the One-Eighty club sedan, one of 


several Clipper-type additions for 1942. 





INTERIOR VIEW of the Packard four-door custom sedan offered in six or 
eight-cylinder models. There is greater seating accommodations, made possible 
by bringing the interior dimensions out to fender width. 


Tire Replacement Sales Hit 


High Mark in 2nd Quarter 


Special to Automotive News 
WASHINGTON. — Replacement 
sales of automobile casings to con- 
sumers during the second quarter 
of 1941 numbered 13,078,000, a high 
record for recent years and 20 per- 


Ford to Honor 
Victors in Good 


Drivers League 


DETROIT.—The champion young 
drivers from each of the 48 states 
and the District of Columbia were 
in Detroit over the week-end for a 
program which will be climaxed 
with the selection of the national 
champion boy and girl drivers 
Monday night. 

The group, consisting of finalists 
selected from more than 170,000 
members of the Ford Good Drivers 
League, were introduced to Detroit 
by a parade, which included a 
visit to the city hall. They were 
greeted by Councilman Eugene 
VanAntwerp, acting in behalf of 
Mayor Edward J. Jeffries jr. 

The mayor issued a proclamation 
calling attention to the national 
safe driving contests conducted 
Friday and Saturday from the Ford 
Airport in Dearborn. 


Give Half Million Dollars 


DETROIT. — Voluntary payroll de- 
ductions of over half a million dollars 
fod year for the purchase of Defense 
| Savings Bonds by the employes of its 
‘Detroit plant is announced by United 
States Rubber Co. This is the first 
;Plant in the country to handle the 
sale of the bonds in this manner. 





cent above the 10,900,000 for the 
second quarter of 1940, when busi- 
ness was also above normal, ac- 
cording to the U. S. department of 
commerce. 


In the first quarter of 1941 the 
replacement sales of 6,125,000 cas- 
ings were 129,000 lower than in the 
first quarter of 1940, hence a simi- 
lar small part of the second quar- 
ter buying may represent delayed 
demand, the department states. 

The main cause of the increase, 
however, was an endeavor of a 
part of the consumers to protect 
themselves against any possible 
future shortage of tires, and rep- 
resented advanced purchases. Such 
purchases were made for inventory 
purposes by some operators of 
fleets of trucks, buses and taxicabs 
and also by some individual private 
motorists desirous of replacing 
partly worn by new tires, it was 
stated. 


Car Buyers Offered 


Hospitalization Plan 


BALTIMORE. — Commercial 
Credit Co. has announced several 
new features in its automobile 
financing plans which are designed 
to protect the new or used passen- 
ger car buyer. 


In addition to providing compre- 
hensive insurance on the car itself, 
the car buyer is now offered per- 
sonal accident insurance, hospital- 
ization indemnity and emergency 
benefits for placing the injured in 
care of friends. 





Have you wired your Congres 
on “NO DISCRIMINATION” against 
automobile industry ?’’ 








e 
Small Business 
Seen Confronted 
e - . 
By Serious Crisis 
NEW YORK.—Burdened with “an 
ever-increasing number of rules 
and regulations,” together with in- 
creased taxation and added prob- 
lems brought about by the defense 
program, smaller business organi- 
zations face a serious emergency 
in the months ahead, Henry Hein- 
mann, executive manager of the 
National Assn. of Credit Men, de- 
clared in the association’s monthly 
business review. 


“The attempts to help the small 
business man,” he declares, “have 
become either boomerangs or mere 
‘lip service. The desire may have 
been genuine but almost every ac- 
tion has made it harder for the 
smaller business enterprise to sur- 
vive. 

“Congress passes laws aimed at 
big business. Regulatory depart- 
ments of government issue rules 
and regulations to control big 
business. A tax bill is enacted with 
the main objective of reaching the 
earnings of big business but in 
its wide scope it ensnares the small 
business man. 


“Big business finds it costly to 
comply with the many rules and 
regulations but big business can 
have a staff to handle the multi- 
plicity of detail. 


“Not so with the smaller business 
man. His volume of business does 
not permit him to engage many 
specialists. He worries through, as 
best he can, about the details of 
all these acts and, sometimes, he 
has become discouraged. 


“Then a threat of war comes 
along. We decide to get on a war 


basis. The spending of billions 
means volume placement. The 
small business man doesn’t get 


many government orders, not be- 
cause the government doesn’t care 
to give them to him but simply be- 
cause there is haste and waste in 
an ‘emergency’ and he is over- 
looked. 

“So the small business man, beset 
with priorities, sees his usual busi- 
ness curtailed. Non-defense items 
in which he usually deals are lim- 
ited as to production. The rules and 
regulations he knows were intended 
to regulate and control his big 
brother in business have unfor- 
tunately enveloped him. 


“This is not an argument against 
the wisdom of defense. It is en- 
tirely designed to emphasize a 
sincere belief that unless in the 
months ahead smaller business or- 
ganizations can find a way out, 
acquire a larger portion of defense 
contracts, the mortality among 
such organizations will be great.” 


Olds Announces 


Personnel Changes 


LANSING.—Three changes in the 
management personnel of Oldsmo- 
bile were announced here last 

week by S. E. 
Skinner, general 
manager. 

Robert E. Grif- 
fin, formerly pro- 
duction manager, 
was named works 
manager, John 
Dykstra replaces 
S. A. Woodmancy, 
retired, as  fac- 
tory manager. C. 
A. Blake, assist- 





ey 


R. E. Griffin 


ant manager of 
the St. Louis 
zone, becomes assistant to the 


works manager. 

Except during the World War 
period, when he served in the Army 
as corporal of infantry, Griffin has 
been with General Motors since his 
graduation from. high school. He 
joined Olds in August, 1916. 

Dykstra, likewise a World War 
corporal, gained’most of his early 
experience in automobile produc- 
tion in Detroit factories and joined 
Olds in 1934, as superintendent of 
the sheet metal division. 

Blake, a native of Easton, Md., 
likewise is a World War veteran, 
having served as a first sergeant 
in the aviation corps. He joined 
— in 1929 and Olds on Nov. 1, 
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Yes, the C. I. T. “‘Protective Package’’ ‘‘is 





getting vesw/ts—and how!’’ as Mr. Crosby 
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something! Why not look into the C. I. T. 






Plan and see for yourself why ‘‘everybody 
likes it.’’ Simply get in touch with your 
nearest C. I. T. office. Don’t put it off! 
Find out today how you can profitably use 


these Nationwide Super-Services! 


Provide your customers with C.I.T.’s “Protective Package”! 





WV EMERGENCY REPAIR SERVICE— Provides your riots, floods, tornadoes, explosions, lightning and customer against loss of life, sight or limb. . . from 


customer with credit for major car repairs or replace- many other forms of damage. $500 up to $10,000, as specified in the policy. Iden- 
ments when traveling anywhere. Wc. BAIL BOND CERTIFICATE enables your cus- tification card and emergency benefits included. ' 
V INSURANCE THAT REALLY, COVERS A CAR— tomer to obtain traffic violation or accident Bail Bond WV TOWING AND ROAD EMERGENCY SERVICE— ; 


Your customer gets not only fire, theft and collision up to $5,000 without further cost. on new cars—reimburses up to $10 in each instance 


insurance, but also protection against glass breakage, v PERSONAL ACCIDENT INSURANCE covers your such a service is required, no matter where it may be. 
s ’ 


C. I. T. is the world’s largest independent sales financing institution, established 
in 1908, and servicing dealers and purchasers everywhere through more than 250 
local branch offices...each a self-contained, fully functioning unit...in all 48 states. 
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DEFENSE 





Automotive Machine Tools Being Used for Defense 





Careful Inventory Made 
To Extract Those Suitable 


DETROIT. — Hundreds of auto- 
motive machine tools, some of 
them drastically rebuilt, are busily 
working on defense production and 
large additional quantities will join 
them in the next several months. 

Survey of the contracts being 
carried out by automotive com- 
panies show that while a great ma- 


Nash to Make 
Parts for P&W 
Airplane Engine 


DETROIT.—A_ $12,000,000 parts 
plant for aircraft engines to be 
operated in Lansing by the Nash- 
Kelvinator Co. will be ready for 
full production by next spring, 
George W. Mason, president of the 
company, announced last week. 

It is expected that the plant will 
employ between 4,500 and 5,000 
workers, he said. 

Already the company has made 
arrangements to take over the old 
shipping building of the Reo Motor 
Car Co. at Lansing to convert it 
into the parts plant. 

Plans were completed in Wash- 
ington last week by officials of 
Nash-Kelvinator and national de- 
fense leaders. 

The plant will make parts for 
Pratt & Whitney air engines which 
will be shipped to Hartford, Conn. 

The amount of the defense order 
for parts was not revealed. 


108 Small Firms 
Active in Ford 


Defense Work 


DEARBORN.—Of the $116,000,000 
the government is spending with 
the Ford Motor Co. for an initial 
order of 4,238 Pratt & Whitney 
airplane engines, more than $30,- 
000,000 or 29.9 percent is being 
passed along to 108 outside firms 
furnishing Ford with supplies for 
this order. 

This is in line with the Ford 
policy of spreading its defense or- 
ders as far as possible over its 
nearly 7,000 automotive suppliers. 

The Pratt & Whitney engines, 
giant double-row radial power 
plants, are to be produced in the 
$27,000,000 airplane engine plant 
Ford is completing at the Rouge 
plant. 





Labor Costs Remove 
Car Wrecking Profits 


BUFFALO.—Labor costs will be 
the main difficulty in the OPM’s 
program to scrap 10,000,000 old cars 
now rusting in auto graveyards 
throughout the country, according 
to Jack Angert, president of An- 
gert Auto Parts Co., here. 

“There's a ceiling of $18 a gross 
ton on scrap,” Angert explained. 
“That brings the dealer about $26 
or $27 a car. But because labor is 
so high a dealer cannot break even 
when he figures in his cost of buy- 
ing the wrecked cars, shipping and 
wrecking them and overhead.” 


jority of the machines installed be- 
hind the industry’s assembly lines 
are either useless or hard to adapt 
to production of new items, the 
companies have cut deep into their 
existing facilities to extract those 
adaptable to defense. 

In addition to machines already 
taken over, others are earmarked 
for transfer as soon as additional 
new machines needed to work with 
them can be had. 

One motor company which re- 
cently took on an anti-aircraft gun 
production job, is raiding its auto- 
motive production lines to obtain 
almost half of the machine tools 
needed in the work. In order to 
save valuable time and alleviate 
the “log-jam” in the machine tool 
industry, the company is adapting 
400 of its automotive machine tools 
—mostly general purpose equip- 
ment — to the gun job. 

To allow a complete rearrange- 
ment of the space for airplane en- 
gine production, another company 
has shut down a plant which here- 
tofore was used solely for automo- 
bile engines. While a large num- 
ber of new tools, designed par- 
ticularly for close airplane toler- 
ances, must be obtained before the 
plant can resume production, engi- 
neers are systematically converting 
to the new job all of the equip- 
ment that has any functional 
utility in airplane work. 

Three other plants in the in- 
dustry, no longer used for auto- 
mobile work, are throbbing with 
industrial activity, all of a defense 
nature. 

Every automobile producing 
company has made careful inven- 
tory of its equipment and facilities, 
comparing their possible uses with 
the military production lists, as a 
basis for taking on increasing 
quantities of defense work. Re- 
ports so far available indicate that 
the capacity of these facilities for 
defense work will not be sufficient 
to absorb the displacement of em- 
ployment caused by curtailed auto- 
motive output within the next 
several months, although every ef- 
fort is being made to work out the 
most rapid absorption. 


Defense Work Speeded 


At Cleveland Graphite 


NEW YORK.—Cleveland Graph- 
ite Bronze Co., heretofore spe- 
cializing in the production of bear- 
ings for automobiles, has became 
an important manufacturer of air- 
craft engine bearings for the de- 
fense program and shipped $125,000 
of such bearings in July, accord- 
ing to Ben F. Hopkins, president. 
Schedules provide for stepping up 
production to a peak of $750,000 a 
month by 1943, he added. 

The company’s defense work will 
total about $12,000,000 a year by 
1943, of which some $10,000,000 will 
represent aircraft engine bearings, 
the balance comprising bearings, 
bushings and clutch plates for 
tanks, tractors, trucks, gun car- 
riages and other gasoline and 
diesel units. This would be ex- 
clusive of the company’s normal 
production, which last year 
amounted to $10,500,000. 





THE MASS production sochatqueg for which the automobile industry is 


famous are called into play at t 


e Willys-Overland plant in Toledo, for the 


manufacture of 155-millimeter shells for the Army. After preliminary turning 


operations, the shell forgings are 
immersion in a bath of 
a very high temperature. 


laced in the press, 
oe produce the familiar ‘‘bullet’’ shape. 


repared for ‘‘nosing’”’ or ‘‘pointing’’ 
iquid barium chloride, which is electrically heated to 

few minutes of this immersion brings the nose to 
a dull red glow, after which, as shown in the 
right background, 


by an 


oo it is lifted out and 
which will squeeze the nose shut and 
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Rubber Co.’s entry into the munitions business was 


officially observed at Des Moines recently, when Senator Clyde L. oe of 
Iowa, turned the first space of earth in a 2,445-acre tract near the city where 


the rubber company wil 


build and operate a $30,000,000 small arms ammunition 


lant for the government. Watching the senator, left to right, Capt. Oliver W. 


rown jr., constructing quartermaster; 


Tompkins, vice-president of 


U. S. Rubber and chairman of the company? defense committee; Mayor Mark 


Conkling of Des Moines; Capt. W 


jr., ordnance plant commanding 


officer; Lieut. Col. Ralph G. Richards, constructing quartermaster in charge 


of the Seventh Area Zone. 


Fuel Industry at Top Speed 
To Relieve Shortages in East 


Special to Automotive News 

NEW YORK. — This year’s ex- 
pected petroleum shortage along 
the Atlantic seaboard will be made 
“definitely temporary” by the in- 
dustry’s expanding transportation 
facilities, according to the Amer- 
ican Petroleum Institute. 


“Pipe line construction started 
by the petroleum industry and 
scheduled for completion within 
eight months,” the API stated last 
week, “will provide the equivalent 
of the transportation service ren- 
dered by 80 tank ships. With 27 
tank ships scheduled for comple- 
tion this year and a number of 
inland - waterway barges being 
turned out with equal rapidity, the 
sole bottleneck in the petroleum 
industry’s defense service, shortage 


Defense Notes 


Defense Effort Displayed 


Photographic presentation of the 
$2,000,000,000 defense job being per- 
formed by the automobile industry 
is attracting wide attention at the 
Smithsonian Institute in Washing- 
ton, D. C. Set up recently, in the 
Smithsonian’s famous Automobile 
Hall, two photographic display 
boards depict various stages in the 
manufacture of tanks, airplane en- 
gines, military trucks, guns, shells 
and other defense products of the 
motor industry. 

cd * * 
Pig Iron Pool 

WASHINGTON.—AIl producers of 
pig iron have been instructed by 
OPM to set aside 2 percent of their 
production during September in a 
pool out of which allocations can 
be mgde to fulfill urgent needs. The 
2 percent pool for September will 
amount to between 90,000 and 100,- 
000 tons. 


* * * 


Steel Makers Queried 


Questionnaires have been mailed 
to 225 members of the steel in- 
dustry to obtain for OPACS com- 
plete and accurate statistical data 
on which to base decisions on any 
adjustments that may become 
necessary in the ceiling prices es- 
tablished for iron and steel prod- 
ucts. Data on steel production by 
tonnage and forms, raw materials 
consumed, sales by-products, in- 
come and expense accounts, finan- 
cial position and payrolls from 
each of the producers, will provide 
defense officials with an overall 
picture of the iron and steel in- 
dustry, as well as of the difference 
in character of operations and 
financial results of the individual 
companies. 


of transportation, appears to be 
definitely temporary. 

“It is estimated that the huge 
pipe line to be constructed from 
East Texas to New York via St. 
Louis will provide service equiva- 
lent to 65 tank ships, while the 
Plantation line from Louisiana to 
North Carolina will release 10 
tankers. The Southeastern line 
from Florida through Georgia into 
Tennessee will release two ships, 
and the Portland-Montreal line at 
least three more. 


“With all pipe lines now operat- 
ing at capacity and all available 
tank ships, tank cars, and barges 
being pressed into service to mini- 
mize the shortage expected this 
year along the Atlantic seaboard, 
as the result of diverting tank ships 
to British service, the industry is 
also extending its normal pipe line 
construction program to aid in 
meeting emergency needs. It is 
estimated that all in all more than 
10,000 miles of pipe line will be 
built by the industry in 1941 alone. 

“Increased loading of tank ships 
and expeditious handling of tank 
cars is contributing to relief of 
the present situation. Crude oil is 
moving east from a pipe line ter- 
minal at Lima (O.) for the first 
time in 20 years, and it is estimated 
that within a short time more than 
1,000 tank cars will be put on this 
run. 


“Another phase of the petroleum 
industry’s $300,000,000 defense 
spending program for 1941 is the 
construction and early operation of 
plants for the manufacture of to- 
luene, essential constituent of the 
explosive, TNT, and for the pro- 
duction of synthetic rubber. Syn- 
thetic glycerin, which also is used 
in the manufacture of explosives, 
already is being made from petfo- 
leum sources. 





GM Transforms 
Canadian Plant 


To War Output 


OSHAWA, Ont. — A big assign- 
ment for Canada’s war program, to 
be undertaken immediately, will 
transform the Regina plant of 
General Motors of Canada, Ltd., 
into a munitions unit, it was an- 
nounced by company heads here 
last week. 


Manufacture of carriages for two- 
pounder and six-pounder anti-tank 
guns will absorb the entire capac- 
ity of the Regina factory and pro- 
duction of civilian cars and trucks 
is suspended for the duration. 
Western requirements in this re- 
gard will be adequately taken care 
of from Oshawa. 


“This,” said General Plant Man- 
ager J. B. Highfield in making the 
announcement “fulfills the pledge of 
R. S. McLaughlin that GM was 
willing to turn plants over to the 
government if necessary. The new 
organization will be known as Re- 
gina Industries, Ltd. 


Highfield said the whole existing 
factory layout at Regina would be 
utilized but that no new buildings 
were required. All possible Regina 
employes would be absorbed into 
the new operation. The nature of 
the work requires trained machine 
shop men and a training program 
is under way so that the output 
may quickly reach the objective of 
300 units a month. 


This objective also means two 
shifts of nine hours each, six days 
a week for the machine shop and 
a somewhat larger total payroll 
than the Regina factory has had 
up to now. 


Continental’s Job 
Of Engine Output 
Lauded by OPM 


DETROIT.—Clarence W. Avery, 
president of the Murray Corp. and 
Michigan coordinator for the Office 
of Production Management, lauded 
Continental Motor Corp. last week 
for stepping up output of the Con- 
tinental engine for light tanks from 
a rate of 600 engines a year in 
1940, to a rate of 4,500 engines this 
year. 

C. J. Reese, president of Conti- 
nental, said that the light tank 
engine production, which is carried 
on in the Muskegon, Mich. plant, 
included 20 percent of spare parts 
in addition to engines. 

He also said that the OPM was 
seeking more sub-contractors to 
speed up Continental’s work on an- 
other contract for a 400-450 horse- 
power Wright engine for medium 
tanks and trainer planes. 


Reese would not comment upon 
production plans for a third engine, 
a liquid-cooled airplane engine of 
Continental’s own design, for which 
a $5,000,000 letter of intent was 
announced by the war department 
in July. 


Plant Addition 


ST. LOUIS.—Work has been started 
on a $150,000 addition to the plant of 
the Carter Carburetor Co. which has 
large government orders. The addition, 
containing 30,000 square feet, will be 
above a one-story building recently 
completed. 


Wire your Congressman: ‘‘Be fair to 
our industry!” 
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First on Display...New Hudson Six « Super-Six » Commodore Series (Sixes and Eights) 


5 
|AGAIN, for 1942, Hudson is first to present new cars 
... and first also with an impressive number of impor- 
ltant new features. You are cordially invited to visit 
'a Hudson dealer, see the new Hudsons, drive one. 


| When you do, have in mind the unusual conditions 
lof the 1942 market. The fact that buyers will probably 
ibe looking for cars that will serve them much longer 
\than usual. The fact that they will be increasingly 
interested in economy, dependability, long life. This 
‘kind of market is made to order for Hudson dealers. 


For the careful buyer will find everything he seeks 
in these new Hudsons. Economy? He need look only 
to the results of the latest Gilmore Grand Canyon 
Economy Run .. . and to the experiences of Hudson 
owners everywhere. Long life — dependability? The 
official record books — which mention Hudson more 
ithan any other car — testify to Hudson endurance. 
‘And, when he looks for new style and new features, 
again he will find the most, and the best, in Hudson 
... including Hudson’s great new Drive-Master. 


So let us suggest that you look over the new 
Hudsons. See how well they fit today’s unusual require- 
ments. Then see how well the Hudson franchise also 


AMERICA’S SAFEST CAR 


BUILT TO SERVE BETTER...LAST LONGER...COST LESS TO RUN 


fits today’s market . . . with its liberal discounts, 
splendid factory cooperation, territory protection, 
complete coverage of every popular price field. Let 
the facts speak for themselves. 


HUDSON MOTOR CAR COMPANY, DETROIT, MICHIGAN 
* 


The facilities and organization of the automotive 
industry can be used to great advantage in the 
nation’s defense program. We at Hudson recog- 
nize this obligation and have enlisted our 
services extensively in defense manufacturing. 


We have been entrusted in the present national emer- 
gency with a large and steadily increasing amount of 
defense work. These assignments occupy positions of 
major importance on the list of defense needs and 
call for the highest degree of manufacturing skill and 
accuracy. 


We are glad to announce that, along with the perform- 
ance of this national service, we are able to present to the 
American public new 1942 models. These new motor cars, 
while necessarily restricted as to the number we may 
be able to build, strictly maintain the high standards 
established during 32 years of engineering leadership. 


Pe 


INTRODUCING THE NEW HUDSON 


DIM 
MASTER 


EASIEST OF ALL WAYS To DRIVE 


No Clutch-Pushing ---No Gear Shifting , 


You just start the motor, step 
- the accelerator and GO 
rom then on, there’s no need 


- Nothing New To Learn 


make motori 
f ng safer, 
ing new to learn. nes 
€ new Hudso i 
1 n Drive. 
Master is One of the foremost 
ncements in a 32-year 
g €ngineering lead- 
O€s sO much to Try 7 ee oe 
*Available at Io 2 


OW extra cost ¢ 
and w : om all 19¢ 
(and worth Many times wh é “ca Eindsons 
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Wall Street Confused Over Price-Control Possibilities 
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U.S. Plan Held Unchanged 
From Usual Practice of Past 


By Dana Stuart 
Wall St. Correspondent 

NEW YORK.—A lot of people in 
Wall Street are beginning to won- 
der what all the shouting on 
inflation curbs is about. 

The Administration starts out to 
hold prices down and succeeds only 
to the extent that a man can flat- 
ten out a featherbed by jumping into 
the middle of it. Then it starts out 





Ceiling on Wages, 
Stiffer Credit Ban 
Urged by Sloan 


SAN FRANCISCO.—Stiffer credit 
terms than those set up by the 
Federal Reserve Board are needed, 
if the U. S. is going to make any 
headway in warding off inflation, 
Alfred P. Sloan jr., declared here 
last week. 

The suggested 33 percent down 
payment and 18 months amortiza- 
tion period, he said, do not repre- 
sent more than has been sound 
practice in automobile sales in the 


ast. 
” Discussing the automotive situa- 
tion under present conditions, che 
said that he expected production 
schedules probably would go on a 
month-to-month basis after some 
initial schedule which probably 
would cover a period of about 
four months. He favored an initial 
schedule as proper procedure and 
said that briefs of the industry 
concerning it are now before OPM. 

In regard to price control, Sloan 
said that price control was an 
“essential element” in the defense 
program, but he declared it was 
“silly” to think “we can control 
prices without controlling wages. 

“History shows that the only 
way to control price inflation is to 
control it at the beginning. 

“But I cannot help feeling that 
we are not proceeding very intel- 
ligently. Unless we can control 
the component parts of prices, we 
cannot control prices themselves.” 

Control of credit and installment 
buying was “a good idea,” he said, 
but it did not “go far enough” be- 
cause “we must control purchasing 
power.” 


Yellow Truck Reveals 


Boost in Half-Year Net 
PONTIAC. — Irving B. Babcock, 
president, Yellow Truck & Coach 
Mfg. Co., announced last week that 
net sales of the company for the 
quarter ended June 30, 1941 were 
$50,723,715. After deducting income 
and excess profits taxes and pro- 
vision for contingencies, consoli- 
dated net income amounted to $1,- 
848,849. This compares with net 
sales of $21,762,363 and net income 
of $1,697,358 for the second quarter 
of 1940. 

For the first six months of 1941 
net sales were $91,371,592 and con- 
solidated net income amounted to 
$13,006,393. After deducting income 
and excess profits taxes and pro- 
vision for contingencies, consoli- 
dated net income amounted to $3,- 
900,323. This compares with net 
sales of $39,669,613 and net income 
of $2,721,109 for the corresponding 
period of 1940, after deducting pro- 
vision of $772,000 for federal in- 
come taxes. 





“Dealers Tell Me,’ by John O. 
Munn, is an open forum for the 
expression of dealers’ opinions. It 


appears weekly in Automotive News. 


PRODUCTION MANAGER 
WANTED 


Production manager wanted to 
take charge of production for 
large appliance manufacturer lo- 
cated in east, employing 1,000 


men. Mechanical engineering 
graduate preferred with at least 
ten years’ factory experience. 
State age, experience, qualifica- 
tions and salary expected in first 
letter. Your confidence will be 
respected. Write Box No. 276, 
Automotive News, Detroit, Mich. 








STOCK PRICE AVERAGES 


Previous Latest Year 

Period Period Change Ago 

24 motors ........... 27.88 27.85 —0.03 31.08 
10 car-truck co.’s .... 28.05 28.11 40.06 32.74 
10 parts-access, ..... 26.82 26.75 —0.07 24.50 
4tire-rubbers ...... 18.96 18.73 —0.23 15.50 





to put a check on installment buy- 
ing by tightening up the terms. 
What it does is to announce that 
in the future down payments and 
the time for paying the balance 
should be the same as the usual 
sound practice of the past. 

So far the effect of all this is 
more or less bewildering to a lot 
of people and it is little wonder. 
There has never been much serious 
argument in either good times or 
bad that automobiles should be sold 
at less than a third down and 
with more than 18 months to pay 
off the balance. And now, as an 
inflation curb, at a time when buy- 
ing power is swiftly rising and a 
large sector of the population has 
more money for “time payment” 
products than in years, the govern- 
ment decides that just the normal 
sound practice in respect to time 
payment terms is sufficient to curb 
inflationary tendencies. 

And so we have leaders of the 
industry itself, such as Alfred P. 
Sloan jr., protesting that if the real 
purpose is to curb inflation, the 
restrictions on. installment sales 
must be more severe than those so 
far proposed. And we have people 
outside the industry beginning to 
wonder if the so-called drive 
against installment selling isn’t in 
the same category as the drive 
against prices and the botched up 
attempt to curtail the use of gaso- 
line on the eastern seaboard. 

It is doubtful if the gasoline situ- 
ation could have been more poorly 
handled. The effect so far has been 
to put on the shoulders of service 
station operators a burden and re- 
sponsibility that is entirely unfair. 

Meanwhile, prices of automotive 
shares on the various stock ex- 
changes continue to move within 
a very narrow range. 


Rubber Treaders 
Seeking Priority 
Rating from OPM 


CHICAGO.—At the joint meeting 
of the board of directors of Na- 
tional Assn. of Independent Tire 
Dealers held here recently, it was 
decided Executive Director Clif 
Simpson should devote his energies 
to securing a priority rating for 
the treading industry. Contacts 
were made with mold and equip- 
ment and camelback manufacturers 
who signified their desire to have 
NAITD assume this leadership. 

After arriving in Washington and 
making contacts with prominent 
men of OPM and OPACS, Simpson 
called a two-day conference of spe- 
cial committees to represent mold 
and equipment manufacturers, 
camelback manufacturers, and 
treading shop operators. As a re- 
sult of these conferences a joint 
committee was organized to repre- 
sent the three groups. This com- 
mittee is Simpson, chairman; 
Charles H. Brown of the Super 
Mold Corp., James C. Heintz of the 
James C. Heintz Co., Griffith Oliver 
of the Oliver Tire & Rubber Co., 
Ralph Smith of the Webster Rub- 
ber Co., Albert Rose, a treader of 
Nashville, and William Hickey, a 
treader of Hartford. 

Plans were made to have Simp- 
son prepare a brief on the treading 
industry to be presented to OPM 
and OPACS as a follow-up of the 
oral presentation made by this 
joint treading industry committee. 

All government agencies are now 
looking to this newly organized and 
official treading industry commit- 
tee for aid and assistance in rubber 
conservation, price fixing and gov- 
ernment treading. It is the first 
time in the history of the treading 
industry that it has been so well 
organized. 

Simpson has established an office 
and living quarters at the Parkside 
hotel, in Washington, D. C. 





Nash Reveals '42 Line... 





NASH SALES chieftains reflect the —"ae reception the 1942 cars won 


at the Hot Springs distributors’ convention. 
ierce, vice-president in charge of sales, Nash- 


sales manager, and Frank R. P 


Blees, left, Nash general 


Kelvinator Corp., sport broad smiles as they admire the new cars. They will 
be publicly announced the middle of September. 





SPACIOUS LAWN of The Homestead, Hot Springs (Va.) spa, sprouted 1912 
Nash’s last week when the distributors’ convention greeted the new cars. Here, 
with just a corner of the as yet unannounced models, are Nash executives and 


distributors. From left to right, Frank R. 


Pierce, W. F. Armstrong, H. W. 


Newell, Norman Bel Geddes, George W. Mason and Charles W. Wentworth 





NASH DISTRIBUTORS and branch managers, in a luncheon huddle, hail 


the 1942 Nash cars. 


ee 






Nash to Launch 
Schools to Train 


Car Mechanics 


HOT SPRINGS, Va.—America’s 
passenger car transportation sys- 
tem, upon which U. S. workers de- 
pend and without which U. S. in- 
dustry would be disrupted, is in 
danger unless the automobile deal- 
er and service organizations are 
maintained. 

This was pointed out last week 
at a meeting of national distribu- 
tors of Nash here when plans were 
discussed for maintaining Nash’s 
dealer and_ service organization 
even though new car manufactur- 
ing, the life blood of these sales 
organizations, is further curtailed. 

George W. Mason, president of 
Nash - Kelvinator Corp. said Nash 
will begin immediately a_ series 
of service and _ repair schools 
to train mechanics and apprentices 
in the latest methods of low-cost 
service to keep cars now on the 
road in operating order, and to 
keep motors adjusted so that fuel 
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A 1917 NASH sedan shared a part 
of the interest at the Hot Springs 
distributors’ convention when the or- 
ganization first saw the new 1942 cars. 
Distributors insisted President George 
W. Mason, Nash- Kelvinator Corp., 
climb into the 25-year-old beauty for 
pictures. Here he is with the car which 
was driven to Hot Springs from Min- 
neapolis by Emery Pomery, Minnesota 
distributor. 


-_——— 


will not be wasted. He pointed out 
that the number of mechanics in 
service stations is dwindling be- 
cause of the demands of defense 
plants for skilled mechanics. 

The schools will be opened im- 
mediately, and will be held in all 
parts of the country. 





FINANCIAL 


Nash Introduces 


1942 Models to 
Distributor Body 


HOT SPRINGS, Va.—With many 
new features and revealing a new 
styling, the new 1942 Nash models 
were introduced last week here to 
Nash distributors and branch man- 
agers from the 48 states and Can- | 
ada. 

General Sales Manager W. A. 
Blees, meeting chairman, keynoted 
the Nash sales program for the 
coming year and introduced for 
the first time to the organization 
Frank R. Pierce, vice-president in 
charge of sales of Nash-Kelvinator 
Corp. 

Pierce, who presented the new 
cars, pointed to various features 
and listed the mechanical and en- 
gineering advances which have 
gone into the manufacture of the | 
current Nash cars. 


Blees launched the 1942 sales 
program with an admonition to | 
keep all branches of the dealer's 
house in order, with particular | 
emphasis on the service, parts and 
used car departments. i 

“We don’t know how many cars 
we can build,” Blees said. “As you 
know our company is engaged in 
turning out defense materials and 
at the present time we are working 
on contracts totaling more than 
$85,000,000. If our government in- 
vites us to participate even more, 
or if defense needs restrict us in 
the use of key materials, it is 
possible that production will be 
further limited. 


“For this reason,” he continued, 
“our dealers will be urged to in- 
creasingly concentrate on service, 
parts, accessories and the used car 
departments of their business.” 

Returning to the new models, 
Blees again emphasized the fea- 
tures incorporated in the 1942 mod- 
els. Economy, he pointed out, is 
not only a budgeting item of im- 
portance, but also is a patriotic 
contribution to the present national © 
gasoline conservation program. © 


Car performance, the ride, com- 
fort, ease of handling, interior size 
and appointments and many other 
features that the motoring public 
has learned to expect and demand 
are present in their most advanced 
style in the new cars, he asserted. 


Five models are offered in each 
of the three Nash series. A coupe, 
brougham, two-door sedan and 
four-door sedans in both the slip- 
stream and trunk body styles are 
included in the Ambassador six 
and eight and the popular low- 
priced Nash Ambassador “600” 
series. 

Prices are expected to be higher, | 
Blees admitted, but will be in line | 
with increased costs. The Nash | 
“600,” he announced, will be com- | 
petitive in the lower-price field. | 

George W. Mason, president of | 
Nash-Kelvinator, who led a dele- | 
gation of Nash and Kelvinator ‘ 
factory executives from Detroit and | 
Kenosha, welcomed the distributors 
at the opening of the convention. 

Other factory department heads 
who assisted Pierce and Blees in 
presenting the sales and product 
program for 1942 were H. G. Little, 
advertising manager; K. M. 
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Greiner, parts and service man- 
ager; J. E. Lamy, organization 
manager; S. O. Olson, business 


management manager, and J. L. 
McQuigg, vice-president of Geyer, 
Cornell & Newell, Inc. 


U.S. Production 
Reaches 456,100 | 
Vehicles in July | 


DETROIT—Factory sales of | 
Passenger cars and trucks from} 
plants in the United States for} 
July, 1941 were estimated last week | 
by the Automobile Manufacturers | 
Assn. at 456,100 units. 

Factory sales in June, 1941 were 
520,521 units, and in July, 1940,) 
231,703 units. i 
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Rollyson Named 
SOUTH CHARLESTON, W. Va.— 
Bruce R. Rollyson, formerly Buick 
dealer in Ironton, O., is now conne 
with the Rhodes-Walker Chevro 
here as sales manager. il 
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How big are the big leagues? 


FoR YEARS, major league baseball has been estab- 
lished solidly as the great, the classic American 


SDOTE «.«< 
Attracting each year its millions of loyal, en- 


thusiastic fans... 


But, high as their popular standing is, it takes 
the two big leagues together —American and Na- 
tional — two seasons to attract as many people 
as LIFE Magazine attracts each week ... 


a total audience of more than 20,000,000 


* 
men, women, and young people! 


That’s how big LIFE’s drawing power is. It’s so 
big that LIFE is read each week by more people 
—young, old, in-between—than ever before have 


read the pages of any magazine! 


LIFE comes by this unique audience-pulling 
power honestly: 


Presenting, illuminating, interpreting our fast- 
moving world in a vivid way that millions like, 
understand, absorb... 


Prompting millions to pass on to other mil- 
lions this publication they find so uniquely 
fascinating, enlightening, stimulating. 


Advertisers have been quick to realize that this 
huge, inquiring audience constitutes the most po- 
tent market in America. 


That is why LIFE now carries more pages of 
consumer goods advertising than any other 
magazine! 


*Scientifically established and reported by LIFE’s Continuing 
Study of Magazine Audiences. Latest audience totals, from 
Report No. 4: 


COLLIER’S . . 
LIBERTY . . 

LIFE. ° 
SATEVEPOST . 


14,750,000 
12,900,000 
20,450,000 
13,050,000 
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Take Seasonal Decline in Jun 


Automotive Exports 


Total Valuation of Products |soap Box 


At All-Time High For Month 


May, although 29 percent over the 
$18,624,763 shipped in June of last 
year, according to U. S. department 


Special to Automotive News 
WASHINGTON.—Exports of U. S. 
automotive products declined sea- 
sonally in June, totaling $24,115,341, 
a decrease of 31 percent from the 
valuation of $35,007,743 reached in 


K.C. Dealers Turn 
Attention to Used 


Cars and Service 


KANSAS CITY.—As the motor 
car dealers in the Kansas City 
area go into the “in between” 
season — between models—the de- 
mand for both new and used cars 
is showing a big upswing. So far 
this year new car and truck regis- 
tration in this area — Jackson 
county, Mo., Wyandotte county and 
Johnson county, Kan.—has jumped 
to a total of 22,022 units as against 
16,530 for the same period of last 
year—a gain of 5,592 units. 

In July new car registrations for 
Jackson county (Kansas City) to- 
taled 1,716. A total of 206 trucks 
also were registered. The sale in 
Wyandotte county (Kansas City, 
Kan.) was 423 new cars and 50 
trucks while Johnson county, Kan., 
also adjoining Kansas City, had a 
registration of 199 new cars and 19 
trucks. 

With the uncertainty that is fac- 
ing dealers regarding 1942 models, 
they are becoming less “trade 
anxious” and are cutting trade-in 
allowances very materially — in 
some cases even drastically. At the 
same time it is reported that many 
dealers are preparing to take the 
used cars now in stock into their 
repair shops and overhaul them. 
In this way they expect to keep 
their mechanical departments busy 
and at the same time be able to 
sell their used cars on a profit basis 
rather than “swapping dollars.” If 
the car shortage develops as indi- 
cated by the announcements from 
Washington, a group of dealers 
here plan to start a_ concerted 
campaign looking to educating the 
public with the advantages of hav- 
ing their present cars overhauled. 
In this way they believe it will 
be possible to keep from operating 
at a loss until such time as the 
flow of new cars again becomes 
normal. 

August rains in the middlewest 
insures that this section of the 
country will have the largest corn 
crop in years. This means more 
grain and livestock money in the 
hands of the buyers in the Kansas 
City trade territory with a corre- 
sponding larger demand for new 
cars. Distributors, especially, will 
be hard hit if there is a big cut 
in car production for, with a 
clamoring market, they will be 
unable to supply their retail deal- 
ers in the trade territory. 

The fear is being expressed by 
some dealers that should the pro- 
duction of cars be curtailed too 
drastically that many salesmen 
will be thrown out of employment. 
While the new Remington arms 
plant and the North American 
Aviation bomber plant may be 
able to take care of some of this 
unemployment, the feeling is that 
many motor car salesmen, trained 
for years in sales work, will not 
fit in well with this type of work 
and thus create a bad situation in 
the car sales field. 





Baltimore and Rochester 


Set Dates for Shows 
DETROIT. — Dates for auto- 
mobile shows in Baltimore and 
Rochester, N. Y., were set last 
week by dealer associations in 
those cities. The Baltimore show 
will be held Oct. 11-18 in 5th 
Regiment Armory while the 
Rochester exposition will be 
staged on the same dates. 
These raise to six the number 
of dealer-sponsored shows to be 
held this fall. Others are Buffalo 
(Oct. 11-19), Los Angeles (Oct. 
11-19), Chicago (Oct. 12-19), and 
San Francisco (Oct. 17-26). Other 
cities planning shows are De- 
troit, Pittsburgh and St. Louis. 


















of commerce figures. 


This valuation is said to be the 
highest for June since 1937. Ship- 
ments of passenger cars, trucks and 
most miscellaneous automotive 
items declined from May, 1941, the 
only gains appearing in exports of 
automobile engines, clutch facings, 


piston rings, differential and trans- 
mission gears, automobile horns, 
trailers, 
equipment, gasoline and oil pumps, 
and motorboats not over 16 gross 
tons. 

Passenger car exports numbered 
3,885 units valued at $3,409,562 
against 8,782 at $6,147,380 in May, 
1941, and 6,309 at $3,933,814 in June, 
1940. Shipments declined in all 
price classifications. 

Shipments of trucks totaled 9,374 
units valued at $9,078,319 as com- 
pared with 12,910 at $13,659,787 in 
May, 1941, and 8,094 at $6,538,331 
in June, 1940. 

Exports of miscellaneous auto- 
motive products were valued at 
$11,627,460 against $15,200,576 in 
May 1941 and $8,152,618 in June of 
last year. 

During the first six months of 
1941, exports of automotive prod- 
ucts reached a valuation of $178,- 
870,994 against $144,106,215 in the 
same period of 1940, a gain of 24 
percent. This half year valuation 
was the highest since 1937. 


Airplane Exports 


Also Drop 


WASHINGTON. — Aeronautical 
products exports during June to- 
taled $39,248,642, about 32 percent 
of the total estimated U. S. pro- 
duction, a decline of $27,034,198 
from the all-time monthly high in 
April of $66,282,840 and excepting 
February represented the lowest 
monthly figure during the first six 
months of 1941, the U. S. depart- 
ment of commerce announced last 
week. 

Total aircraft exports, including 
land and seaplanes, during June 
numbered 352 for a total value of 
$23,815,020, a decrease of 41.5 per- 
cent from May when 511 planes 
valued at $40,742,631 were exported 
and 17.2 percent higher than June, 
1940. Excepting February, 1941, 
these shipments represented the 
lowest export total since November 
of 1940. The domestic production 
of military and major transport 
planes during June totaled 1,476 
units, the highest production rate 
ever reached. 


Syracuse Sales 
Continue High 


SYRACUSE.—Automobile sales in 
Onondaga county last month held 
to the record-breaking level estab- 
lished in the first six months of 
1941, although the total of new cars 
registered — 1,052 — was lower than 
in March, April, May or June. The 
increase over July, 1940, was 16.8 
percent. 

A feature of the statistical report 
for July is the large number of 
used car sales which took place in 
the county, as reflected in regis- 
trations, exclusive of transfers. 
The used car sales total of 1,467 
exceeded that of any previous 
month since the Syracuse Auto- 
mobile Dealers Assn. began keep- 
ing a record of such sales two 
years ago. It showed a gain of 
40.1 percent compared with July, 
1940. 

Total of new passenger cars reg- 
istered in Onondaga county for the 
seven months ended July 31, as re- 
vealed in a delayed tabulation of 
figures, is 8,597, up 32 percent com- 
pared with the like 1940 period. 

There were 158 new trucks reg- 
istered in the county last month, 
an increase of 38.6 percent over 
July, 1940; total for the first seven 
months of this year, 915, a gain of 
8 percent compared with the cor- 
responding 1940 period. 

For a fresh automotive viewpoint, 


read George M. Slocum’s “‘A 
Edgewise.”’ 


automobile tire service 


Word inj; 





LEADING BY a length, Claude Smith, age 14 of Akron, left, wins the 
All-American Soap Box Derby, held last week at Derby Downs in Akron. 
John D. McDaniels jr. of Charleston (W. Va.), center lane, was second, while 


Derby Scenes .. . 








Gene Bean of Washington (D. C.), placed third. 


HAPPINESS rei 
home ~~ of the 
receives his troph 
right, George Smith jr., third place 
Mrs. George Smith. Standing, 
veteran Indianapolis Speedway winner. 





s in the Smith famil. 
ational Soap Box Derby finals its first championship, and 
from M. E. Coyle, general manager of Chevrolet. ft to 
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Inside a Derby 


Annual Soap Box Event Has Everything—Color, 
Drama, Crowds—But BIG Thing Is the Boy 


By Pete Wemhoff 
Managing Editor 

AKRON. — Don’t worry about 
America of the future. ... 

That is, if the 117 contestants 
in Chevrolet’s eighth annual Soap 
Box Derby here last week were 
representative of the nation’s 
youth, as exemplified by the 25,000 
boys who competed in various local 
derbies this year. 

Having received second-hand all 
my knowledge of the previous seven 
derbies, I must confess my attend- 


ance at the 1940 finals was a reve-. 


lation—a revelation of how inge- 
nuity, initiative and good sports- 
manship are being molded into the 
makeup of America’s men of to- 
morrow. 

Impressive too, of course, is the 
“big-time” business-like manner in 
which the All-American finals are 
handled by a corps of 250 men— 
clockwork precision, every safety 
precaution, entertaining sidelights, 
et al, which rank the derby with 
America’s topflight sports events. 
Yet the BIG stuff is still the boy, 





Cc. P. FISKEN (left), boss of the 
Soap Box Derby, goes over schedule 
with the writer. 





the boy who—with his own mind 
and hands — has 
designed, built & 
and drove to vic- 
tory his soap-box 
racer. 

The months he 
hoped, planned 
and worked to 
win a place in 
the All-American 
finals at Akron, 
now realized, has 
had its effects on 
him — but they 
have been good 
effects. He knows 
his battle is just 
starting; he still 
must capture the 
= trophy but, a 

n or lose, he’s 
been taught to be ae 
a goes pert - 
something lacking in man f hi 
adult brethren. eo 

He’s dead serious about his racer, 
spends countless hours before the 
race tinkering here and there, oil- 
ing this and that. He’s brought 
with him from the home town every 
conceivable piece of equipment, 
tool, gadget, oil, etc., to be ready 
for any emergency. 

He benefits from the availability 
f all modern equipment to service 

is racer; up-to-date timin 
photo-finish devices; a smooth = 
bon of concrete on which to race; 
every precaution to protect himself 
and his racer. He thrills while tak- 
ing part in the colorful Parade 
which precedes the finals. And he 
ee “ pleudite of 75,000 per- 

S who line 
_ erby Downs to see 

He gets the expért hel 
of 250 men, headed by C. Print 
Chevrolet advertising manager and 
general manager of the derby, who 
test, check and repair his racer if 
needed. He’s Supervised but he’s 
strictly on his own. His big chance 
arrives; to win is his major goal— 
but, win or lose, he’s still a winn 
at least character-wise, - 
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Ky. Dealers Elec 
Summers at Fir; 


Annual Concla 


LOUISVILLE.—The board of 
rectors of the Kentucky Aute 
bile Dealers Assn. elected Ty 
A. Summers, Summers - Herrm 
Co., this city, president of the 
sociation at its first annual | 
vention in the Kentucky hotel] | 
last week. 

H. F. Galloway, Galloway M 
Co., Bowling Green, was ele 
vice-president, and Paul I 
heimer, Dexheimer-Beaty M 
Co., Somerset, named secret: 
treasurer. 

Other members of the boar< 
directors were named at the « 
vention prior to the election of 
officers. They are: 

Charles B. Wilson, Taylor-Wi 
Chevrolet Co., Paducah; J. F, ¢ 
way, Conway Motor Co., Ba: 
town; J. Clif Ware, Coving 
Buick Co., Covington; Dixie | 
Kinley, Dixie McKinley Mot 
Lexington; John C. Theobold, L 
man Motor Co., Louisville; Hert 
S. Melton, Paducah Motors, I 
Paducah, and J. Rumsey W 
Weir Motors Co., Louisville. 

Speakers at the convention 
cluded Harry Sommers, vice-pr 
dent, National Automobile Dea 
Assn.; Edward F. Hagan, k 
branch manager, U. S. departm 
of labor; William J. Davis, f 
representative, Automobile Prot 
tive and Information Bureau, : 
J. Ward Oates, executive assist 
to the Revenue Commissioner 
Kentucky. 


Detroit Dealers 
Report Sizable 
Gains in Ju 


DETROIT. — New car sales 
Wayne county (Detroit) contim 
at a fast pace in July, hitting ° 
227 units as compared with 8, 
new cars sold in July, 1940, acco 
ing to a bulletin from Detroit Au 
mobile Dealers Assn. 

New commercial car sales li 
wise showed a sizable gain in J 
over the same month of 1940, w 
retail deliveries totaling 766 
against 541 in July, 1940. 

For the first seven months 
this year new car sales tota 
107,566 units in this area, wl 
in the first seven months of 1! 
a total of 70,463 new cars were s 

New commercial car sales for | 
first seven months of 1941 hit 5,4 
which compares with 4,417 co 
mercial units sold in the like per 
of 1940. 





Car Curtailment 
Held Detriment 
To U.S. Export 


FLINT.—Curtailment of auton 
bile production will seriously aff 
the country’s export trade W 
Latin America and be a blow 
the good-neighbor policy, Congre 
man William W. Blackney of FI 
said last week. 

“Automobiles have long been 
chief export to Latin America,” 
says. “Last year the United Sta 
sold nearly $75,000,000 worth 
automobiles and automobile pa 
principally to Brazil, Argent 
and Mexico. Machinery exXP0 
amounted to about $71,000,000 4 
electrical goods to about $41,000,{ 

“Our great fear of Nazi mili 
penetration is based upon tr 
and economic penetration by 
Germans, the Italians and 
Japanese. 

“Yet under these circumstan 
where we have this opportunit 
increase our economic influencé 
Latin American countries by 
creasing our trade, we must 
force cut off the manufacturé 
the very items which interest 
Latin American countries mos 

















Dealers Picnic 


NEW PHILADELPHIA, O. — 4 
bers of Tuscarawas County Autom 
Dealers Assn., their employes an 
ilies enjoyed their annual pic 
Tuscora Park here. 
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tT IS evident that dealers are 
much concerned by the labor 
situation, not only with respect to 
ynion organization activity but los- 
ing mechanics to the draft and de- 
fnse industry. Union agitation re- 
cently has been acute in some sec- 
tions of the country. No automo- 
bile dealer employs any great num- 
per of workers. Combined they are, 
in fact, many small businesses, 
each in a different location, and 
nt the type that union organizers 
can profitably exploit. 

For that reason, if we take a 
reasonable attitude toward labor, 
we can doubtless forestall any 
serious union effects and keep 
workers otherwise contented. 


Mechanics Reluctant 


To Leave 

OM correspondence, it is evi- 

dent that dealers are not yet 
losing a large proportion of their 
mechanics in the draft. Perhaps 
eventually it is going to be possible 
for us to convince Washington of 
the essentialness of our industry 
and obtain deferment for them. 

Dealers report, too, that par- 
ticularly their older mechanics 
are reluctant to quit and go to 
work for defense industries that 
sometimes pay twice the salary 
for fear when the defense pro- 
gram is over and the new in- 
dustry closes down they will face 
unemployment. So, in these un- 
certain times, it is good for any 
dealer to give labor relationships 


careful consideration. 
* * * 


Exerts Healthy 


Influence 
I WAS very much impressed with 

a letter I recently received from 
a dealer. While he is in a metro- 
politan town, he has never had any 
difficulty with labor. He is a dealer 
I greatly admire. He has been a 
strong, healthy influence in this 
trade not only locally, but state- 
and nation-wide. I won’t mention 
his name, although he well de- 
serves full credit, because in hold- 
ing him up here publicly I am 
afraid I might spur some radical 
labor leader on to make an ex- 
ample of him. While some dealers 
may not be of his temperament 
and therefore cannot successfully 
follow his policy, I am sure every 
dealer will be interested in his 
letter that follows: 

“Our labor policy is a simple 
one. This organization, although 
individually owned, is governed 
by a board of directors comprised 
of seven members. I am_ the 
chairman and together with my 
Manager and service manager 
represent the three permanent 
members of the board. The re- 
maining four members are elect- 
ed to membership every six 
months from the various depart- 
ments of our operation: the sales 
department, the service depart- 
ment, the new and used car 
make-ready departments and the 


New Car Stocks 
Dwindling Fast 
In Seattle Area 


SEATTLE —Cleanup of 1941 
models continues without letup and 
dealers in this area are in the best 
shape in this respect, that they 
have ever known. ; 

Plans continue tentatively pe 
holding open house showings 0 
the 1942 models, expected to arrive 
quite generally the coming month. 

Statistics for July sales in one 
county (Seattle) as compiled by 
Motor List Co., show the total as 
2,236, compared to 1,617 for July, 
1940, 


Chevrolet continues in top sales 
Position with 517, followed by vue 
with 271, while Plymouth ranks 
third with 259. Others in respec- 
tive order were Buick 189, Dede 
165, Pontiac 143, Studebaker 119, 
Hudson 103. All other sales were 
below the 100.mark in July. 


Dealers’ or salesmen’s comments, 
addressed to John O. ry 












































or requests m 
Munn In care of Automotive News, Oerrelt, 


name will be kept in confidence if requested. 


shop. This board constitutes 
what we choose term our 
legislative body. We meet once a 
month and all matters large or 
small which relate to operating 
policy are settled by a majority 
vote. Off-hand, one might think 
that the board was comprised of 
“yes men” but such is not the 
case, h new member, upon 
his election, is given thoroughly 
to understand his responsibility 
—that he is really a part of the 
management and that should 
trouble of any nature originate 
in that department which he rep- 
resents, the responsibility for 
such trouble will rest with him, 
provided he has not detected it 
in advance and presented it to 
the board for consideration prior 
to its happening. Not only is he 
the representative of the em- 
ployes in his department, but he 
also represents the management. 
a * * 


Board Has 
Final Say 


ing myself, 


“Next, we have our executive 
board. This is comprised of all 
the executives in the organiza- 
tion. Each has the necessary 
authority in his department and 
he executes to the best of his 
ability those policies which have 
been adopted by the legislative 
board, but he does not have any 
authority to modify or change 
such policies in any respect. He 
may hire and fire and is free 
from restriction in the execution 
of his duties. 


May File 
Complaints 


* * 


“AJOW, it can happen that some 

member of the organization 
might feel that an executive was 
not justified in discharging him or 
he might feel that some discrimi- 
nation had been made through par- 
tiality. Our legislative board then 
functions as a judicial body. The 
injured party may file with the 
judicial body any complaint he has 
to make and he will be given a 
hearing, in which event the major- 
ity of the board is final either for 


or against him. 

“This plan may sound some- 
what idealistic but we have been 
able to temper it with enough 
practicability to make it work. 
Some people feel that our Demo- 
cratic form of government has 
become impracticable, but I am 
not among them. It is true that 
the employes have the majority 
on the board but this fact does 
not seem to have made one iota 
of difference insofar as_ their 


sincerity is concerned. 
* * * 


Pressure 
From Outside 









“TT HE decisions of this legislative 

board are final. No one, includ- 
may undertake to 
change any policy except through 
reconsideration by the entire board. 







Fuel Rationing Cuts 


Car Sales in Australia 
WASHINGTON.—U. S, depart- 
ment of commerce reports that 
rationing of gasoline in Australia 
has brought sales of all kinds 
of motor vehicles to a low level. 
Further restrictions on the use 
of gasoline are expected at an 
early date. 

Reduction in the number of 
new automobiles that may be 
imported has brought about un- 
usual activity in the used-car 
market. Also the prohibition on 
imports of motorcycles from the 
United States and other non- 
sterling countries, which became 
effective Apr. 1, 1940, has been 
removed. 


All-Out Defense 
Support Pledged 
By Ind. Dealers 


INDIANAPOLIS.—A message to 
automobile dealers of Indiana, to- 
gether with a pledge for dealers to 
support the defense program, par- 
ticularly with regard to scrap ma- 
terials, has been sent by the Auto- 
mobile Dealers Assn. of Indiana 
and favorable responses were be- 
ing received late last week, ac- 
cording to Herman Schaefer, sec- 
retary-manager of the association. 

The pledge of medium poster 
size is in red, white and blue colors 
and dealers are urged to post it 
in their display windows. It is a 
pledge to: 

“Maintain the motor vehicle 
transportation system in such a 
manner so that it may materially 
contribute to: the nation’s armed 
defense; its economic security, and 
to our valued Republic in its en- 
tirety. 

“To assume our full responsi- 
bility of any fair measure neces- 
sary to further the program of our 
nation’s defense. 

“To maintain to the best of our 
ability, and in cooperation with the 
public, motor vehicles in good re- 
pair. 

“To pay our fair and equitable 
share of all local, state and federal 
taxes. 

“To support the principle of 
scrapping worn-out and unsafe ve- 
hicles so that these materials may 
be used first, to augment the ma- 
terial supply necessary for the 
manufacture of our defense needs, 
second: making available more ma- 
terial for the manufacture of vital 
replacement parts and new cars.” 

The association has received as- 
surance from the state motor ve- 
hicle department, that it will make 
a return to the association of all 
used cars scrapped so that an ac- 
curate check may be made on the 
relation of scrapped cars to the 
sale of new automobiles. 








































































x PLEDGE x 


of the Automobile Dealers to Aid Defense 


To maintain the Motor Vehicle Transportation System in such 
a manner so that it may materially contribute to: The Nation’s 






“TOR the past two years we have 
F been besieged on all sides by 
labor movements but all efforts to 
organize our men _ have proved 
futile so far. Everchanging condi- 
tions that seem to be drifting fur- 
ther and further toward the left 
may compel us in time to change 
our course, but I feel reasonably 
sure that any such change will be 
brought about through pressure 
from the outside, perhaps by law, 
but that such will not have been 
forced upon us by our employes.” 
* * * 


Armed Defense. . 
Republic in its entirety. 


federal taxes. 


Labor Relations 


Policy 
HAD a conversation with a 
dealer the other day, who, in 

the midst of the 1931 depression, 

set up a labor relations policy that 
has been a happy and profitable 
one. 

He called a meeting of all his 

workers, told them that he was 

losing money and that if it kept 
(Continued on Page 26, Col. 5) 


Indiana, Sates . calling 
ts in their shops e 
well as Seana production. Above 


to sign and display in showrooms. The 





. its Economic Security ... 


To assume our full responsibility of any fair measure neces- 
sary to further the Program of our Nation’s Defense. 


To maintain to the best of our ability, and in cooperation 
with the public, motor vehicles in good repair. 


To pay our fair and equitable share of all local, state and 


To support the principle of scrapping worn-out and unsafe 
vehicles so that these materials may be used first: to augment 
the material supply necessary for the manufacture of our defense 
needs; second: making available more material for the manu- 
facture of vital replacement parts and new cars. 


Courtesy of Automobile Dealers’ Assn. of Indiana, Inc. 


reby poouieing 
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Dealers tell me 


By John 0. Munn 
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Credit Curb May be Permanent 


Nugent Favors Flexibility 
To Meet Current Conditions 


Special to Automotive News 

NEW YORK. — As the Federal 
Reserve Board launches its con- 
sumer credit restriction program 
under authority of a Presidential 
executive order, far sighted ob- 
servers envision the possibility that 
such control may subsequently be 
extended through legislation to con- 
tinue after termination of the cur- 
rent emergency as an added form 
of permanent federal regulation. 


Issued under a World War act 
of 1917, known as the “trading with 
the enemy” act, the executive order 
authorizing the new control plainly 
bears the label of a temporary 
measure intended to curb inflation 
in the defense period. The idea of 
controlling consumer credit through 
the Federal Reserve Board, how- 
ever, was being advocated by 
prominent economists long before 
the current emergency as a perma- 
nent means of promoting economic 
stability. Thus, once the control 
machinery has actually been set in 
motion and been found effective, 
the proponents of permanent con- 
sumer credit control may be ex- 
pected to press for legislation pro- 
viding for its retention beyond the 
defense era. 

Significant in this respect is the 
fact that those with a role in the 
new control setup include Rolf 
Nugent, director of the department 
of consumer credit studies of the 
Russell Sage Foundation, and an 
advocate of permanent federal con- 
trol of consumer credit. His views 
on the subject were given in detail 
in a_ study entitled “Consumer 
Credit and Economic Stability,” 
published in book form in 1939 
by the Russell Sage Foundation. 

As author of that study, Dr. 
Nugent proposed federal control, 
through the Federal Reserve Sys- 
tem, of down payments and liqui- 
dation periods for installment pur- 
chases as a means of promoting 
economic stability and minimizing 


Sunday Closing in Phila. 
May Continue All Year 


PHILADELPHIA. — (UTPS). — 
Adhering strictly to the regulations 
of the Philadelphia Automobile 
Trade Assn., most of the dealers 
in this area are living up to the 
“closed Sunday” ruling. Intended 
to be in effect during the summer 
months, the plan’s success may re- 
sult in all-year-around program. 

Efforts of the larger and older 
car distributors are seeming to bear 
fruit. A few used car lots, main- 
tained by small dealers, are the 
only violators of the policy. Dealers 
have found that the closed Sunday 
has resulted in more active Monday 
sales. 

















and to our valued 













worn-out cars and metal 
additional raw materials for defense 
a replica of a “Pledge of the A - 


ssobile Dealers to Aid Defense’ which the association is urging its members 


pledge is printed in red, white and blue. 







the destructive potentialities of 
consumer credit - fluctuations. He 
expressed belief that financing 
agencies and manufacturers of au- 
tomobiles, refrigerators and other 
consumers’ durable goods would 
benefit through such control from 
resultant stabilization of demand 
for their services and products. 


“Changes in installment credit 
terms,” Dr. Nugent wrote in the 
pre-defense study, “would have 
certain distinct advantages over the 
presently available weapons for 
maintaining economic stability. As 
compared with public spending, the 
control of installment terms repre- 
sents a highly flexible device. 
Terms could be modified very 
promptly in response to changes in 
business conditions, thereby avoid- 
ing the lag inherent in public 
spending programs requiring legis- 
lative appropriations. As compared 
with monetary controls available to 
central banks, changes in install- 
ment terms would exert a more 
prompt, more direct, and more 
readily measurable check upon de- 
mand, and the dangers of inducing 
a substantial deflation would be 
minimized.” 


Stathas Succeeds 
Sande as Head 
Of Wis. Dealers 


GREEN BAY, Wis. — Wisconsin 
Automotive Trades Assn. meeting 
here last week elected James 
Stathas of Green Bay, president, 
succeeding George E. Sande, 
Neenah; Ervin Benning, Kenosha, 
first vice-president; J. Fisher, 
Manitowoc, secretary-treasurer. 

Prospects of an immediate short- 
age of automobiles, due to defense 
work, were outlined by L. Clare 
Cargile, president of National Auto- 
mobile Dealers Assn., in address- 
ing the convention. As a result of 
the scarcity of new cars, the de- 
mand for repair and reconstruction 
work on old cars will expand 
greatly, Cargile predicted. 

Cargile and L. S. Snow, regional 
vice-president of NADA, both ad- 
vised dealers to institute training 
programs to train younger men to 
become expert mechanics. Cargile 
expressed the opinion that the day 
when there will be an acute short- 
age of mechanics “is in the very 
near future.” 

Other convention speakers in- 
cluded Edward Payton, Cleveland, 
whose subject was “The Survival 
of the Fittest” and William C. 
Cowling, Detroit, who spoke on 
“Putting the ‘Say’ Into Sales.” 

Final features of the convention 
were a purchase and discount 
clinic and the annual banquet in 
the evening. 





Standard Models Favored 


By U. S. Justice Dept. 

WASHINGTON.—To allay fears 
in the minds of manufacturers 
that they might run afoul of the 
anti-trust laws if they took con 
certed action to reduce the number 
of styles and sizes in the interest 
of national defense, Assistant At- 
torney General Thurman Arnold 
has written a letter to Undersecre- 
tary of Commerce Wayne C. Tay- 
lor indicating the sympathetic at- 
titude of the U. S. department of 
justice toward simplification as de- 
veloped by the National Bureau of 
Standards. 

Arnold’s letter clears the atmos 
phere of doubt and uncertainty ¢ 
to the attitude of the justice de 
partment and should encourage in 
dustry groups, in cooperation with 
government, to take affirmativ 
action looking toward the conse 
vation of scarce and critical de 
fense materials wherever simplifi 
cation and standardization of prod 
ucts will achieve this result. 


Hanson’s New Job 


MILWAUKEE.—Palmer E. Hanso 
for 12 years secretary of the M 


manager of the annual Milwau 
automobile show, has been named 
sistant to the works manager of 
om Motor Co. at New runswid 


TO FACILITATE national rearmament, the Automobile Dealers Assn. of | waukee Automotive Trades, Inc., 
on its members to scra 
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OUR PLEDGE 


One sacred pledge we make our friends here and 
now. This publication, God willing and so long as 
it is in our charge, will never champion the cause 
of any individual or any corporation which ts not 
for the best interests of the automotive industry as 
a whole. Nor will its columns be used to spread 
gossip or inflame prejudice. It will confine itself to 
the upbuilding of the industry it is pledged to serve, 
wholly through the dissemination of NEWS which 
ts timely, authentic and of value—(AN 6-10-1933). 


DETROIT, AUGUST 25, 1941 


The Other Shoe Drops 


a action on the curtailment of automobile production 
4 for the 1942 season has been taken, and at long last the 
industry has the sad news. Which, however, is better than 
the uncertainty that has bottlenecked its future planning. 
The situation has not been unlike that of the sleepless man, 
who has been tossing around waiting for the chap in the 
bedroom over his head to drop the other shoe. In the case 
of the automobile industry, the mythical shoe has been 
dropped. We know what we can build in August, September, 
October and November anyway, and if the gods are with us 
we may be able to make the quota of 2,150,000 units for the 
full ’42 season, set in Washington last week. But there is 
no guarantee of that. That’s something that will be settled 
by priorities and the ability to get materials. We’ll have to 
take potluck on those. 


While it is given out that the findings are a compromise 
by OPM and OPACS, yet we in the industry cannot help 
but feel that it was brought about by none other than Bill 
Knudsen, who favored gradual curtailment as against the 
ruthless proposal of fanatical Leon Henderson, who wanted’ 
the axe to drop immediately, regardless of consequences. 


We Cut a Birthday Cake 


Ws this issue this publication celebrates its 17th anni- 
versary. When it pecked its way out of its shell it found 
it had plenty of competition in the automobile trade paper 
field. Today it is the only weekly in this classification. Over 
the years it has had for its creed the pledge heading this 
editorial column: “This publication, God willing and so long 
as it is in our charge, will never champion the cause of any 
individual or any corporation which is not for the best 
interests of the automobile industry as a whole.” We feel 
we have kept this pledge and we point with pride to our 
reputation for being unbiased and non-partisan. We grind 
no axe for any individual or corporation. We are a news- 
paper with probably more correspondents throughout the 
nation than any other trade paper. Our impartiality in the 
handling of this news is recognized throughout the industry. 


As of today AUTOMOTIVE NEws reflects the streamlining 
of the product that has taken place in the last several years, 
and is a metropolitan-type of newspaper specializing on auto- 
mobile subjects, a connecting link between the manufacturer 
and the dealer and enjoying the confidence of both. It is well 
that we are so well-equipped to do the job that now faces us 
because of war conditions. More and more the industry is 
going to need a mouthpiece that can fight its battles, keep 
up the morale of all parties concerned. We are set for the 
long haul and we’ll carry on. The war must end sometime— 
soon we hope—and if the industry prepares for a tomorrow 
that is bound to come, rich dividends will follow. In turn 
AUTOMOTIVE NEwSs is counting on the support of the industry 
it serves, not so much as immediate returns are concerned 
but to tell its story in an institutional way in order to let 
the world know that the American automobile industry is 
far from being licked. 


Richmond, Va.—T. D. Eaton 
Sait Lake City—Theron Liddle 
San Antonio—B. C. Reber 
San Franclsco—Leon Pinkson 
St. Louls—Sam X. Hurst 

St. Petersburg—A! Merritt 
Seattle—D. M. Trepp 
Spartanburg. &. C.—L. D. Bray 
Syracuse—J. Burr Bell 
Toronto—Warren Hastings 
Vancouver—F. H. Fullerton 














A lot of water has 


SWEET 
SEVENTEEN! gone over, under 
and around the 


bridge since the first issue of 
Automotive DatLy News was mailed 
Aug. 25, 1925 to an expectant in- 
dustry. This issue marks our 17th 
birthday and I presume the avid 
readers of this column of wisdom 
will not object if, say once a year, 
we talk about ourselves, our pros- 
pects and perhaps beg for a little 
applause so that we can take a 
modest bow. 
* * * 

The only trouble I have found 
in the publishing business is that 
one works pretty much like the 
window dresser in a department 
store. Friends and competitors 
alike know pretty much how you 
are getting-on if they “heft” each 
issue, and an appraisal of your 
efforts can be made from a reading 
of your regular issues, whether 
they be monthly, weekly or daily. 

* * * 


A good tradepaper in any indus- 
try has the advantage of being read 
by the very men who _ subscribe 
for and advertise in it. I have al- 
ways told our advertising men 
that they have a cinch compared, 
for instance, with the farm paper 
or woman’s magazine reps. who have 
to sell their wares to a group who 
are not familiar because they do 
not read the publication and there- 
fore have only their own inquiries 
among those who do read them or 
the word of the publication sales- 
man to depend on for an appraisal 
of its editorial value and its stand- 
ing with the group it claims to 
represent. Of course, there is a 
penalty that runs with this in the 
fact that the men you are selling 
know before you get across their 
desks whether you are doing a 
good job editorially and whether 
you are holding the interest and 
the respect of your subscribers. 

*s * * 


That is the reason I think we 
who work on AvTOMOTIVE NEWS 
have a right to be proud of the 16 
years of honest service which we 
have given to the industry we 
choose to represent. From every 
segment of the business we get 
letters and comments which indi- 
cate that there is an appreciation 
of the fact that AuTomoTivE News 
is independently edited, fair to all 
manufacturers and respected by 
them, and that it carries a weight 
with the dealers in motor vehicles 
in this country all out of propor- 
tion to the size of the little paper 
which reaches their desk every 
Monday. Too much credit could not 
be given to Chris Sinsabaugh, our 
editor, for his imbuing our editorial 
staff here and a group of corre- 
spondents from coast to coast with 
the fundamental principle that 
they must authenticate every item 
of information which we publish. 
Detroit has always been famed as 
the center of rumors with which it 
would be easy to fill the columns of 
a weekly publication. They are “hot 
stuff’ when you run them and 
attract a lot of attention, but the 
net result always is to hurt some- 
one in the industry and in the end 
to harm the industry itself. 


AUTOMOTIVE NEwSs has a right to 
be proud of the fact (which I have 
never heard disputed) that it is 
recognized as one of the leading 
trade papers in the United States. 
One of the greatest publishing 
minds in America said to us re- 
cently: “I know of no publication 
in the United States which does a 
better job for the industry it repre- 
sents than your own. I know this 
from what leaders among both the 
manufacturers and dealers have 
told me, that this is not flattery 
but a plain statement of fact and 
I am pretty familiar with the trade 
papers in most fields.” 

* * * 


We in Detroit like to think we 
are doing a better job and con- 
stantly improving our service to 
our readers. Within the current 
year we have become the only 
weekly automotive trade paper left 
in the field, in which there were 
once, I believe, a half dozen. The 
road to this attainment has not 
been an easy one and sometimes 
we think it is harder today than 
ever. But we like it!—G.MS, 


"1942 MODEL 
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Automotive News Cartoon by Ford McDonald 


Automobile Editors’ Big Moment 


In This Corner 


‘Painstaking Care...... 


in this column those 
Anonymous contributions will not be accepted but confidence will 


The views expressed 
be observed upon request. 





Diary 

It is with much interest that I 
perused the pages of the 1941 edi- 
tion of the Automotive News Al- 
manac and I want to congratulate 
the editorial staff for its painstak- 
ing care in gathering all the fac- 
tual material and for the excellent 
manner in which the editorial con- 
tent is handled. 


Please express our appreciation 
to Publisher Slocum for providing 
the industry with this excellent 
diary and record. It is a valuable 
contribution—H. H. Curtice, gen- 
eral manager, Buick. 


Outstanding 


I received my copy of the eighth 
AUTOMOTIVE News Almanac a week 
or so ago and must say you have 
done your usual outstanding job in 
its preparation.—M. F. Schmitt, 
director, advertising and sales pro- 
motion, Collins & Aikman Corp. 


Fills Place 


You have a good reason to be 
proud of your eighth AUTOMOTIVE 
News Almanac—it is another grand 
job well done. Your Almanac cer- 
tainly fills a place in the industry 
and I look forward to it each year 
—it is a really fine reference book. 
—G. W. Mason, president, Nash- 
Kelvinator Corp. 


Fine 

I find the Almanac a fine job, 
and I appreciate the chance to look 
it over—Hugh H. C. Weed, vice- 
president, Carter Carburetor Corp. 


Ten-Strike 


This is a belated acknowledg- 
ment of the receipt of your latest 
Almanac. While I haven’t had time 
to go into it thoroughly, a more or 
less casual inspection proves that 
you have again made a 10-strike 
and have contributed another very 
constructive piece of work to 
everyone connected with the auto- 
motive industry—David H. Pres- 
ton, Rodney E. Boone Organiza- 
tion, New York City. 


Complete 

One of my numerous weaknesses 
is statistics. AUTOMOTIVE News and 
particularly the Almanac, has given 
me the privilege of winning many 


an argument (and probably losing | L 


the sale). 
The most recent one — received 
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are of our readers. 


today —is unusually complete and 
will be referred to many times 
throughout the coming months. 
Congratulations and best wishes.— 
G. V. Orr, Chrysler Motors of Cali- 
fornia, Los Angeles. 


Utah 


Current model new car stocks in 
this territory are practically de-. 
pleted. 


Current used car demand is hold- 
ing up well. Increase in employ- 
ment under the defense program 
promises to keep up a sustained 
demand for used cars. 


While the present trend of re- 
striction on credit terms may have 
a tendency to curtail some buying, 
however, it will react to the bene- 
fit of automobile dealers generally. 
—J. M. Jackson, general manager, 
rare Motor Car Co., Salt Lake 

ity. 


Nebraska 


New 1941 car stocks in our terri- 
tory are completely exhausted. 


Used car inventory is about 50 
percent normal, with a heavy de- 
mand for good used cars.—A. H. 
Jones Co., Hastings, Neb. 


Years Ago 


(. . . from Automotive Files) 





Fifteen Years Ago 

After 24 years with Goodyear, A. F. 
Osterloh retires as vice-president and 
Genera’ manager of the company’s two 

est Coast subsidiaries, Goodyear Tire 
and Rubber Co. of California and 
Goodyear Textile Mills . . . Ford sends 
its motorship East Indian on round- 
the-world voyage, first of Ford fleet to 
make the trip . . . Howard E. Coffin, 
Hudson's vice-president in charge -of 
engineering, urchases Long _ Island, 
off the Florida coast, where in_later 
years he was to have President Calvin 
Coolidge as a guest. 

om * + 


. Ten Years Ago 
Timothy Beard, general manager of 
National Used Car Market Reports, of 
Chicago, killed in an automobile_acci- 
dent in Michigan . . . Indiana Truck 


Corp. plans to manufacture diesel- 
powered trucks. 
a 7 ” 
Five Years Ago 
Norval A. Hawkins, first general 


sales manager of Ford Motor Co., dies 
of heart attack, aged 69. 


One Year Ago 

Walter P. Chrysler, founder of the 
Chrysler Corp., dies at Great Neck, 
. I., aged 65 . . . Goodyear building 
new plant at Akron for the manufats 
ture of synthetic rubber, with capacit 
of 10,000 pounds per day. é 
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In the freshness of its gay, new colors and patterns. .. in the 
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luxury of its soft, smooth texture ...in the trimness with which it 


‘stailors” curves and corners — 
Canda cloth is the style for the well-dressed 1942 cars. 


It’s the style in another way, too, for in these days of uncertainty it has 
become the style to look more shrewdly at the future. And canda cloth — 
due to its stout durability and easy cleanability — means higher 
resale values and lower reconditioning cost when today’s 


cars come back at trade-in time! 


eanda cloth gm 


eanda cloth 









; 





sad 


» 
© 


SSEERS IT 


200 Madison Avenue, New York City 
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Drive-Master Highlights Hudson’s 3 Lines for 1942 


Safety Advances, Styling, 
New Interiors Are Noted 


(Continued from Page 1) 


a new Super-Six described as the 
greatest value Hudson has ever 
offered in this price range. Mounted 
on 121-inch wheelbase and powered 
with a 102-horsepower engine, the 
new Super-Six is styled with the 
sweep of body line accentuated by 
wide, bright metal mouldings and 
added ornamentation of front-end 
design. Upholstery fabrics in the 
Super-Six are new. Harmonizing 
embossed leather trim has been 
employed to _ enhance interior 
smartness and durability. A wide 
variety of exterior body colors, 
with harmonizing interior color op- 
tions, are offered. 

Presented in the moderate price 
field, the new Hudson Commodore 
Series rounds out the 1942 line. 
These models are distinguished by 
a more massive front-end design, 
new streamlined simplicity in 
frontal hood treatment, added 
decorative mouldings in a three- 
step design and many new interior 
style and comfort features. 

Headline offerings in this group 
are the new 128-horsepower Com- 
modore Eight, mounted on 121-inch 
wheelbase, and its companion car, 
the Hudson Commodore Six, of 102- 
horsepower, which is identical in 
practically every respect except 
power plant. Two custom models 
are also offered in the Commodore 
Series, a Custom Eight coupe, on 
121-inch wheelbase, and a Custom 
Eight sedan, the largest car Hud- 
son builds, on 128-inch wheelbase. 

A wide range of body types is 
available throughout the _ entire 
line. Station wagons are offered in 
the Super-Six Series. An innova- 
tion for ’42 is the introduction of 
a convertible sedan model in the 
lowest priced Hudson Six line, 
enabling the company to offer one 
of the lowest priced convertibles on 
the market. 

Body Styling 

All the 1942 Hudsons are lower, 
longer. and more streamlined in 
appearance. Particularly note- 
worthy in the new styling is the 
flare of body contour utilized to 
conceal the new full-width, full- 
length safety running boards. This 
new body flaring is coupled with 
new fender design and an added 
bright metal moulding which 
sweeps the entire length of body 
and fenders at the flare-line. Metal 
mouldings on both front and rear 
fenders carry out the three-step 
motif established by the belt 
mouldings on the side of the hood. 

New body lowness is achieved 
by a re-design of rear frame which 
permits rear springs to be lowered 
and at the same time equalizes 
front and rear spring rates, said to 
result in improved riding “bal- 
ance.” Overall length is increased 
by more massive bumper and 
bumper guard treatment. Gravel 
guards, front and rear, are stand- 
ard. A family resemblance is main- 
tained throughout the line with 
exterior ornamentation varying in 
the different models. 


Front-End Design 

New, wider horizontal treatment 
of front-end design appears on all 
1942 Hudson cars. Three metal 
mouldings sweep across the entire 
front of the car at the base of 
the design and serve as a founda- 
tion for the new wide grilles, which 
extend nearly to the head lamps. 
A newly designed vertical center 
bar, enlivened by cardinal enamel, 
carries the identifying Hudson 
nameplate. In the Commodore 
Series this vertical bar is short- 
ened to emphasize the sweep of 


















Hudson for ’42 


Lines (3)—Six and Six Deluxe 
(116-in. w. b., 92 h. p.); Super 
Six (121-in. w. b., 102 h. p.); 
Commodore Six (121-in. w. b., 
102 h. p.) and Eight (121-in. w. 
b., 128 h. p.). 

Body Types—Coupes and club 
coupes, two and four-door se- 
dans, club sedans, station wag- 
ons. 

Features — New Drive-Master 
automatic gearshifting device 
(optional), safety advances, new 
body styling, new upholstery 
fabrics and extension of Sym- 
phonic Styling. 

Prices—Not yet announced. 





hood treatment. Massive bumper 
and bumper guards form a protect- 
ing frame for the license plate. 
Sealed Beam head lamps are stand- 
ard on all models. 

Directional safety signals, _ in- 
corporated in decorative mouldings 
on the fender crowns above the 
head lamps, are standard equip- 
ment on the Commodore Custom 
Series and available as an extra- 
cost option on all other models. 


Exterior Style Features 
Longer rear fenders, deeper- 
skirted to. streamline the rear 


wheel openings are noted on all 
1942 Hudson models. In the Com- 
modore Series, a plastic ornament 
surmounts the hood which also has 
a metal crown strip. On the side 
of the hood are moonstone lights 
of familiar Hudson triangle design 
surmounted by the name Hudson 
in metal. From here the body belt 
mouldings sweep backward, one 
moulding extending entirely around 
the body. Hudson’s safety - type 
Cushion-Action door handles are 
streamlined into the belt moulding. 
Newly designed twin tail lights of 
unusual size are mounted in the 
rear-quarter body panels in all 
models. Variations of this new styl- 
ing appear on the Super-Six, Six 
Deluxe and Six models. 

Wide, full-length running boards, 
concealed and protected against 
snow, ice and slippery mud, are 
standard on all 1942 Hudsons. At 
night, a new courtesy light, ope- 
rated by the doors, gives full illu- 
mination to running boards. 


Strong emphasis is placed on 
Hudson’s Double - Safe hydraulic 
braking system, with a separate 
reserve mechanical system that 
takes hold from the same foot 
pedal if ever needed, which con- 
tinues unchanged for 1942. Also 
stressed is Hudson’s Auto-Poise 
front wheel control, which contri- 
butes to safer, surer steering by 
helping hold front wheels on their 
true course, even in heavy side 
winds or if a tire blows. Hudson’s 
Center-Point steering system is 
further improved for 1942. 

Hudson Drive-Master 


Offered as a low-cost optional ex- 
tra on all models, the Hudson 
Drive-Master is presented as a new 
development in driving simplicity. 
Clutch operation is entirely elimi- 
nated, except as a safety precaution 
when starting the motor, and gears 
shift automatically and silently yet 
under complete control of the 
driver. Advantages in economy, 
faster shifting action, quieter oper- 
ation, elimination of slippage and 
“creep,” together with quicker get- 
away in traffic, are claimed for 
the Drive-Master by Hudson engi- 





HUDSON'S eight-cylinder sedan in the Commodore Series 





Hudson Interiors for '42 ... 


NEW UPHOLSTERY fabrics are featured in all 1942 Hudson cars. 
above is the new Hudson Super Six. Embossed leather, which harmonizes with 


the interior color tones, 


foam cushions are standard equipment. 


neers following four years of field 
testing and development. 

Added performance in traffic is 
provided by a new second or “pick- 
up” gear especially designed for 
smooth, rapid acceleration. 

With the gear lever set in “High” 
position at the start of a day’s 
driving, the shift from “Pick-Up” 
into “High” occurs automatically, 
depending upon the speed of the 
car, and back to second “pick-up” 
again automatically when accelera- 
tor pressure is released. Low and 
reverse gears are selected by the 
Handy Shift gear lever. 

A feature of the Hudson Drive- 
Master is its adaptability to all 
types of drivers. A_ three-button 
switch permits the driver to shift 
gears (1) automatically (2) semi- 
automatically or (3) manually, 
whichever he likes best. 

The entire mechanism is com- 
posed of simple units. The clutch 


yj 





Shown 


rovides a frame-like effect for the upholstery. Air- 





running 


WIDE, FULL - LENGTH 
boards, concealed and protected against 
snow, ice and slippery mud, are stand- 
ard on all 1942 Hudson cers. At night 
a courtesy light, operated by the doors, 
gives full illumination to running 
boards. 





harmonizing plastic with horn ring, 
heavy, bright-finish door pull-to 
handles, cigar lighters, and innum- 
erable style touches are featured, | 
Four new Two-Tone exterior com- | 
binations and a wide range of regu. | 
lar exterior colors are available at 
no extra cost in Commodore od 
tom models. ! 
Instrument Panel j 

Central feature of instrument 
panels in the new 1942 Hudson cars 
is an ornamental metallic radio | 
grille of concave pattern which also | 
serves as a decorative setting for | 
the name “Hudson.” On the left | 
of the grille section is the long 
horizontal speedometer flanked by 
fuel and temperature gauges. On 
the right are the Teleflash oj] 
pressure and battery instruments 
and a clock. A border of simplicity 
encloses the entire design. In the | 
Commodore Series instrument pan- 
els exhibit additional style touches, 
including edge - lighted plastic 
lenses on instrument dials. 
Two-spoke steering wheels of new 
design are featured on all 1942 
Hudsons. The extension of Sym- 
phonic Styling in '42 applies also 
to steering wheels which are car- 
ried out in tones of grey, green 
or russet on all models except the 
lowest priced Hudson Six, where 
russet only is standard. Beginning 
with the Hudson Super-Six, an 18- 
inch plastic wheel with plastic 
decorated horn ring is_ standard 
equipment. 

Foot-Control Radio 

A new six-tube Hudson radio, 
with new safety foot-control sta- 
tion selector, is available to Hud- 
son buyers in 1942. Any one of 
five stations may be selected at 
will by a single foot-operated floor 
control button. The same foot but- 
ton, when pressed lightly, shuts off 
the radio volume when the driver 
wants to listen for train whistles 
or talk without shouting. When the 
button is released, volume comes 





'back automatically. A tuning knob 


Airfoam cushions, introduced to the 
industry by Hudson, are standard 
equipment. Seat tops are deeply 
rolled and the back of the front 
seat has a convenient extension 


is operated by one power cylinder|type pocket for small parcels. 


utilizing engine vacuum, the gears 
shifted by another. Shifting is ac- 


tuated by a mechanical governor | pointments, 


and controls. 
Interiors 


New upholstery fabrics, the ex- 
tension of color harmonies offered 
by Symphonic Styling, and many 
other new items of interior fitment 
and trim are featured in all new 
1942 Hudson cars. 

Beginning with the Hudson Six 
Deluxe, three complete color har- 
monies are offered without extra 
cost in the Symphonic Styling of 
’42 interiors. Even the plastic 
knobs on interior hardware are 
carried out in three colors to 
harmonize with each interior. Color 
harmonies extend to _ steering 
wheels, instrument panels, carpets, 
floor mats and trim. 

The Hudson Six Deluxe is up- 
holstered in a Shadow Striped cord 
set off by leather-finish trim in 
harmonizing color across the bot- 
tom of the doors and at the front 


The Commodore Sixes and 
Eights, identical in interior ap- 
are upholstered’ in 
Hockanum Bedford cord, tailored 
in a wide “pleated” design. Em- 
bossed leather, carrying out the 
harmonies of Symphonic Styling, 
is used here also. In these models, 
the leather trim is extended to 
frame rear-quarter windows and 
door windows in addition to the 
decorative valances on quarter pan- 
els, doors and door bases. 

Armrests in these models are 
deep pillows of Airfoam and in 
addition there is a rear center 
armrest. Conveniences include a 
cigar lighter and an electrically 
| operated clock. Hardware is en- 
|tirely new in design and the styl- 
ing of appointments is modern. 
Front and rear dome lights are 
standard in the Commodore Series 
sedans. 

For the 1942 Commodore Custom 
coupe and sedan, Hudson stylists 
selected upholstery fabric of Mel- 


of the rear seat at the floor. Door |‘ broadcloth, tailored in a pillow 


panels are newly designed 
trim combination enhanced by me- 
tallic border mouldings. Armrests 
are over-size and deeply uphol- 
stered. Hardware is bright finish 
with plastic knobs in harmonizing 
colors. 

Fitments include twin ashtrays, 
assist cords and tapestry carpet 
with recessed carpeted foot rests. 
Front dome lights are standard in 
all models and Commodore Series 
sedans include an additional rear 
dome light. The still lower priced 
Hudson Six is upholstered in tan 
boucle with variations of fitment 
and trim. 

In the new Super-Six, Hudson 
stylists have used embossed leather 
paneling and trim. Upholstery ma- 
terial in this model is a Tri-Tone 
Hockanum cord, tailored in deep- 
cushioned divan style. Embossed 
leather, which harmonizes with 
the interior color tones, trims the 
seat backs and armrests and con- 
tinues along the rear-quarter pan- 
els to outline the doors. Restrained 
use of metallic moulding, decorative 
escutcheons and embossed treat- 
ment add to the beauty of this 
leather trim which is washable. 

Beginning with the Super-Six, 


in a|@nd pleated pattern, even on the 


door panels. Seat construction is 
more massive than previously and 
Airfoam cushioning deeper. Center 
— front and rear are stand- 
ard. 

A panel of embossed leather, 
striped by metallic mouldings, 
unites the door with rear-quarter 
panels and serves to center atten- 
tion on the roominess and comfort 
of the seats. Bright finish garnish | 
mouldings, specially selected body | 
hardware, bright - finish steering | 
post, deluxe type steering wheel of 





1942 HUDSON Super Six club coupe mounted on 121-inch wheelbase and 


powered with 102 horsepower engine. 





permits the selection of new sta- 
tions when traveling. 


Mechanical Features 

Many mechanical refinements oc- 
cur throughout the chassis in all 
1942 Hudson cars. These include 
improvements in carburetion, valv- 
ing, cooling, electrical connections 
and ignition for longer life and 
more economical operation, it is 
said. 

Hudson’s fluid-cushioned clutch is 
further refined for 1942, as is also 
the synchronized silent mesh trans- 
mission, which has new larger 
synchronizers for easier shifting. 

Representing the latest type of 
simplified and improved unit, Hud- 
son’s Over-drive is continued for 
1942. 

Luggage Capacity 

Hudson’s Carry-All luggage com- 
partment continues to offer excep- 
tional usable capacity for 1942. 
Mounting of the spare tire upright 
against the right wall of the com- 
partment enables the spare wheel 
to be withdrawn without disturbing}. 
a normal load of baggage. Tail 
lights also illuminate the luggage 
compartment. 

Hudson Weather-Master 

Offered as an optional extra on 
all models, Hudson Weather-Mas- 
ter is continued. Through the cowl 
ventilator, which is rain-proof and 
can be left open, this temperature 
control unit scoops in fresh filtered 
air and heats it to the desired 
temperature. Because the pressure 
of fresh warm air within the body 
is slightly higher than air pressure 
outside the body, stale air is forced 
out and fresh air renewed without 
draft, it is said. In hot weather, 
the same unit circulates fresh, filt- 
ered cool air throughout the car. 
Even in heavy rain storms the 


(Continued on Page 16, Col. 3) 
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Announcements heralding the ’42 models will be more 
important than ever before—because this year rumors 
really have the public guessing. John Public has heard 
lots of speculation about the new cars, and some of the 
talk has been pretty fantastic. What he really wants to 
know are the facts. He’s relying on your advertising to 
set him right. 

The Public is doubly interested this year, because it 
appreciates the tremendous part the automotive industry 
is playing in the defense program. It hopes that the great 
automotive engineering talent has been equal to the task 
of serving defense needs while simultaneously keeping 
automotive progress on the march. 

With public interest at a high level, you’ll want to 
make your announcements to the largest audience! The 
New York metropolitan area is the greatest car market in 
the world—with more than 2,000,000 passenger cars 
registered. In 1940, this metropolitan market bought 


300,000 new passenger Cars. 


THE 


NEW YORK'S 


NEWS BUILDING, New York . 


TRIBUNE TOWER, Chicago . 


The News is the greatest medium in New York. Your 
message in The News, either daily or in the Sunday 
Metropolitan Edition, goes to more than 2,000,000 
families. It reaches more car buyers in all income groups 
including the top. But the bulk of its circulation con- 
centrates among the middle-incomed, who buy seventy 
per cent of the new cars sold in New York. The middle- 
incomed are a particularly desirable market this year, 
with employment high and pocketbooks full. 

To do a major car-selling job in New York, you need 
che tremendous force of The News. It moves more new 
cars—because it reaches more new car buyers. It makes 
the Public more car conscious—because it reaches more 
of the Public. Its advertising cost is remarkably low. To 
get your new season off to a flying start, launch your 


1942 models in The News! 


NEWS 


== PICTURE NEWSPAPER 





155 MONTGOMERY ST., San Francisco 


(753) 





all 








NEWS BUILDING 


AVERAGE JULY NET PAID CIRCULATION EXCEEDED 2 ,000,000 DAILY; 3,500,000 SUNDAY 
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Clipper Design Extended in Packard’s 1942 Lines 


Five Horsepower Added; 
Changes Made in Chassis 


(Continued from Page 1) 


One-Twenty and One-Sixty con- 
vertible coupe models are classi- 
fied in the continued lines. The 
only significant change in these 
popular models is the adoption of 
side grilles, with horizontal bars in 
keeping with the general front-end 
treatment of the Clipper group. 

The Super- Eight, One -Eighty 
series, offered on the 138 and 148- 
inch wheelbase, is continued with- 
out change save for the carrying 
back of the side grilles in conform- 
ity with Clipper lines. The same 
is true of the six-passenger sedan 
with 138-inch wheelbase, and the 
seven-passenger sedan and limou- 
sine with 148-inch wheelbase. The 
One-Eighty Super-Eight will con- 
tinue the five-passenger formal se- 
dan on the 138-inch chassis. 

Clipper body styles are almost 
identical throughout the line save 
for the somewhat shorter bonnet 
on the 120-inch models as com- 
pared to the 127-inch. All Clipper- 
type models have been shortened 
considerably in overall length 
through changes made in front and 
rear bumper designs. 

En 

Engines remain basically un- 
changed except for the fact that 
the power output has been stepped 
up by five horsepower with the 
compression ratio being 6.85 to 1 
on all engines. Initial production 
will see aluminum pistons through- 
out the line and, regardless of cur- 
tailment, it will be possible to re- 
tain this type of piston in the 
Super-Eight engine for the dura- 
tion of the model season, it is said. 

Tooling for cast-iron pistons has 
been made ready, and Packard en- 
gineers are prepared to swing over 
whenever it becomes necessary. 
For many months the engineering 
department has been conducting 
tests on a new type cast-iron pis- 
ton. Both on the road and in dyna- 
mometer tests these pistons have 
shown unusual success, it is re- 
ported. Engineers are convinced 
that if substitution becomes neces- 
sary it will be accomplished with- 
out any change in engine output. 

The only other change in the 
engine is the adoption of the new, 
heavy-duty, thin alloy bearings for 
the rods and mains. These bearings 
are of high lead babbitt type, rang- 
ing from 0.0045 to 0.00575 inches in 
thickness for the rods and from 
0.005 to 0.008 inches in thickness 
for the mains. 

Other improvements or changes 
include the following: 

Accelerator starting switch is 


Armco Enlists 
Workers to Ease 
Scrap Shortage 


MIDDLETOWN, O.—Threatened 
with curtailment of operations in 
the near future because of an 
acute shortage of scrap iron, 
American Rolling Mill Co. 
taken employes and communities 
in the vicinity of the Middletown, 
O. and Ashland, Ky., plants into 
its confidence and launched a 
campaign to replenish the scrap 
piles. To and including Aug. 6, with 
the campaign only three days old 
in Ashland, Armco has obtained 
8,400 tons of scrap iron. 

The campaign was started with 
an honest appraisal of the crisis. 
Facts of the scrap iron shortage 
were laid before the public first 
through Armco’s weekly news let- 
ter to employes. It was frankly 
reported the company has for 
some time been using more scrap 
than has been received. With 
stockpiles virtually depleted, the 
cooperation of the employes and 
communities to gather scrap was 
asked, to prevent further curtail- 
ment of operations. No amount of 
scrap was to be considered too 
small or too large. Armco wanted 
anything from a lawnmower to a 
locomotive to keep the open hearth 
furnaces going. 





“Dealers Tell Me,"" by John O. 
Munn, is an open forum for the 
expression of dealers’ opinions. It 


appears weekly in Automotive News. 
























Packard for ’42 


Lines (4)—Six (formerly 110) 
120-in. w.b, 115 hp.; Eight 
(formerly 120) 120-in. w.b., 125 
h.p.; One-Sixty (127-in. w.b., 165 
h.p.) and One-Eighty (127 - in. 
w.b., 185 h.p.) 


Types—Convertibles, two 
and four-door sedans, club se- 
dans, four-door custom sedans. 

Features—Clipper styling 
throughout line; five additional 
horsepower; chassis and engine 
improvements; interior refine- 
ments. 


Prices—Not yet announced. 
ERA AL LI LL TL AD, 


now standard on all models. 

An electric oil gauge is now 
standard on all models. 

Electromatic Drive, incorporating 
many recent improvements, is of- 
fered as optional equipment on all 
models. 

The brake setup on the Six and 
Eight has been changed to 12x2% 
inches for the front, and 11x1% 
inches for the rear. The Super- 
Eight has been changed to 12x2% 
inches for the front and 12x2 inches 
for the rear. 





Chassis 

Following the pattern of the 
Clipper, the chassis frame is of 
double-drop type with tapered side 
rails. It is made wide and rigid 
to provide ample support for the 
more than ample body. 

The spring suspension for the 
front has the characteristics of the 
Safe-T-Flex system, but follows the 
pattern of the early Clipper chas- 
sis. It is of the wishbone type with 
low frequency coil springs and 
continues the use of double-acting 
arm-type shock absorbers. The or- 
iginal form of the Safe-T-Flex sus- 
pension with radius arms is con- 
tinued only on the long wheelbase 
Super models and on the convert- 
ible types. 

The steering gear on all Clipper 
models incorporates the parallel 
linkage hook-up featured on the 
earlier Clippers. 

The rear suspension system also 
follows the Clipper pattern on the 
1942 chassis. Direct-acting shock 
absorbers are used at the rear, 
mounted back of the axle and with 
the top ends inclined to the center 
of the chassis. 

All models, except the One-Ten 
convertible, are fitted with the lat- 
eral stabilizer in the rear, extend- 
ing from a frame bracket on one 
side to an axle pad on the other. 
The stabilizer on the Six and Eight 
incorporates the built-in, direct- 
acting fifth shock absorber. The 
Super models continue the use of 
the arm-type fifth shock absorber. 


Interiors 

Interiors have a completely new 
instrument panel on all Clipper- 
type models. Large, round dials 
and plastics are combined in a 
functional panel. 

All models, except the Six and 
Eight Specials, have turn signals 
as standard equipment. Provision 
for automatic cut-off after the 
turn is provided. 

The wheel setup has been ma- 
terially changed. Tire sizes are as 
follows: On Sixes and Eights — 
6.50x15 inches; Super-Eights, the 
convertible coupe and the Clipper 
types — 7.00x15 inches. The long 
oneness models have 7.00x16 inch 
ires. 





REAR VIEW of the 1942 Packard 
club sedan offered in a Six or Eight. 
Streamlines, stemming from the Pack- ' Detroit 


ard Clipper introduced last spring, are 


evident in the sloping contours and | 


Packard's Offerings for 1942 .. . 





ADOPTION of ultra-modern streamlining is a highlight of the 1942 Packard 
line. This is a view of the Packard One-Eighty four-door sedan offered in 


many color and upholstery combinations. Similar to 


Packard’s Clipper, this 


One-Eighty model is distinguished by skirted rear wheels and an extension 


of the chromium radia 


tor grille around the front fender apron. 





STEMMING from the Clipper introduced last spring, 1942 sees all Packard 


models offered in streamline. This 
several Clipper-type additions for 1942. 


is the One- 


ighty club sedan, one of 








Small Business 
Seen Confronted 


By Serious Crisis 


NEW YORK.—Burdened with “an 
ever-increasing number of rules 
and regulations,” together with in- 
creased taxation and added prob- 
lems brought about by the defense 
program, smaller business organi- 
zations face a serious emergency 
in the months ahead, Henry Hein- 
mann, executive manager of the 
National Assn. of Credit Men, de- 
clared in the association’s monthly 
business review. 

“The attempts to help the small 
business man,” he declares, “have 
become either boomerangs or mere 
‘lip service. The desire may have 
been genuine but almost every ac- 
tion has made it harder for the 
smaller business enterprise to sur- 
vive. 

“Congress passes laws aimed at 
big business. Regulatory depart- 
ments of government issue rules 
and regulations to control big 
business. A tax bill is enacted with 
the main objective of reaching the 
earnings of big business but in 
its wide scope it ensnares the small 
business man. 

“Big business finds it costly to 
comply with the many rules and 
regulations but big business can 
have a staff to handle the multi- 
plicity of detail. 

“Not so with the smaller business 
man. His volume of business does 
not permit him to engage many 
specialists. He worries through, as 
best he can, about the details of 
all these acts and, sometimes, he 
has become discouraged. 


“Then a threat of war comes 
along. We decide to get on a war 
basis. The spending of billions 
means volume placement. The 
small business man doesn’t get 
many government orders, not be- 
cause the government doesn’t care 
to give them to him but simply be- 
cause there is haste and waste in 
an ‘emergency’ and he is over- 
looked. 

“So the small business man, beset 
with priorities, sees his usual busi- 
ness curtailed. Non-defense items 
in which he usually deals are lim- 


INTERIOR VIEW of the Packard four-door custom sedan offered in six or| ited as to production. The rules and 
eight-cylinder models. There is greater seating accommodations, made possible 


by bringing the interior dimensions out to fender w 


idth. 


Tire Replacement Sales Hit 


High Mark in 2nd Quarter 


Special to Automotive News 
WASHINGTON. — Replacement 
sales of automobile casings to con- 
sumers during the second quarter 
of 1941 numbered 13,078,000, a high 
record for recent years and 20 per- 


Ford to Honor 
Victors in Good 
Drivers League 


DETROIT.—The champion young 
drivers from each of the 48 states 
and the District of Columbia were 
in Detroit over the week-end for a 
program which will be climaxed 
with the selection of the national 
champion boy and girl drivers 
Monday night. 

The group, consisting of finalists 
selected from more than 170,000 
members of the Ford Good Drivers 
League, were introduced to Detroit 
by a parade, which included a 
visit to the city hall. They were 
greeted by Councilman Eugene 
VanAntwerp, acting in behalf of 
Mayor Edward J. Jeffries jr. 

The mayor issued a proclamation 
calling attention to the national 
safe driving contests conducted 
Friday and Saturday from the Ford 
Airport in Dearborn. 


Give Half Million Dollars 


DETROIT. — Voluntary payroll de- 
ductions of over half a million dollars 





per year for the purchase of Defense 
| 


avings Bonds by the employes of its 
lant is announced by United 
States Rubber Co. This is the first 
plant in the country to handle the 


the rear deck line of this club sedan. sale of the bonds in this manner. 


cent above the 10,900,000 for the 
second quarter of 1940, when busi- 
ness was also above normal, ac- 


regulations he knows were intended 
to regulate and control his big 
brother in business have unfor- 
tunately enveloped him. 


“This is not an argument against 
the wisdom of defense. It is en- 
tirely designed to emphasize a 
sincere belief that unless in the 
months ahead smaller business or- 
ganizations can find a way out, 
acquire a larger portion of defense 
contracts, the mortality among 


cording to the U. S. department of|such organizations will be great.” 


commerce. 


In the first quarter of 1941 the 
replacement sales of 6,125,000 cas- 
ings were 129,000 lower than in the 
first quarter of 1940, hence a simi- 
lar small part of the second quar- 
ter buying may represent delayed 
demand, the department states. 

The main cause of the increase, 
however, was an endeavor of a 
part of the consumers to protect 
themselves against any possible 
future shortage of tires, and rep- 
resented advanced purchases. Such 
purchases were made for inventory 
purposes by some operators of 
fleets of trucks, buses and taxicabs 
and also by some individual private 
motorists desirous of replacing 
partly worn by new tires, it was 
stated. 


Car Buyers Offered 


Hospitalization Plan 


BALTIMORE. — Commercial 
Credit Co. has announced several 
new features in its automobile 
financing plans which are designed 
to protect the new or used passen- 
ger car buyer. 


In addition to providing compre- 
hensive insurance on the car itself, 
the car buyer is now offered per- 
sonal accident insurance, hospital- 
ization indemnity and emergency 
benefits for placing the injured in 
care of friends. 





Have you wired your Congressman 
on “NO DISCRIMINATIO 
automobile industry ?’”’ ~ egainet 


Olds Announces 


Personnel Changes 


LANSING.—Three changes in the 
management personnel of Oldsmo- 
bile were announced here last 
week by S. E. 
Skinner, general 
manager. 

Robert E. Grif- 
fin, formerly pro- 
duction manager, 
was named works 
manager, John 
Dykstra replaces 
S. A. Woodmancy, 
retired, as  fac- 
tory manager. C. 
A. Blake, assist- 





R. E. Griffin ant manager of 

the St. Louis 
zone, becomes assistant to the 
works manager. 


Except during the World War 
period, when he served in the Army 
as corporal of infantry, Griffin has 
been with General Motors since his 
graduation from. high school. He 
joined Olds in August, 1916. 

Dykstra, likewise a World War 
corporal, gained*most of his early 
experience in automobile produc- 
tion in Detroit factories and joined 
Olds in 1934, as superintendent of 
the sheet metal division. 

Blake, a native of Easton, Md., 
likewise is a World War veteran, 
having served as a first sergeant 
in the aviation corps. He joined 
= in 1929 and Olds on Nov. 1, 
1933. 
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Find out today how you can profitably use - 


these Nationwide Super-Services! 


: Provide your customers with C.L.T.’s “Protective Package”! 


WEMERGENCY REPAIR SERVICE—Provides your riots, floods, tornadoes, explosions, lightning and customer against loss of life, sight or limb. . . from { 


customer with credit for major car repairs or replace- many other forms of damage. $500 up to $10,000, as specified in the policy. Iden- 
aiiatien elas traveling anywhere. Wc.11. BAIL BOND CERTIFICATE enables your cus- tification card and emergency benefits included. | 
WV INSURANCE THAT REALLY, COVERS A CAR— — “mer fo obtain traffic violation or accident Bail Bond W/7QWwING AND ROAD EMERGENCY SERVICE— 


Your customer gets not only fire, theft and collision up to $5,000 without further cost on new cars—reimburses up to $10 in each instance 


insurance, but also protection against glass breakage, UV PERSONAL ACCIDENT INSURANCE covers your such a service is required, no matter where it may be. 


C. 1. T. is the world’s largest independent sales financing institution, established 
in 1908, and servicing dealers and purchasers everywhere through more than 250 
local branch offices...each a self-contained, fully functioning unit...in all 48 states. 
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DEFENSE 





Automotive Machine Tools Being Used for Defense 





Careful Inventory Made 
To Extract Those Suitable 


DETROIT.— Hundreds of auto- 
motive machine tools, some of 
them drastically rebuilt, are busily 
working on defense production and 
large additional quantities will join 
them in the next several months. 

Survey of the contracts being 
carried out by automotive com- 
panies show that while a great ma- 


Nash to Make 
Parts for P&W 


Airplane Engine 


DETROIT.—A_ $12,000,000 parts 
plant for aircraft engines to be 
operated in Lansing by the Nash- 
Kelvinator Co. will be ready for 
full production by next spring, 
George W. Mason, president of the 
company, announced last week. 

It is expected that the plant will 
employ between 4,500 and 5,000 
workers, he said. 

Already the company has made 
arrangements to take over the old 
shipping building of the Reo Motor 
Car Co. at Lansing to convert it 
into the parts plant. 

Plans were completed in Wash- 
ington last week by officials of 
Nash-Kelvinator and national de- 
fense leaders. 

The plant will make parts for 
Pratt & Whitney air engines which 
will be shipped to Hartford, Conn. 

The amount of the defense order 
for parts was not revealed. 


108 Small Firms 
Active in Ford 


Defense Work 


DEARBORN.—Of the $116,000,000 
the government is spending with 
the Ford Motor Co. for an initial 
order of 4,238 Pratt & Whitney 
airplane engines, more than $30,- 
000,000 or 29.9 percent is being 
passed along to 108 outside firms 
furnishing Ford with supplies for 
this order. 

This is in line with the Ford 
policy of spreading its defense or- 
ders as far as possible over its 
nearly 7,000 automotive suppliers. 

The Pratt & Whitney engines, 
giant double-row radial power 
plants, are to be produced in the 
$27,000,000 airplane engine plant 
Ford is completing at the Rouge 
plant. 


Labor Costs Remove 
Car Wrecking Profits 


BUFFALO.—Labor costs will be 
the main difficulty in the OPM’s 
program to scrap 10,000,000 old cars 
now rusting in auto graveyards 
throughout the country, according 
to Jack Angert, president of An- 
gert Auto Parts Co., here. 

“There’s a ceiling of $18 a gross 
ton on scrap,” Angert explained. 
“That brings the dealer about $26 
or $27 a car. But because labor is 
so high a dealer cannot break even 
when he figures in his cost of buy- 
ing the wrecked cars, shipping and 
wrecking them and overhead.” 


THE 


MASS production Cochates 
famous are called into play 


at t 





es for which the automobile industry 
e Willys-Overland plant in Toledo, for the 


jority of the machines installed be- 
hind the industry’s assembly lines 
are either useless or hard to adapt 
to production of new items, the 
companies have cut deep into their 
existing facilities to extract those 
adaptable to defense. 

In addition to machines already 
taken over, others are earmarked 
for transfer as soon as additional 
new machines needed to work with 
them can be had. 

One motor company which re- 
cently took on an anti-aircraft gun 
production job, is raiding its auto- 
motive production lines to obtain 
almost half of the machine tools 
needed in the work. In order to 
save valuable time and alleviate 
the “log-jam” in the machine tool 
industry, the company is adapting 
400 of its automotive machine tools 
—mostly general purpose equip- 
ment — to the gun job. 

To allow a complete rearrange- 
ment of the space for airplane en- 
gine production, another company 
has shut down a plant which here- 
tofore was used solely for automo- 
bile engines. While a large num- 
ber of new tools, designed par- 
ticularly for close airplane toler- 
ances, must be obtained before the 
plant can resume production, engi- 
neers are systematically converting 
to the new job all of the equip- 
ment that has any functional 
utility in airplane work. 

Three other plants in the in- 
dustry, no longer used for auto- 
mobile work, are throbbing with 
industrial activity, all of a defense 
nature. 

Every automobile producing 
company has made careful inven- 
tory of its equipment and facilities, 
comparing their possible uses with 
the military production lists, as a 
basis for taking on increasing 
quantities of defense work. Re- 
ports so far available indicate that 
the capacity of these facilities for 
defense work will not be sufficient 
to absorb the displacement of em- 
ployment caused by curtailed auto- 
motive output within the next 
several months, although every ef- 
fort is being made to work out the 
most rapid absorption. 


Defense Work Speeded 


At Cleveland Graphite 


NEW YORK.—Cleveland Graph- 
ite Bronze Co., heretofore spe- 
cializing in the production of bear- 
ings for automobiles, has become 
an important manufacturer of air- 
craft engine bearings for the de- 
fense program and shipped $125,000 
of such bearings in July, accord- 
ing to Ben F. Hopkins, president. 
Schedules provide for stepping up 
production to a peak of $750,000 a 
month by 1943, he added. 

The company’s defense work will 
total about $12,000,000 a year by 
1943, of which some $10,000,000 will 
represent aircraft engine bearings, 
the balance comprising bearings, 
bushings and clutch plates for 
tanks, tractors, trucks, gun car- 
riages and other gasoline and 
diesel units. This would be ex- 
clusive of the company’s normal 
production, which last year 
amounted to $10,500,000. 


manufacture of 155-millimeter shells for the Army. After preliminary turning 
operations, the shell forgings are prepared for ‘‘nosing” or ‘‘pointing” by an 


immersion in a bath of 


iquid barium chloride, which is electrically heated to 


a very high temperature. A few minutes of this immersion brings the nose to 


a dull red glow, after which, as shown in the 
placed in the press, right background, 


so produce the familiar ‘‘bullet’’ shape. 


ees it is lifted out and 
which will squeeze the nose shut and 
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Rubber Co.’s entry into the munitions business was 


officially observed at Des Moines recently, when Senator Clyde L. se of 
Iowa, turned the first space of earth in a 2,445-acre tract near the city where 
the rubber company will build and operate a $30,000,000 small arms ammunition 

lant for the government. Watching the senator, left to right, Capt. Oliver W. 


rown jr., constructing quartermaster; 


Tompkins, vice-president of 


U. S. Rubber and chairman of the company’s defense committee; Mayor Mark 


Conkling of Des Moines; Capt. W 
officer; Lieut. Col. Ralph 


of the Seventh Area Zone. 


jr., ordnance plant commanding 


G. Richards, constructing quartermaster in charge 


Fuel Industry at Top Speed 
To Relieve Shortages in East 


Special to Automotive News 

NEW YORK. — This year’s ex- 
pected petroleum shortage along 
the Atlantic seaboard will be made 
“definitely temporary” by the in- 
dustry’s expanding transportation 
facilities, according to the Amer- 
ican Petroleum Institute. 


“Pipe line construction started 
by the petroleum industry and 
scheduled for completion within 
eight months,” the API stated last 
week, “will provide the equivalent 
of the transportation service ren- 
dered by 80 tank ships. With 27 
tank ships scheduled for comple- 
tion this year and a number of 
inland - waterway barges being 
turned out with equal rapidity, the 
sole bottleneck in the petroleum 
industry’s defense service, shortage 


Defense Notes 


Defense Effort Displayed 


Photographic presentation of the 
$2,000,000,000 defense job being per- 
formed by the automobile industry 
is attracting wide attention at the 
Smithsonian Institute in Washing- 
ton, D. C. Set up recently, in the 
Smithsonian’s famous Automobile 
Hall, two photographic display 
boards depict various stages in the 
manufacture of tanks, airplane en- 
gines, military trucks, guns, shells 
and other defense products of the 
motor industry. 

of cs * 


Pig Iron Pool 


WASHINGTON.—AIl producers of 
pig iron have been instructed by 
OPM to set aside 2 percent of their 
production during September in a 
pool out of which allocations can 
be mgde to fulfill urgent needs. The 
2 percent pool for September will 
amount to between 90,000 and 100,- 
000 tons. 


* * * 


Steel Makers Queried 


Questionnaires have been mailed 
to 225 members of the steel in- 
dustry to obtain for OPACS com- 
plete and accurate statistical data 
on which to base decisions on any 
adjustments that may become 
necessary in the ceiling prices es- 
tablished for iron and steel prod- 
ucts. Data on steel production by 
tonnage and forms, raw materials 
consumed, sales by-products, in- 
come and expense accounts, finan- 
cial position and payrolls from 
each of the producers, will provide 
defense officials with an overall 
picture of the iron and steel in- 
dustry, as well as of the difference 
in character of operations and 
financial results of the individual 
companies. 


of the Bahamas 
Mitchell, the Duchess, Nurse 
medical officer. 


of transportation, appears to be 
definitely temporary. 

“It is estimated that the huge 
pipe line to be constructed from 
East Texas to New York via St. 
Louis will provide service equiva- 
lent to 65 tank ships, while the 
Plantation line from Louisiana to 
North Carolina will release 10 
tankers. The Southeastern line 
from Florida through Georgia into 
Tennessee will release two ships, 
and the Portland-Montreal line at 
least three more. 


“With all pipe lines now operat- 
ing at capacity and all available 
tank ships, tank cars, and barges 
being pressed into service to mini- 
mize the shortage expected this 
year along the Atlantic seaboard, 
as the result of diverting tank ships 
to British service, the industry is 
also extending its normal pipe line 
construction program to aid in 
meeting emergency needs. It is 
estimated that all in all more than 
10,000 miles of pipe line will be 
built by the industry in 1941 alone. 

“Increased loading of tank ships 
and expeditious handling of tank 
cars is contributing to relief of 
the present situation. Crude oil is 
moving east from a pipe line ter- 
minal at Lima (O.) for the first 
time in 20 years, and it is estimated 
that within a short time more than 
1,000 tank cars will be put on this 
run. 


“Another phase of the petroleum 
industry’s $300,000,000 defense 
spending program for 1941 is the 
construction and early operation of 
plants for the manufacture of to- 
luene, essential constituent of the 
explosive, TNT, and for the pro- 
duction of synthetic rubber. Syn- 
thetic glycerin, which also is used 
in the manufacture of explosives, 
already is being made from petfo- 
leum sources. 





GM Transforms 
Canadian Plant 


To War Output 


OSHAWA, Ont. — A big assign- 
ment for Canada’s war program, to 
be undertaken immediately, will 
transform the Regina plant of 
General Motors of Canada, Ltd., 
into a munitions unit, it was an- 
nounced by company heads here 
last week. 


Manufacture of carriages for two- 
pounder and six-pounder anti-tank 
guns will absorb the entire capac- 
ity of the Regina factory and pro- 
duction of civilian cars and trucks 
is suspended for the duration. 
Western requirements in this re- 
gard will be adequately taken care 
of from Oshawa. 


“This,” said General Plant Man- 
ager J. B. Highfield in making the 
announcement “fulfills the pledge of 
R. S. McLaughlin that GM was 
willing to turn plants over to the 
government if necessary. The new 
organization will be known as Re- 
gina Industries, Ltd. 


Highfield said the whole existing 
factory layout at Regina would be 
utilized but that no new buildings 
were required. All possible Regina 
employes would be absorbed into 
the new operation. The nature of 
the work requires trained machine 
shop men and a training program 
is under way so that the output 
may quickly reach the objective of 
300 units a month. 


This objective also means two 
shifts of nine hours each, six days 
a week for the machine shop and 
a somewhat larger total payroll 
than the Regina factory has had 
up to now. 


Continental’s Job 
Of Engine Output 
Lauded by OPM 


DETROIT.—Clarence W. Avery, 
president of the Murray Corp. and 
Michigan coordinator for the Office 
of Production Management, lauded 
Continental Motor Corp. last week 
for stepping up output of the Con- 
tinental engine for light tanks from 
a rate of 600 engines a year in 
1940, to a rate of 4,500 engines this 
year. 

C. J. Reese, president of Conti- 
nental, said that the light tank 
engine production, which is carried 
on in the Muskegon, Mich. plant, 
included 20 percent of spare parts 
in addition to engines. 

He also said that the OPM was 
seeking more sub-contractors to 
speed up Continental's work on an- 
other contract for a 400-450 horse- 
power Wright engine for medium 
tanks and trainer planes. 


Reese would not comment upon 
production plans for a third engine, 
a liquid-cooled airplane engine of 
Continental’s own design, for which 
a $5,000,000 letter of intent was 
announced by the war department 
in July. 


Plant Addition 


ST. LOUIS.—Work has been started 
on a $150,000 addition to the plant of 
the Carter Carburetor Co. which has 
large government orders. The addition, 
containing 30,000 square feet, will be 
above a one-story building recently 
completed. 


Wire your Congressman: 
our industry!”’ 


“Be fair to 
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this new Plymouth sedan—he 
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r recent gift to the Infant Welfare Department 

Left to right, Alan Roberts, Nurse Myra 
Alice Hill, Dr. L. W. Fitzmaurice, acting chief 
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First on Display. ..New Hudson Six » Super-Six « Commodore Series (Sixes and Eights) 


BUILT TO SERVE BETTER...LAST LONGER...COST LESS TO RUN 


AGAIN, for 1942, Hudson is first to present new cars 
... and first also with an impressive number of impor- 
tant new features. You are cordially invited to visit 
\a Hudson dealer, see the new Hudsons, drive one. 

| When you do, have in mind the unusual conditions 
iof the 1942 market. The fact that buyers will probably 
be looking for cars that will serve them much longer 
than usual. The fact that they will be increasingly 
interested in economy, dependability, long life. This 
jkind of market is made to order for Hudson dealers. 


For the careful buyer will find everything he seeks 
in these new Hudsons. Economy? He need look only 
ko the results of the latest Gilmore Grand Canyon 
‘Economy Run... and to the experiences of Hudson 
owners everywhere. Long life — dependability? The 
ea record books — which mention Hudson more 
than any other car — testify to Hudson endurance. 
And, when he looks for new style and new features, 
again he will find the most, and the best, in Hudson 

. including Hudson’s great new Drive-Master. 


So let us suggest that you look over the new 
|Hudsons. See how well they fit today’s unusual require- 
‘ments. Then see how well the Hudson franchise also 


AMERICA’S SAFEST CAR 


fits today’s market . . . with its liberal discounts, 
splendid factory cooperation, territory protection, 
complete coverage of every popular price field. Let 
the facts speak for themselves. 


HUDSON MOTOR CAR COMPANY, DETROIT, MICHIGAN 
* 


The facilities and organization of the automotive 
industry can be used to great advantage in the 
nation’s defense program. We at Hudson recog- 
nize this obligation and have enlisted our 
services extensively in defense manufacturing. 


We have been entrusted in the present national emer- 
gency with a large and steadily increasing amount of 
defense work. These assignments occupy positions of 
major importance on the list of defense needs and 
call for the highest degree of manufacturing skill and 


accuracy. 


We are glad to announce that, along with the perform- 
ance of this national service, we are able to present to the 
American public new 1942 models. These new motor cars. 
while necessarily restricted as to the number we may 
be able to build, strictly maintain the high standards 
established during 32 years of engineering leadership. 


No Clutch-Pushing = 


INTRODUCING THE NEW HUDSON 


DMV G = 
MASTER 


EASIEST OF ALL WAYS To DRIVE 


Male) 1S ALL YOU Do 
with DRIVE-masteg 


AS 
Sl Meal 


= -No Gear Shifting . . 
Ou just start the motor, step 
on the accelerator and GO 

 there’s no need 


- Nothing New To Learn 


make motori 
- ng safer. Noth. 
Ng new to learn. a 


engineering I 

— ead- 
ership! No other car Can offer 
it. Try it soon! 


low extr 
nd w 4 cost on all 194 
worth many times what jt comaspnivons 
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Wall Street Confused Over Price-Control Possibilities, 
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U.S. Plan Held Unchanged 
From Usual Practice of Past 


By Dana Stuart 
Wall St. Correspondent 

NEW YORK.—A lot of people in 
Wall Street are beginning to won- 
der what all the shouting on 
inflation curbs is about. 

The Administration starts out to 
hold prices down and succeeds only 
to the extent that a man can flat- 
ten out a featherbed by jumping into 
the middle of it. Then it starts out 





Ceiling on Wages, 
Stiffer Credit Ban 
Urged by Sloan 


SAN FRANCISCO.—Stiffer credit 
terms than those set up by the 
Federal Reserve Board are needed, 
if the U. S. is going to make any 
headway in warding off inflation, 
Alfred P. Sloan jr., declared here 
last week. 

The suggested 33 percent down 
payment and 18 months amortiza- 
tion period, he said, do not repre- 
sent more than has been sound 
practice in automobile sales in the 


ast. 

Discussing the automotive situa- 
tion under present conditions, he 
said that he expected production 
schedules probably would go on a 
month-to-month basis after some 
initial schedule which probably 
would cover a period of about 
four months. He favored an initial 
schedule as proper procedure and 
said that briefs of the industry 
concerning it are now before OPM. 

In regard to price control, Sloan 
said that price control was an 
“essential element” in the defense 
program, but he declared it was 
“silly” to think “we can control 
prices without controlling wages. 

“History shows that the only 
way to control price inflation is to 
control it at the beginning. 

“But I cannot help feeling that 
we are not proceeding very intel- 
ligently. Unless we can _ control 
the component parts of prices, we 
cannot control prices themselves.” 

Control of credit and installment 
buying was “a good idea,” he said, 
but it did not “go far enough” be- 
cause “we must control purchasing 
power.” 


Yellow Truck Reveals 


Boost in Half-Year Net 
PONTIAC. — Irving B. Babcock, 
president, Yellow Truck & Coach 
Mfg. Co., announced last week that 
net sales of the company for the 
quarter ended June 30, 1941 were 
$50,723,715. After deducting income 
and excess profits taxes and pro- 
vision for contingencies, consoli- 
dated net income amounted to $1,- 
848,849. This compares with net 
sales of $21,762,363 and net income 
of $1,697,358 for the second quarter 
of 1940. 

For the first six months of 1941 
net sales were $91,371,592 and con- 
solidated net income amounted to 
$13,006,393. After deducting income 
and excess profits taxes and pro- 
vision for contingencies, consoli- 
dated net income amounted to $3,- 
900,323. This compares with net 
sales of $39,669,613 and net income 
of $2,721,109 for the corresponding 
period of 1940, after deducting pro- 
vision of $772,000 for federal in- 
come taxes. 


“Dealers Tell Me,’ by John O. 
Munn, is an open forum for the 
expression of dealers’ opinions. It 





appears weekly in Automotive News. 





PRODUCTION MANAGER 
WANTED 


Production manager wanted to 
take charge of production for 
large appliance manufacturer lo- 
cated in east, employing 1,000 
men. Mechanical engineering 
graduate preferred with at least 
ten years’ factory experience. 
State age, experience, qualifica- 
tions and salary expected in first 
letter. Your confidence will be 
respected. Write Box No. 276, 
Automotive News, Detroit, Mich. 
















STOCK PRICE AVERAGES 


Previous Latest Year 

Period Period Change Ago 

24 motors ........64. 27.88 27.85 —0.03 31.08 
10 car-truck co.’s .... 28.05 28.11 +0.06 32.74 
10 parts-access. ..... 26.82 26.75 —0.07 24.50 
4tire-rubbers ...... 18.96 18.73 —0.23 15.50 


to put a check on installment buy- 
ing by tightening up the terms. 
What it does is to announce that 
in the future down payments and 
the time for paying the balance 
should be the same as the usual 
sound practice of the past. 

So far the effect of all this is 
more or less bewildering to a lot 
of people and it is little wonder. 
There has never been much serious 
argument in either good times or 
bad that automobiles should be sold 
at less than a third down and 
with more than 18 months to pay 
off the balance. And now, as an 
inflation curb, at a time when buy- 
ing power is swiftly rising and a 
large sector of the population has 
more money for “time payment” 
products than in years, the govern- 
ment decides that just the normal 
sound practice in respect to time 
payment terms is sufficient to curb 
inflationary tendencies. 

And so we have leaders of the 
industry itself, such as Alfred P. 
Sloan jr., protesting that if the real 
purpose is to curb inflation, the 
restrictions on. installment sales 
must be more severe than those so 
far proposed. And we have people 
outside the industry beginning to 
wonder if the so-called drive 
against installment selling isn’t in 
the same category as the drive 
against prices and the botched up 
attempt to curtail the use of gaso- 
line on the eastern seaboard. 

It is doubtful if the gasoline situ- 
ation could have been more poorly 
handled. The effect so far has been 
to put on the shoulders of service 
station operators a burden and re- 
sponsibility that is entirely unfair. 

Meanwhile, prices of automotive 
shares on the various stock ex- 
changes continue to move within 
a very narrow range. 


Rubber Treaders 
Seeking Priority 
Rating from OPM 


CHICAGO.—At the joint meeting 
of the board of directors of Na- 
tional Assn. of Independent Tire 
Dealers held here recently, it was 
decided Executive Director Clif 
Simpson should devote his energies 
to securing a priority rating for 
the treading industry. Contacts 
were made with mold and equip- 
ment and camelback manufacturers 
who signified their desire to have 
NAITD assume this leadership. 

After arriving in Washington and 
making contacts with prominent 
men of OPM and OPACS, Simpson 
called a two-day conference of spe- 
cial committees to represent mold 
and equipment manufacturers, 
camelback manufacturers, and 
treading shop operators. As a re- 
sult of these conferences a joint 
committee was organized to repre- 
sent the three groups. This com- 
mittee is Simpson, chairman; 
Charles H. Brown of the Super 
Mold Corp., James C. Heintz of the 
James C. Heintz Co., Griffith Oliver 
of the Oliver Tire & Rubber Co., 
Ralph Smith of the Webster Rub- 
ber Co., Albert Rose, a treader of 
Nashville, and William Hickey, a 
treader of Hartford. 

Plans were made to have Simp- 
son prepare a brief on the treading 
industry to be presented to OPM 
and OPACS as a follow-up of the 
oral presentation made by this 
joint treading industry committee. 

All government agencies are now 
looking to this newly organized and 
official treading industry commit- 
tee for aid and assistance in rubber 
conservation, price fixing and gov- 
ernment treading. It is the first 
time in the history of the treading 
industry that it has been so well 
organized. 

Simpson has established an office 
and living quarters at the Parkside 
hotel, in Washington, D. C. 
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Nash Reveals '42 Line... 





NASH SALES chieftains reflect the =a ££ tion the 1942 cars won 


at the Hot Springs distributors’ convention. 
ierce, vice-president in charge of sales, Nash- 


sales manager, and Frank R. P 


Blees, left, Nash general 


Kelvinator Corp., sport broad smiles as they admire the new cars. They will 
be publicly announced the middle of September. 





SPACIOUS LAWN of The Homestead, Hot Springs (Va.) spa, sprouted 1942 


Nash’s last week when the distributors’ convention 


with 


reeted the new cars. Here, 


ust a corner of the as yet unannounced models, are Nash executives and 
distributors. From left to right, Frank R. F 
Newell, Norman Bel Geddes, George W. Mason and Charles W. 


Pierce, W. F. Armstrong, H. W. 


Wentworth 





NASH DISTRIBUTORS and branch managers, in a luncheon huddle, hail 


the 1942 Nash cars. 


Nash to Launch 
Schools to Train 


Car Mechanics 


HOT SPRINGS, Va.—America’s 
passenger car transportation sys- 
tem, upon which U. S. workers de- 
pend and without which U. S. in- 
dustry would be disrupted, is in 
danger unless the automobile deal- 
er and service organizations are 
maintained. 

This was pointed out last week 
at a meeting of national distribu- 
tors of Nash here when plans were 
discussed for maintaining Nash’s 
dealer and _ service organization 
even though new car manufactur- 
ing, the life blood of these sales 
organizations, is further curtailed. 

George W. Mason, president of 
Nash - Kelvinator Corp. said Nash 
will begin immediately a_ series 
of service and _ repair schools 
to train mechanics and apprentices 
in the latest methods of low-cost 
service to keep cars now on the 
road in operating order, and to 
keep motors adjusted so that fuel 
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A 1917 NASH sedan shared a part 
of the interest at the Hot Springs 
distributors’ convention when the or- 
ganization first saw the new 1942 cars. 
Distributors insisted President George 
W. Mason, Nash - Kelvinator Corp., 
climb into the 25-year-old beauty for 
pictures. Here he is with the car which 
was driven to Hot Springs from Min- 
neapolis by Emery Pomery, Minnesota 
distributor. 


_— 


will not be wasted. He pointed out 
that the number of mechanics in 
service stations is dwindling be- 
cause of the demands of defense 
plants for skilled mechanics. 

The schools will be opened im- 
mediately, and will be held in all 
parts of the country. 





FINANCIAL 
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Nash Introduces 


1942 Models to | 
Distributor Body | 


HOT SPRINGS, Va.—With many ° 
new features and revealing a new | 
styling, the new 1942 Nash models * 
were introduced last week here to 
Nash distributors and branch man- © 
agers from the 48 states and Can- 
ada. 

General Sales Manager W. A. 
Blees, meeting chairman, keynoted 
the Nash sales program for the 
coming year and introduced for 
the first time to the organization 
Frank R. Pierce, vice-president in 
charge of sales of Nash-Kelvinator 
Corp. 

Pierce, who presented the new 
cars, pointed to various features 
and listed the mechanical and en- 
gineering advances which have 
gone into the manufacture of the 
current Nash cars. 


Blees launched the 1942 sales | 
program with an admonition to / 
keep all branches of the dealer's | 
house in order, with particular | 
emphasis on the service, parts and | 
used car departments. i 

“We don’t know how many cars | 
we can build,” Blees said. “As you 
know our company is engaged in/ 
turning out defense materials and } 
at the present time we are working 
on contracts totaling more than 
$85,000,000. If our government in- 
vites us to participate even more, 
or if defense needs restrict us in 
the use of key materials, it is 
possible that production will be 
further limited. 


“For this reason,” he continued, 
“our dealers will be urged to in- 
creasingly concentrate on service, | 
parts, accessories and the used car | 
departments of their business.” j 

Returning to the new es 
Blees again emphasized the fea- 
tures incorporated in the 1942 mod- 
els. Economy, he pointed out, is 
not only a budgeting item of im-/ 
portance, but also is a patriotic) 
contribution to the present national | 
gasoline conservation program. | 


Car performance, the ride, com-/ 
fort, ease of handling, interior size | 
and appointments and many other | 
features that the motoring public | 
has learned to expect and demand | 
are present in their most advanced | 


style in the new cars, he asserted. | 


Five models are offered in each 
of the three Nash series. A coupe, | 
brougham, two-door sedan and 
four-door sedans in both the slip- 
stream and trunk body styles are 
included in the Ambassador six 
and eight and the popular low- 
priced Nash Ambassador “600” | 
series. 

Prices are expected to be higher, 
Blees admitted, but will be in line | 
with increased costs. The Nash 
“600,” he announced, will be com- 
petitive in the lower-price field. | 

George W. Mason, president of | 
Nash-Kelvinator, who led a dele- 
gation of Nash and Kelvinator 
factory executives from Detroit and 
Kenosha, welcomed the distributors 
at the opening of the convention. 


Other factory department heads 
who assisted Pierce and Blees in 
presenting the sales and product 
program for 1942 were H. G. Little, 
advertising manager; K. M. 
Greiner, parts and service man- 
ager; J. E. Lamy, organization 
manager; S. O. Olson, business 
management manager, and J. L. 
McQuigg, vice-president of Geyer, 
Cornell & Newell, Inc. 


U.S. Production 
Reaches 456,100 | 
Vehicles in July) 


DETROIT.—Factory sales of 
Passenger cars and trucks from | 
plants in the United States for) 
July, 1941 were estimated last week | 
by the Automobile Manufacturers | 
Assn. at 456,100 units. ; 

Factory sales in June, 1941 were | 
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520,521 units, and in July, 1940, 
231,703 units. 
Rollyson Named 


SOUTH CHARLESTON, W. Va.— 
Bruce R. Rollyson, formerly Buick 
dealer in Ironton, O.. is now connected 
with the Rhodes-Walker Chevrolet Co. | 
here as sales manager. \ 


—_— 
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How big are 


For YEARS, major league baseball has been estab- 
lished solidly as the great, the classic American 


sport... 

Attracting each year its millions of loyal, en- 
thusiastic fans... 

But, high as their popular standing is, it takes 


the two big leagues together —American and Na- 
tional— two seasons to attract as many people 


as LIFE Magazine attracts each week... 


a total audience of more than 20,000,000 


1* 
men, women, and young people! 


That’s how big LIFE’s drawing power is. It’s so 
big that LIFE is read each week by more people 
—young, old, in-between— thangs ore have 


wn 
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read the pages of any magazine! 


LIFE comes by this unique audience-pulling 
power honestly: 


Presenting, illuminating, interpreting our fast- 
moving world in a vivid way that millions like, 
understand, absorb... 


Prompting millions to pass on to other mil- 
lions this publication they find so uniquely 
fascinating, enlightening, stimulating. 


Advertisers have been quick to realize that this 
huge, inquiring audience constitutes the most po- 
tent market in America. 


That is why LIFE now carries more pages of 
consumer goods advertising than any other 
magazine! 


(759 J—15 


the big leagues ? 


*Scientifically established and reported by LIFE’s Continuing 
Study of Magazine Audiences. Latest audience totals, from 


Report No. 4: 


COLLIER’S ... 
LIBERTY .... : : 
cd Se ae ge ig : . 
SATEVEPOST : 


- 14,750,000 
12,900,000 
20,450,000 
13,050,000 
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Automobile Output Curtailed 262% Up 


2,150,000 Cars Set as Limit 
For ’42-Model Production 


(Continued from Page 1) 


and is at the rate of 1934 produc- 
tion. OPM and OPACS, which 
handled the matter jointly, in- 
formed the nine passenger car 
makers and AFL and CIO repre- 
sentatives at the meeting here that 
production for August, September, 
October and November had been 
set at 816,801 cars against 1,113,361 
units in the same period of 1940 
and 1,560,000 cars in April, May, 
June and July, 1941. 

It should be pointed out, how- 
ever, that 816,801 passenger cars 
represents a top figure. Some rep- 


critical materials for trucks, truck 
trailers and passenger buses above 
1% tons capacity. 

General Motors, Chrysler and 
Ford production quotas were set at 
27.6 percent under their output for 
the first four months of the 1940- 
model year while the six other 
companies are to take a reduction 
of 20.2 percent. It is noteworthy 
that each corporation may appor- 
tion its quota among its various 
divisions, as it sees fit. Here is the 
way the quotas shape up for the 
nine companies: 

























MORE THAN 100 years of company service are represented by the four 
Chevrolet leaders who were caught by the camera at the D.A.C., last 
week. M. E. Coyle, right center, general manager, has been with General 
Motors nearly 30 years most of that time with Chevrolet. M. D. Douglas, left, 
A. F. Young, left center and L. S. Costley, right, have each seen more than 25 
years of service with Chevrolet. Douglas is head of the parts and acces- 
sories department. Young is regional manager of the Flint region of which 
Detroit is part and Costley is regional manager of the southeast region with 
headquarters in Atlanta. 


Drive-Master Device Feature 









resentatives of the industry ap- This Last 
: ¥ 
peared dubious that enough mate-| Gen "Motors Corp... 361815 511700 
rial would be available to make Chrysler a 188.849 375.600 
that many cars; others seemed to OPE on eseecessseee ot, ’ 
feel that the supply problem would| fludson 220.11.) 28874 41'900 
be met. Nevertheless it should be Nash grcsessenseses 21,972 20.942 
stated that there is no assurance ackard ........... ' , 
Willvs-Overland 7,768 8,364 
on that point. CHOISY cc ccivcesces 333 185 


However, defense officials are 
seeking a substantial increase in 
output of heavy and medium 
trucks and the makers were asked 
to plan for a production schedule 
of more than 200,000 above last 
year, which would bring the total 
for the model year to 1,189,000. 
Truck manufacturers at the same 
time were told that the OPM Pri- 
orities division would grant an A-3 
preference rating (like that for 
railroad freight cars) to assure 


UAW-CIO to Ask 
32-Hour Week to 
Spread Car Work 


By Harry A. Williams 
Associate Editor 

DETROIT.—In an attempt to 
offset wholesale layoffs in the auto- 
mobile industry, as a result of the 
Office of Production Management 
order slashing car output in the 
1942 model year, the UAW-CIO 
announced last Friday that a 32- 
hour week would be sought to 
spread members’ work over a 
longer period. 

Union officials predicted that 
120,000 workers in Michigan would 
be unemployed by the first of the 
year under the 50 percent produc- 
tion cut and 90,000 workers would 
be affected within the next few 
weeks in the Detroit area under 
the 26% percent cut in the first 
four months of the model year. 

Most of the union contracts now 
in force in the automobile industry 
carry clauses for a 32-hour week 
during slack periods and UAW of- 
ficials said manufacturers would 
be asked to start the 32-hour week 
when the curtailment is in full 
swing. 

Meanwhile, after a bitter strug- 
gle over the post of secretary- 
treasurer of the UAW-CIO be- 
tween George F. Addes and Rich- 
ard T. Leonard, delegates to the 
annual UAW-CIO convention at 
Buffalo reelected Addes to his 
sixth term by a roll call vote of 
1,759 to 1,307. At the same time 
delegates selected Chicago as the 
scene of the 1942 convention. 





Coming Events 


SEPTEMBER 

25-26—Milwaukee (Schroder Hotel).SAE 
National Tractor Meeting. 

28-Oct. 1—Edgewater Park, Miss.(Edge- 
water Gulf Hotel). Annual ‘al 
meeting of Mfg. Distribution di- 
visions of Automotive Electric Assn. 

OCTOBER 

11-18—Baltimore Automobile Show, 5th 
Regiment Armory. 

11-18—Rochester (N.Y.) Dealers Auto- 
mobile Show. 

11-19 — Automobile Show of Buffalo 
Automotive Trade Assn. 

11-19—Automobile Show of Los Ange- 
les Dealers Assn. 

12-19—Automobile Show of Chicago 
Automobile Trade Assn. 

17-26—Automobile Show of San Fran- 
cisco Automobile Dealers Assn. 

23-24—Tulsa, Okla. (Mayo). SAE na- 
tional fuels and lubricants meet- 





ing. 

21-30 -New York. Annual convention of 
American Trucking Assns. 

$0-Nov. 1—Los Angeles. (Biltmore Ho- 
tel) SAE National Aircraft Produc- 
tion Meeting. 

NOVEMBER 
18-14—Cleveland (Statler). SAE na- 
tional transportation and main- 
tenance meeting. 















At the same time the companies 
were ordered not to plan for yearly 
output above the following 
amounts: General Motors 950,000; 
Chrysler 496,000; Ford 399,000; 
Studebaker 92,000; Hudson 68,000; 
Nash 58,000; Packard 60,000; Willys 
20,000, and Crosley 874. 

It will be noted that Nash and 
Crosley quotas for the four months 
of this year were set above last 
year’s. That is because both com- 


that period last year. 

In setting the production quotas, 
defense officials used output dur- 
ing the last three years as a base. 

Savings to be effected under the 
curtailment program include car- 
bon steel, 2,350,480 tons; gray iron, 
496,510 tons; secondary aluminum, 
1,000,000 pounds; nickel, 300 tons; 
zinc, 25,000 tons; copper, 40,000 
tons; lead, 31,000 tons; tin, 2,600 
tons. 

It was stated here officially that 
similar curtailments in production 
in other durable goods industries 
“will be carried out as quickly as 
possible in order to _ distribute 
equitably the materials remaining 
after defense needs.” 

The conferences included _in- 
dustry representatives; defense of- 
ficials headed by OPM Director 
General William S. Knudsen and 
Price Administrator Leon Hender- 
son; CIO and AFL representatives, 
and Sydney Hillman, OPM associ- 
ate director in charge of labor 
matters. The latter announced that 
he would appoint a joint industry- 
labor committee to head off in 
every way possible unemployment 
resulting from the passenger car 
output curtailment. This committee 
will seek to carry out the follow- 
ing three-point program: 

“Orderly transfer of workers to 
defense plants now being built by 


cludes a training plan to prepare 
workers for defense jobs. 

“With the aid of the employ- 
ment services of Michigan and 
other affected states, an orderly 
transfer of workers to other de- 
fense industries. This will be along 
the lines that have been followed 
successfully in the temporary shut- 
down of General Motors’ North 
Tonawanda plant near’ Buffalo, 
N. Y., where 3,600 workers were 
displaced temporarily. 

“Fitting of additional defense 
work into equipment now devoted 
to passenger car production. For 
two weeks the OPM has had a 


1] Special group of engineers working 


with the armed services and the 
automobile industry to accomplish 
this objective. Meetings have been 
held at Detroit, Cleveland and Chi- 
cago, and next week the same plan 
will be extended to parts manu- 
facturers supplying the industry. 
Additional defense contracts and 
sub-contracts are resulting.” 

OPM and OPACS declared of- 
ficially that they were agreed that 
“excessive advance buying of ma- 
terials must be corrected by al- 
lotting actual output of critical 
materials to various industries and 
this will be undertaken as quickly 
as possible.” 

The only priorities granted under 
‘last week’s formula applies. to 
trucks of capacities of 1% tons 
and above; none on passenger cars. 


panies had a low output during 


the automobile industry. This in-| 


cowl ventilator can be kept open. 


New Body Colors 

For 1942, Hudson offers 11 new 
body colors as standard on all mod- 
els. These include Gunmetal, Page- 
ant Green, Nomad Tan, Quartz 
Gray, Hickory Tan, Brigade Blue, 
Spring Green, Jackson Blue, Ma- 
roon, Republic Gray and Black. 
Two additional colors, Copper Rus- 





set and Royal Red, are available | 


at small extra cost on all models. 
Four two-tone exterior color 
combinations are standard in Com- 


modore Custom models and avail- | 
able at low extra cost on all other | 


models. 


A wide range of 1942 body types | 


is available throughout the entire 
line. These consist of two-door 
club and four-door sedans, three- 
passenger coupes, five-passenger 
club coupes and five-passenger con- 
vertible sedans. In the Commodore 


128-inch wheelbase is featured. 
New Conveniences 


in all new Hudsons. A new head- 
light beam indicator appears on the 
instrument panel. Ignition lock has 
an illuminated key well. Front 


est price Hudson line, raise or 
lower automatically at the touch 
of a button on the instrument 
panel. Wide rear-door openings 
provide easy entrance and exit and 
all doors are sealed with sponge 
| rubber. 

A full list of accessories is offered 
| for 1942, including a _ Hill - hold, 


‘Rationing Cards 
_ Threaten If New 
| Fuel Curb Fails 


| WASHINGTON.— Plans to en- 
|force rationing of gasoline on the 
| eastern seaboard are being drafted, 
to be clamped down if the present 
ing stations fails to avert the 
threatened fuel shortage. 
Meanwhile, the office of Federal 
Petroleum Administrator Harold L. 
| Ickes explained that its announce- 
|ment that there is only a 10-day 
reserve of gasoline on the eastern 
coast does not mean that gasoline 
supplies would completely dry up 
then. The supplies are being re- 
plenished as quickly as possible. 








However, it is admitted in many | 
| official quarters that the necessity | 
for | 
| winter may force a further ra- 


ito store up fuel-heating oil 


|tioning of gasoline. 


Ickes’ office tentatively planned | 


to extend the 10 percent cut to 20 
or 30 percent if necessary, leaving 
it up to the oil companies to work 


}out the system of parceling it out 


to motorists. 

A second plan is being prepared 
by the office of Federal Price and 
Supply Administrator Leon Hen- 


derson. It is a card rationing sys- | 


tem. If the present curtailment 
doesn’t work, it is predicted that 


| motorists will see card rationing in 


30 days or six weeks. 


;Custom Eight serics a sedan on) 


Many new conveniences are noted | 


seats are adjustable through a | 
four-inch range. Tops of all con- 
vertible models, except in the low- | 


10 per cent cut in deliveries to fill- | 


Of 1942 Hudson Offerings 


(Continued from Page 8) 


which is optional, automatic bat- 
|tery filler, windshield washer and 
|many other items. 

| Specifications 

Tire sizes on the lowest priced 
|'Hudson Six are 16x5.50; on the 
|Hudson Six Deluxe and Super-Six, 
| 16x6.00; on the new Commodore 
|Sixes and Eights, 16x6.25; and on 
| Commodore Custom models, 15x6.50. 
The Hudson Six has a six-cylin- 





FOR ’42 the Hudson Drive-Master is 
presented as a2 new development in 
driving simplicity. Clutch operation is 
| entirely eliminated, except as a safety 
| precaution when starting the motor. 
A feature of the Drive-Master is its 
| adaptability to all types of drivers. A 
| three-button switch on the instrument 
| panel permits the driver to shift gears 
; (1) automatically (2) 
|ally or (3) manually, 
likes best. 





semi-automatic- 
whichever he 


| der L-head motor with a three-inch 
| bore and 4's-inch stroke giving 175 
| cubic inch displacement. It develops 
|92 horsepower at 4,000 r.p.m. with 
|a compression ratio of 7.25 to 1. 

The 121-inch wheelbase Hudson 
Super-Six and Commodore series 
six-cylinder cars have L-head mo- 
tors with a three-inch bore and 
five-inch stroke giving 212 cubic 
inch displacement. The engine pro- 
duces 102 horsepower at 4,000 r.p.m. 
| with a compression ratio of 6.5 to 1. 
The Hudson Commodore Eights 
'on 121-inch wheelbase and the 
Commodore Custom sedans on 128- 
|inch wheelbase have an eight-cyl- 
|inder L-head engine, with three- 
inch bore and 4%-inch stroke, giv- 
|ing 254 cubic inch displacement 
and producing 128 horsepower at 
|4,200 r.p.m. The compression ratio 
is 6.5 to 1. 





INSTRUMENT PANELS in 1942 


Hudson cars. 


to Dec. 1 


Promotions Made 
By Tire Division 


Of U. S. Rubber 


NEW YORK. — H. N. Hawkes, 
general sales manager of United 
States Rubber Co.’s tire division in 
charge of all tire 
sales, announces 
the following ap- 
pointments in his 
organization, ef - 
fective imme di- 
ately. 

H. E. Malcomb 








R. P. F. Liddell 


has been made 
assistant to 
Hawkes. Malcomb 
started with the 
company in 1915 
serving in  vari- =. 

ous capacities un- J.C. Ray 
der the _ district 

managers in Los Angeles, Boston 
and Kansas City until 1937, when 
he was appointed district manager 
in Oklahoma City. In _ succession 
Malcomb became manager of the 
farm tire department, truck tire 
department and special purpose 
tire department, which position he 
occupied prior to his present ap- 
pointment. 


R. P. F. Liddell has been placed 
in charge of the airplane tire ac- 
tivities of the company. Liddell has 
been special representative in the 
retail stores department and acces- 
sories departments. In 1935 he be- 
came manager of the accessories 
department, followed later by ap- 
pointments as manager of retail 
merchandise and the bicycle tire 
department. In 1939 he went to 
Eau Claire, Wis., becoming opera- 
tions manager in charge of Gillette 
activities. 

A. B. Fennell has been named 
sales manager, and R. E. Hedlund 
assistant sales manager in the U. S. 
tire division. Fennell began with 
the company in 1912, and Hedlund 
in 1936. 

J.C. Ray becomes sales manager, 
and H. M. Ramsey, assistant sales 
manager in the Fisk tire division. 
Ray’s career with the company be- 
gan in 1908 in Pittsburgh. Ramsey 
started as oil company representa- 
tive in 1935. 

W. D. Baldwin, who has been 
named assistant sales manager in 
the jobber tire sales division, be- 
gan as a tire salesman for the 
company in 1935. H. C. McDermott, 
formerly general sales manager of 
the Fisk tire division, has been 
appointed eastern divisional sales 
manager with headquarters in New 
York City, and C. W. Ort, who has 
occupied the position of district and 
divisional manager in Los Angeles, 
Minneapolis, Kansas City and San 
Francisco, now becomes southern 
divisional sales manager located in 
Memphis. 

J. G. Schaefer, formerly manager 
of the repair materials department, 
has been given the duties of mer- 
chandise manager of automobile 
tires; R. M. Hood, of the advertis- 
ing department, has been made 
merchandise manager of batteries 
and accessories; B. H. Bowen, 
branch manager at Buffalo, be- 
comes assistant merchandise man- 
ager of truck tires, and H. : 





Aikman, petroleum sales represent- 
ative, is appointed as the manager 
of repair materials. 





Panels and steering wheels 


are carried out in tones of green, blue-gray, or tan, to conform to the color 


harmonies offered by 


Symphonic Styling. 


In the Commodore Series, shown 


above, edge-lighted lenses are used to illuminate instrument dials. 
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—the 4th Dimension 
Warn of U.S. Control; 


Mags Alter Setup 


By Pete Wemhoff 


Antagonism’ 

American Newspaper Publishers 
jssn., in a statement to members 
nder the title “Government Takes 
,Hand More and More in Adver- 
jsing Matters,” criticises “antag- 
nism” of the government toward 
vertising, and warned of a de- 
ire on the part of officials and 
yencies for government control. 
The statement said the attacks 
sok such forms as these: 

“Attacks on the accuracy and 
truth of advertising, taxes on ad- 
‘vyertising, attacks on the ground 
‘that advertising is an economic 
waste, elimination of advertising 
by groups which are under the 
control of some agencies, efforts 
to eliminate harmless ‘puffery’ in 
advertising language, the build- 
ing up of consumer distrust of 
advertising and legislation to 
prohibit certain forms of adver- 
tising or advertising by certain 
groups and professions.” 
Principal government agencies 
ind individuals who consistently 
ittacked some aspects or kinds of 
sivertising, the bulletin added, 
vere the department of agriculture, 
Assistant Attorney General Thur- 
man Arnold, the federal alcohol 
ministration and, to a _ limited 
fegree, certain elements in the 
Federal Trade Commission. 

The association said that pub- 
lishers had no quarrel with those 
who seek to eliminate false and 
misleading advertising and that 
the publishers themselves had 
voluntarily achieved much in 
that direction already with the 
advertisers and advertising agen- 
cies, “all of whom have recog- 
nized the necessity of truth in 
advertising,” cooperating readily. 
“The practices of the agencies in 
the government, however, of using 
the term ‘false advertising’ as a 
nask with which to cloak a very 


wident desire to restrict or pro-|: 


hibit all advertising or subject it 
fo government control have been 
and will continue to be protested 
ty those sincerely interested in 
advertising,” the association as- 
erted. 


Precedent 

Seeking to prevent losing to 
lewspapers some of their accounts 
which are affected by priorities 
ind material shortages and can- 
not plan far ahead, several maga- 
tines last week broke a long-stand- 
‘ng rule and agreed to accept 
kancellations of ads not actually on 
e press, if conditions demand it. 
' Under ordinary conditions, can- 
cellations are not accepted after 
usual closing dates and some 
contracts are non-cancellable. 
The advertiser in question makes 
4 product which may be seriously 
affected by material shortages and 
put the bulk of his appropriations 
into magazines only after he re- 
teived an “iron-clad” contract that 
te could cancel ads, if they were 
not actually in the process of be- 
ing printed. About 10 color pages 
‘Were involved with each magazine. 


IF lickers 

| A moving picture, designed to 
assist Army instructors in demon- 
_strating care and maintenance of 
| tapered roller bearings, has been 
| Presented to the U. S. Army by 
| Timken Roller Bearing Co. and 
'is being incorporated into the 
Army training program. It is 
especially designed for classroom 
instruction. 

A companion picture, entitled 
“Keep ’Em Rolling,” is less tech- 
mical in nature, but presents the 
‘basic fundamentals of bearing 
adjustment, shows how bearing 
steel is made, and how the bear- 
ings themselves are made. This 
picture is being shown periodic- 
ally to large groups in Army 
camp theatres. 


‘Casoline 

| With ads in Washington (D. C.) 
papers, Cities Service Oil Co. is in- 
viting all local motorists to have 
free Power Prover readings of 
their cars as an aid in the cam- 
Paign for the conservation of 
gasoline. : 

' The Power Prover, an exclusive 
(Cities Service instrument 










analyzing the exhaust gases of an 
automobile, is said to accurately 
measure the amount of unburned 


gasoline being wasted. 


Switch 
Good Housekeeping magazine has 


established one seal, to be known 


as the Good Housekeeping Guar- 
anty Seal, for all advertisers in the 
magazine who wish to use facili- 
ties. . 

Mag is discontinuing its “tested 
and approved” and “recommended” 
seals. 


Campaign 

Emark Battery division of 
Thomas A. Edison, Inc., Kearny, 
N. J., announces an outdoor poster 
advertising campaign beginning in 
September and running through 
October. The campaign, covering all 
states north of Georgia between 





BROGAN Cadillac-LaSalle Co. of Patterson (N. J.), 


of its 1,000th 1941 Oldsmobile at retail 


celebrated the delivery 
last week. Shown above, left to right, 


are Thomas J. Brogan jr., president; Hubert eeald taking delivery of the 
8 


car; Harry J. Ulrich, manager; a 
Joseph Benedetti, manager, Passaic (N. 


H. Brittan, O 
J.) branch. 


factory representative; 


dealers and distributors in reaching , reached an all-time high in revenue 


individual markets. 


Joins 

Frederick Mills Legler, formerly 
admanager of Pan American Coffee 
Bureau, has joined Eastern adver- 
tising sales staff of True Story 
magazine. Legler was previously 
associated with the New York 
Times, This Week, and Parents 
Magazine. 


Peak 


for Popular Science,” according to 
Godfrey Hammond, president and 
publisher. 

“Advertising and circulation 
revenue for this period is the 
highest in the 69-year history of 
the company,” he said. 


Shift 

James U. Steinfirst, editor of 
Automobile Topics, has resigned to 
join American Automobile, after- 
market export magazine in New 


U.S. Employment 
Hits 53,120,000 
For New Record 


NEW YORK.—Falling off to its 
lowest level since June, 1930, un- 
employment declined from 3,848,000 
in May to 2,536,000 in June, accord- 
ing to the Division of Industrial 
Economics of the National Indus- 
trial Conference Board. 


Greater-than-seasonal gains in all 
fields brought the June employ- 
ment total to a new all-time high 
record of 53,120,000, which was 1,- 
359,000 greater than the number 
employed in May and_ 6,193,000 
higher than in June, 1940, the board 
estimated. 


Manufacturing employment 
showed a contra-seasonal increase 
of 200,000 from May to June. Con- 
struction employed 333,000 more 
persons in June than in May and 
almost a million more than in 
June, 1940. The number employed 
on construction exceeded 3,000,000 
— first time since September, 


There were almost half a million 











the Atlantic Seaboard and the Mis- 
sissippi River, is designed to aid 


“The first eight months of 1941' York. 


more employed in agriculture in 
June than May. 




















Buying Habits 





— plant capacity for consumer goods 
ultimately will be regained—but markets are 


hard to recapture! 


Material shortages, production curtailment, alloca- 
tion of men and machines to defense work, may tem- 
porarily reduce production for public consumption. 


But the buying habits of the public—product 
identity and institutional good will—are con- 
stantly in a state of flux, never are they frozen, 
never crystallized. That is the continuous oppor- 
tunity for the alert advertiser. Competitive po- 
sition is always open to challenge, whether or not 
the product is immediately 


available. 


Markets are minds—not 
simply people. All sales start 





Are Never Frozen 


in the mind— first! And the more important the 
group of minds reached, the more far reaching 
is the impact of your advertisement. 


That is why so many businesses are advertising 
in The New Yorker to keep its articulate, intelli- 
gent, opinion-forming readers aware of what they 
are doing now, what they are making, how they 
are improving their products and methods, what 
their name stands for today and will stand for 
tomorrow. 


The New Yorker is a proven marketplace of lead- 
ership for the sale of products 
and ideas. Use it vigorously 
this Fall for your new car an- 
nouncements and for mobiliz- 
ing important public opinion. 


THE 


NEW YORKER 


No. 25 WEST asrp STREET 
NEW YORK, N. Y. 


SELLS THE LEADERS WHO SELL THE CROWD 
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820,000 Civilian Trucks Likely for Yea 


Truckin’ 


—_>—_ 
Shortages Bother 
Bed Fellows Again 


Roses to LC.C. 
Truck Propaganda 
—>-— 


by 
Jack Weed 


i p= truck industry seems to 
have an elephant by the tail and 
doesn’t know just what to do with 
it. At least that is how it appears 
from the body and equipment 
manufacturers’ tales of woe that 
trickle over the desk of your con- 
ductor. More business on their 
books and in sight than ever be- 
fore, and no way to get materials 
to fill the orders. 

A North Carolina gentleman, for 
instance, is in Detroit as we write, 
asking the factory to let him have 
16 cabs for school bus chassis 
which he has had in stock for 
several months and can’t get 
bodies for, although he received 
his order from the school district 
and passed it on to his factory and 
body builder months ago. A body 
builder in Ohio has to face a flock 
of truck chassis in his yard every 
day and try to live with an irate 
department store customer because 
he can’t get sheet steel to finish 
the special bodies that clutter up 
his shop. 

bd + 

LES ALLMAN, vice-president of 
Fruehauf Trailer, sings a blues 
song that would do credit to Rudy 
Vallee about the notes his factory 
manager send up to him telling 
how they can’t get drop forgings 
for trailer fifth-wheel cams, rims 
for large size tires, hinges and 
other hardware for the big carry- 
all type trailers which are used 
mainly by the inter-city haulers, 


etc. 
* * * 


SPEAKING of Les Allman 
brings up a little quiet joke which 
some of you guys in the know 
might get a little chuckle out of. 
Remember how two or three years 
back all the truck fellows were 
damning the railroads and Com- 
missioner John Rogers because he 
insisted in linking trucks with the 
rails in his legislative proposals. 
Well, right now these same bozos 
are darn glad to be linked with 
box cars and flats because they 
are getting the same priorities and 
for the same reason—both are 
pegged as most essential factors of 
the necessary transportation in- 
dustry. And Commissioner John 
Rogers fought for the truck men’s 
rights. 

* * * 

AND SPEAKING about John 
Rogers and the ICC, a word of 
praise or an enconium of some 
sort should be handed to that body 
for the speedy way in which they 
push through special permits for 
those truckers who are hauling 
defense material to the new plants 
that are located outside major 
cities. For instance, haulers coming 
into Michigan from outside, with a 
Detroit terminal permit, couldn’t 
take an ounce of material out to 
the Chrysler tank plant because it 
is located in Macomb county and 

(Continued on Page 27, Col. 1) 
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Truck Suppliers 


Cite Need For 


Material Priority 


Heavy War Orders Make 
Increased Output of 
Parts Difficult 


By Lynn D. Searcy 
DETROIT.—Manufacturers 
of truck bodies, trailers, axles, 
tires and other equipment 
items expect that the prod- 
ucts they make will receive 
priority ratings along with trucks, 


which received preferential treat- 
ment in last week’s OPM-OPACS 


benefit will derive from granting 
priority to truck manufacture, they 
say, since trucks can’t operate 
without these essentials. 

Moreover, these manufacturers 
anticipate that their volume of 
production for civilian use wil 
pretty closely parallel that of 
trucks. Some of these manufac- 
turers are already swamped with 
defense orders and do not see how 
they can handle additional busi- 
ness. Others lack priority rulings 
enabling them to go ahead. How- 
ever, they all suppose that these 
various phases of the situation will 
eventually be worked out. 

Several equipment manufacturers 
expressed satisfaction that the 
truck industry is at last receiving 
the recognition it deserves. 

Walter F. Rockwell, president of 
Timken-Detroit Axle Co., said Fri- 
day he was glad to see trucks 
recognized as a civilian necessity. 
Because truck assembly lines have 
been kept rolling, he said, trucks 
constitute one of the few items 

(See SUPPLIES, Page 20, Col. 1) 


Liberty Aircraft 
Purchases Control 


Of Autocar Co. 


NEW YORK. — Announcement 
was made Tuesday by Walter S. 
Mack jr., president of Phoenix 
Securities Corp., of the sale of 121,- 
087 shares of its holdings in the 
Autocar Co., Ardmore, Pa., to the 
Liberty Aircraft Products Co. for 
an undisclosed consideration. The 
concern likewise has granted to 
Liberty an option on the balance 
of its Autocar holdings, amounting 
to 100,000 shares, good until Sept. 
15, 1941. 


The Autocar stock sale to Liberty 
represents 66 percent of the out- 
standing stock of that company. 
While no statement has been issued 
by either party concerned as to the 
outcome of the sales, it is inter- 
preted that it may mean a merg- 
ing of their respective interests. 

Autocar is one of the pioneer mo- 
tor truck manufacturers in the in- 
dustry, and built a passenger car 
which was shown in the first New 
York automobile show in 1901. It 
now makes heavy-duty tractor 
trucks, scout cars and other de- 
fense supplies, as well as ene | 
duty commercial trucks. Liberty is 
one of the largest manufacturers of | 
precision aircraft parts in the east. | 

Both companies have their plants | 
operating at capacity and the un-| 
filled orders total more than $50,- | 
000,000, principally for national | 
defense. Completion of the sale, it| 
is understood, will pave the way | 
for a reduction of bank loans and | 
payment of dividend arrears on the | 
preferred stock of the Phoenix! 
Securities Corp. 
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ONE OF THE trucks Studebaker is building for the U. S. Army shown 


plowing ahead almost hub 


deep in sand in one of the many rigorous tests 


these trucks undergo before delivery to the Army. 


Pa. Truckers Rap Gov. James 


For Veto Action on Weight Bill 


Special to Automotive News 

HARRISBURG, Pa. — (UTPS). — 
The Pennsylvania Motor Truck 
Assn. last week condemned Gov. 
Arthur H. James and his “horse 
and buggy highway department” 
for vetoing the truck weights bill. 
The action was taken at a meeting 
of the association’s executive com- 
mittee. 

A mass meeting of truckers from 
all parts of the state was called 
for Aug. 25 at Harrisburg to map 
plans for breaking down Pennsyl- 
vania’s trade barrier against high- 
way transportation. 


“The governor’s attitude is inex- 
cusable,” the committee declared. 
“He has completely ignored the 
entire trucking industry, third 
largest industry in the state, which 
presented its proposals for revision 
of Pennsylvania’s antiquated high- 
way transportation law after two 
years of careful study. 


“Following passage of the bill by 
the legislature, our general man- 
ager, Edward Gogolin, wrote the 
governor, offering to discuss the 
measure at any time. However, the 
viewpoint of the industry was never 
considered by the governor. No 
representative of the trucking in- 
dustry was even consulted. 

“The governor said that the only 
provision of this important measure 
he found objectionable was the 
small weight increases it provided,” 
the truckers’ statement continued. 
“It amounted to a mere half a ton 
on an axle, or 250 pounds per tire, 
and a ton and a half on a tractor 
trailer, most commonly used vehicle 
for transporting heavier loads. It 
would have provided some slight re- 
lief from the trade barrier that has 
been erected around Pennsylvania 


Truck Top Ten 


First Ten in Registretions Re- 
ported in Automotive News Today: 
1941 1940 


Pos. Make Pos. 


1—129,489 Chevrolet 103,925— 1 
2—110,567 Ford 

38— 54,081 Internat’! 
4— 35,037 Dodge 
5— 


87,150— 2 
40,530— 3 
31,739— 4 
20,696— 5 

5,916— 6 


24,8385 GMC 
6,087 Plymouth 
5,143 Mack 3,759— 7 
5,141 White 3,491— 8 
3,503 Diamond T 3,391— 9 
2,459 Studebaker 716—15 

Total All Makes 
384,611 307,872 
These figures do NOT include 
government deliveries. 
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‘vania,” 


by selfish interests seeking to bar 
the progress of the trucking indus- 
try, which has done so much to 
improve distribution facilities and 
lower prices. 

“Gov. James has stated that the 
main highway system, over which 
the vast majority of heavy truck 
traffic travels, is less capable of 
maintaining loads now than it was 
10 years ago. This is, in effect, an 
admission, that highway progress 
has stood still for the past decade 
in Pennsylvania, while in all sur- 
rounding states it has advanced. 
Must industry be impeded by this 
‘Chinese Wall’ around Pennsylvania 
merely because the state assumed 
responsibility for a rural highway 
system 10 years ago? 

“If Pennsylvania is the backward 
state in highway transportation, 
then it is time for the highway 
users of Pennsylvania, in the inter- 
est of safety, commerce and na- 
tional defense, to rise up and de- 
mand to know why. 

“Gov. James has dealt a crush- 
ing blow to the efficiency of high- 
way transportation in Pennsyl- 
the truckers’ statement 
continued. “Not only has he struck 
at the lifeline of commerce, but 
he has sabotaged defense prepara- 
tions, already belabored on many 
fronts by transportation bottle- 
necks.” 


Revision of Fuel Restrictions 


Special to Automotive News 

NT Canadian truck 
transport firms, now operating un- 
der extreme difficulties since the 
new gasoline regulations went into 
effect here, have presented a four- 
point petition to the Dominion Oil 
Controller, through the Automotive 
Transport Assn. of Ontario, asking 
for revision of the strict decree. 

The petition asks for: 

1. Restoration of quantity dis- 
counts to the highway transport 
industry. 

2. Restoration of courtesy cards 
to companies engaged in highway 
transport for the use of their 
trucks. 

3. A favorable ruling on trans- 
port companies who have contracts 
direct with the oil companies being 
able to get their gasoline and oil 
supplies through service stations 
although payment is made directly 
to the oil company. 
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* e._°e@ Sonal, 
Priorities Assured’? 
On Trucks, Buseg‘t 
Exceeding 12Ton " 


Several Essential Use = 
Overlooked in Output —_ 4,000 

Quota Setup ae 

rnia, 


DETROIT. — Indications, y_. 
. ° ° ; 

are given in the industry’syorth 
production quotas that thenont | 
truck and bus builders willie v 
have a highly favorable pro-~° 
duction year ahead—that there wil 
be some 820,000 commercial ve 
hicles available for domestic civil 
ian and export civilian use. Th 
OPM-OPACS statement also indi 
cates that truck and bus produc 
tion as a whole may reach as hig 
as 1,200,000 vehicles for-the comin: 
model year, an increase of abou 
200,000 over the 1941-model season 

Total production however, it i 
thought, may be dependent to 
great extent upon the requiremen 
of the United States, Canada, Eng- 












strictly military nature. 


While the industry is given th 
go-ahead to build trucks under 1%#tion 
tons, there is no indication of any*here 
priority on the purchase of mate- the 
rials. Priority seems to be indi- Incr 
cated for the unrestricted manu- 
facture of trucks of 2%-ton ca 
pacity and up, that manufacturers 
will be allowed to build the same 
number of 1%-ton rated vehicles) | 
as last year, all with the govern- 
ment’s blessing. But while the to-} cent 
tal production figure mentioned in- 
cludes the trucks of %, % and 1- Ea 
ton rated capacity, it is thought inompa 
Detroit that the manufacturerstallec 
may be forced to take these ve- | 
hicles out of their restricted pas- 































the full complement of these com- 
mercial vehicles that are allowed 
in the OPM statement. 


And while it assumed that OPM 
is thinking in terms of total ve- 
hicles, there has been no apparent 
provision made that will help the 
manufacturers of equipment and 
trailers to obtain material to fab- 
ricate this vital equipment to make}. 
the truck chassis usable after}... 
they are built. In most instances, 
of course, the manufacturer of the 
truck chassis, especially in the 
larger sizes, does not build any ies 
more than chassis and cab, leaving hight. 
it up to the dealer or the buyer) No 

(Continued on Page 21, Col. 1) ntre 


that a transport company mayh 


vice station proprietor. 
“Gasoline purchases are the big-# 


try has to pay, one running into} 
millions of dollars each year,” the} 
petition claimed. “We submit that 
this is essential consumption and 
this fact should not be lost sight 
of in any consideration you give 
to these representations.” 

In less than three months, gaso-f* 
line prices to transport firms have 
increased 6% cents a gallon as af/*?. 
result of a new federal tax of 3/°¥!5! 
cents, loss of quantity discounts of} To 
2% cents and a price increase of Yr 

(See CANADA, Page 19, Col. 1) 
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1941 Legislatures Take Action Against Truck Barriers 


Move Toward Uniformity Seen 
| As 19 States Change Laws 


pecial to Automotive News | tor semi-trailer lengths and H. 983, 
—— ee a yp bus weights), Missouri (H. 116, bus 
ogress ity Of size weights) and P i 
ynd weight aes in rr with | pa aa aa eights ae 
commendations of organized ‘ 
ween officials was made during passed by the legislatures but were 


_|Pa. Truckers Pay 
| 30% of State’s 


Registration Fees 


HARRISBURG, Pa. — (UTPS). — 
Trucks and trailers, comprising 
only 12 percent of the registered 
motor vehicles in Pennsylvania, 
paid 30 percent of the registration 
fees collected during the first three 
months of this registration year, it 
is revealed in statistics released 
last week by the motor vehicle 


ihe 1941 legislative year when 19|Vetoed by the governors. Although 
tates changed their laws, the Na- the Illinois governor vetoed a spe- 
ional Highway Users Conference | cific increase in bus weights (H. 
"e dd Part _ : e - 983), he approved another bill (H. 
cularly noteworthy was the/| 766) amending the bus registration bureau. 

emoval of highway bottlenecks,/law to permit the registration of 


used by unduly restrictive limits, .| Edward Gogolin, general man- 
G@Gh Texas and Tennessee. The for- aaa from 24,000 to 30,000 pounds| camp outside the Gencral Motors Truck o” Conch anor reels erty |ager of the Pennsylvania Motor 
er Texas 7,000-pound load limit when equipped with balloon tires| factory delivery of 276 new GMC Army trucks. Truck Assn., attributed the in- 















































abolished in favor of scientific and hydraulic shock absorbers for PI E > Zink Corp. with main offices and fac-| crease, which is approaching an 

a fee of $195, thu ishi ant Expansion tories here announces an extensive . 

on eo a formula of 700 the same : It S$ accomplishing FREMONT, O.—H. E. Zink, presi- | plant expansion program for the East- annual record, to defense transpor 
plus Ww & maximum gross esult, dent and general manager of Howard'ern division at Passaic, N. J. tation requirements. 


Js 38,000 pounds. The Tennessee 
e ss weight limit was raised from 
it ,000 to 30,000 pounds. 
Statutes providing new weight 

limits were also adopted in Cali- 
ion fornia, Florida, Georgia, Indiana, 
,owa, Maryland, New Hampshire, 
try’sWorth Dakota, Ohio, Oregon, Ver- 
thenont and Washington. These laws 
wil]jenerally use a maximum gross 
mle weight of 18,000 pounds as a 
pro-~ dard. The so-called “bridge 
e Willrmula” of W equals L (L plus 40) 
Ves utilized in the new statutes in 
civil-alifornia, Georgia, Indiana, Mary- 
T cand and Washington. The new 
ermont law substitutes 600 pounds 

r inch of tire width in lieu of 
16,000-pound axle limit. 
Revisions in maximum length 
its were made in _ Arizona, 


indi 










@S0N.Georgia, Indiana, Maryland, Massa- 
it isthusetts, North Dakota, Ohio and 
to isconsin. Delaware increased the 
nen imum height permitted to 12% 


t. 
sO A South Dakota law permits 
wer-length and over-weight opera- 
: thesons in order to furnish transpor- 
r 1%2tion facilities to communities 
t anywhere service has been abandoned 
nate-v the railroads. 

indi- Increases in Illinois (H. 794, trac- 


lanu- 





| ca- 

urers 

ws Canada 
licles) ; 

vern-. (Continued from Page 18) 


e to-} cent coincidental with the recent 
d in-)il controller’s order. 
id 1-) Earlier in the month, many truck 
ht intompanies found their transports 
urers#talled on the road at night because 
. ve-if a lack of fuel. Drivers simply 
pas-purled up in the cab and waited 
puildgntil 7 o’clock in the morning 
com-fhen service stations opened for 
»wedpusiness. The solution, according to 
e oil controller’s office was the| ™ 
9PM gee of +" fuel ane oe 
ith a reduction in the amount o 
ual ight which could be carried un- i t ’ Sa G ; £ j oO b =~ = 
ther? — ——. load —— , ' 
r e installation of company 
Slmegs en equpeey wane. with SERVICE of FIRST IMPORTANCE! 


| Such problems as these, the as- 


— ciation claims, are making it| Throughout the nation’s defense ef- owned branches scattered strategi- service station of each International 
ste rcut for the highway transport| fort, the great civilian army of trucks cally beside the highways of America, Truck dealer shall be known as safe 


: dustry to function efficiently — a] ,,,; i s r 

‘Bee tek tn preat ance nnmport| Will carry. am emergency Toad totaling accepts the challenge, Keanly quare harbor for any truck, whether the call 
8NYries every hour of the day and| work harder — and live longer. There national has devoted extraordinary repair, or major overhaul. For Inter- 
ving hight. «| Will be less rest between hauls, fewer effort to raising the service standard .oi:5,91 Trucks, Harvester pledges 
uyer! No word from the Dominion Oil) empty returns, more double duty. New of its branches and dealers to a new ek se Cielenin commen PRE. te 


ntroller’s office has yet been re- : re 
anne : -point| Standards of endurance are being set eak of efficiency. 
oe regarding the four point £ Pp y shall SERVICE for t ks! 


up—and that means new emphasis jt is Harvester’s pledge that its 
imessieeie Canis on SERVICE. branches shall be “Service Bases” es- : 

eo Appoints Munshaw | International Harvester, equipped with sential to the cause of National De- International Harvester Company 
Head of Coach Division} 5 nationwide network of 248 Company- fense. It pledges further that the  180NorthMichiganAvenue Chicago, Illinois 


LANSING. — Appointment of 

foward R. Munshaw as head of 

e coach division of Reo Motors, TO KEEP INTERNATIONAL TRUCKS LIKE NEW 
ne. was an- y 

nounced last % When it’s time for a complete engine overhaul, sell the new GREEN DIAMOND 


eae ae Engine Cylinder Block Assembly for new-truck performance. Costs the user 25 to 30% 


request. 


> 









sales manager. less than individual parts. Can be installed in a day. All parts brand new, from regu- 
ee ae lar International Truck engine production. *% Sell genuine International Packaged 
pressive back- Brake Linings and Exchange Brake Shoes for those brake relining jobs. They fit bet- 


Se ae r igi ifications. %& Promote sales of International 
rience in motor ter, last longer, meet rigid factory specifications. * 


coach industry. Spotlights and Foglights for safer driving and International Fibre-Fabric Seat Covers 


He was previous- for more comfortable driving. 
ly associated 

with Kalamazoo 
po. a Coaches as presi- 
lent and general manager. Past 


raveRtivities also include 3% years 

's afith Gar Wood in the motor coach 

of 3 livision. 

S of | To feel the pulse of the industry. | 


> of Ponsistent reading of Aute 
@ necessi 
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that the government has planty of 
or can get plenty of. His plant is 
running very near capacity with 
defense business, and the priority 
ruling will have little effect, he 
said. 

Glen H. Bassett, vice-president 
and treasurer of Gar Wood In- 
dustries, said that an increased 
manufacturing capacity had en- 
abled the company to keep pace 
with distributor demand all over 
the country. 

W. H. Hammond, sales manager 
of the hoist and body division of 
Gar Wood Industries, said: 

“The various plants of Gar Wood 
Industries located at Detroit, High- 
land Park, Marysville and Windsor, 
Ont., are teeming with activity in 
the production of equipment need- 
ed for national defense. At present 
the company is busily engaged in 
making cargo bodies, truck hoists 
and dump bodies, winches for 
trucks and tractors, gun carriages, 
truck tank airport refuelers, road 
machinery for airport construction, 
wire reeling devices for the signal 
corps. About 90 percent of our to- 
tal capacity is being devoted to the 
manufacture of these items.” 

Harvey C. Fruehauf, president of 
the Fruehauf Trailer Co. said: 

“When the U. S. government en- 
courages increased truck produc- 
tion in the face of reduced allot- 
ments of steel and other essential 
materials to other industries, it is 
acknowledging the vital character 
of highway transportation. 

“Our company through its close 
contact with highway haulers is 
fully aware of the tremendous 
amount of direct defense material 
which is now passing over the 
roads. Some of these haulers are 
devoting over 90 percent of their 
equipment to this work. Over and 
beyond this, however, it is almost 
impossible to draw any definite 
line as to what does and does not 
constitute hauling for defense. 

“It has been aptly pointed out 
that today the highway is merely 
a continuation of the factory pro- 
duction line. The materials and 
products passing over the high- 
ways keep our people fed, clothed 
and employed. The government is 
wise to augment rather than to 
check this activity. It realizes that, 
as never before, all transportation 
facilities will be called upon for 


every bit of equipment they| nevada 


possess. Not only must direct de- 
fense material be hauled but the 
wheels of industry must be kept 
turning to earn the money to pay 
our tremendous defense taxes. 

“Lack of trucks and commercial 
trailers would paralyze the coun- 
try and prevent it from utilizing 
its latent strength. Great and 
strong as we are as a nation, we 
would be doubly strong if we had 
twice the highways and vehicles 
that we have today.” 

Manufacturers of truck tires said 
that it was only logical to expect 
that truck tire production would 
keep pace exactly with truck pro- 
duction. They anticipate that pri- 
orities will be forthcoming to make 
this possible. 


Steel Production 
Rises Slightly To 
98.2% of Capacity 


NEW YORK.—The nation’s steel 
mills operated last week at 98.2 
percent of capacity, American Iron 
and Steel Institute reported last 
week. 

This rate, an increase of .7 of 1 
percent from last week, compares 
with rates of 97.9 percent a month 
ago and 89.7 percent a@ year ago. 

na * 


Youngstown Area 


Steady 

YOUNGSTOWN, O.—F ull prior- 
ity over all steel, ordered recently 
by the OPM priorities division, is 
causing some concern over rolling 
schedules, operators in the Mahon- 
ing valley district revealed. If mills 
must make frequent roll changes 
to handle defense orders first, in- 
stead of combining them with non- 
defense work in a single rolling, 
output will be reduced sharply, ma- 
jor operators disclosed. 

Steelmakers were reported to be 
booking virtually no civilian orders, 
pending clarification of procedure. 
Ingot production in the greater 
Youngstown area last week, re- 
mained at 98 percent of capacity. 
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New Commercial Car Registrations, All States for June, ’41-’40 


Figures supplied by R. L. Polk & Co., New York City area by Sherlock & Arnold and New Jersey figures by Automotive Listings Inc., Trenton, N. J. 
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to have the body built to the speci- 
fications that best fit his particular 
type of transportation. 


It is known here that already 
many manufacturers of bodies, 
such as school bus bodies, cream- 
ery bodies and other more or less 
special equipment of this type, are 
experiencing almost prohibitive 
difficulties in obtaining material to 
make their products, but it is 
hoped that they will obtain relief 
through priorities. 

Indications seem to point to a 
definite shortage of commercial 
vehicles next year to carry on the 
vital transportation needs of the 
country, in spite of the full pro- 
duction schedule allowed on these 
vehicles. This was brought out to 
OPM and the OPACS by the Cen- 
tral Transportation Committee 
when they made their original 
recommendations which are felt to 
be the reason why these controll- 
ing bodies gave the truck industry 
the leeway it has in next year’s 
production. 

Little is known here yet about 
many of the details of the truck 
manufacturers’ production allot- 
ment. The status of the light model 
trucks in sizes from ‘%-ton to 1- 
ton was not made clear as stated 
before. Priority is given to the 
larger sizes but the small sizes 
amounted to approximately 44 per- 
cent of total truck volume last 
year ‘and are made mainly by 
three companies, Chevrolet, Chrys- 
ler Corp. and Ford. While the in- 
dications point to allowing these 
companies to make as many ve- 
hicles of these three smaller sizes 
next year as they made last year, 
this size truck is placed in the 
same category as the passenger 
car and thus the total .production 
of units (both passenger car and 
commercial vehicle) comes under 
the 50 percent curtailment. 


This is seen to mean that if 
these companies should build the 
full allowed quota of small com- 
mercial vehicles, their restriction 
on the production of passenger 
cars will become considerably more 
stringent than that of their com- 
petition which does not build com- 
mercial vehicles. 


This, in the face of the implica- 
tion that the truck builders are 
being allowed to build their full 
quota in order to keep essential 
industries going. Farmers use ap- 
proximately 26 percent of all 
trucks in this country. During the 
past five years this class of user 
has been concentrating its truck 
purchases in the %-ton and 1-ton 
class because this size was found 
to be the most economical for their 





Reo Announces 
Addition of New 


Low-Price Coach 


LANSING.—A new line of rear- 
engined transit and_ inter-city 
coaches, said to be the lowest- 
priced coach equipment ever pro- 
duced by Reo, was announced by 
E. R. Kroblen, general sales man- 
ager, Reo Motors, Inc. here. 


Coach models are as follows: 
Transit Type —38-T 25-passenger, 
56-T or TD 30-passenger single 
door, 27-passenger two-door; 92-T 
or TD 34-passenger one door, 32- 
passenger two door; Inter City 
Type—38-P 25-passenger, 56-P 27- 
Passenger non recliner, and the 
92-P 33-passenger non_ recliner. 
Wheelbases range from 138 to 192. 


New coaches are said to be pow- 
ered for fast pick-up in city traffic 
and for sustained high-speed opera- 
tion on the open road. Engines are 
245 to 310 cubic-inch Reo Gold 
Crown mounted as a unit with 
clutch and transmission, specifically 
designed for rear-end installation. 

Engines have seven-bearing fully 
counterweighted crankshafts, full 
lubrication to all main, connecting 
rod and camshaft aonenes exhaust 
valve seat inserts and new 
folding which is said to provide in- 
creased power and economy, 
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Commercial Car Registrations 
6 Months plus 28 States for July 





July 1941 % 1940 % 
July of 1941 of 1940 
Date Pos. 1941 industry Pos. 1940 Industry Pos. 
Chevrolet .... 10,306 1 129,489 33.9 1 103,925 33.8 1 
A rr 8,173 2 110,567 28.9 2 87,150 2.3 2 
use. The western wheat farmer, for |International. 4,408 3 54,081 142 $ 40530 132 3 
truck, which holds just one h a. Seren ; , ; : 4 : 
¥ ; © 2opper | G.M.C 2,088 5 24835 65 5 20696 6.7 
of grain from the combine, is most |“-™"\ ------- ’ ’ ; . z 5 
economical and have selected their | Plymouth 390 8 866037 «61.7 6 «605,916 1.9 6 
combines and other machinery to|Mack ........ 457 6 5,143 is 7 3,759 12 7 
fit into this type of transportation.|White ....... 455 7 5,141 13 8 3,491 ia +C 
Many other essential users will|Diamond T .. 268 9 3,503 92 9 3391 11 9 
also be similarly affected. Studebaker 249 10 ~—-2,459 66 10 716 25 15 
_While OPM’s release seems to/]Autocar ..... 115 12 1,373 36 11 874 .28 13 
give priority to the estimated 820,-|Divco ........ 147 11 = 1,321 .34 12 960 32 11 
A ae for Pg ae use, ead Brockway ... 86 14 1,196 31 18 729 26 14 
sion saunas @ 5 ‘ae aaa ity | Willys ....... 91 13 1,075 2914 §=1,315 43 10 
ee ae ae Prvority | Federal 74 15 849 03 15 895 29 12 
to 56 percent of this number or oe shee : ; 
about 448,000 civilian - use trucks. Reo C0 CSO SEOs 69 16 822 .03 16 104 .01 17 
The balance is left in the laps|}Hudson ...... 33 17 510 02 17 470 .03 16 
of the gods. They can be built if | Miscellaneous. 112 1,173 .04 1,212 39 
the manufacturers can get mate- taidaien ‘nih deeb nn aa 
Lae and if they, are viling t0] TOTAL..... 30,566 884,611 100% 807,872 100% 
e a larger restriction on their 
passenger or output in order to|N-B. The above figures do NOT include government deliveries. 
supply this part of their trade. *Loss 
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40,820,000 Trucks Indicated for Civilian Use in °42 


Priorities Given Trucks, 
Buses Exceeding 1% Tons : 





Unit 
Gain 


25,564 
23,417 
13,551 
3,298 
4,139 
121 
1,384 
1,650 
112 
1,743 
499 
361 
467 
240* 
46* 
718 
40 
39* 


16,729 


765 )—21 





Truckers Face 


New Barrier 


CHATTANOOGA, Tenn.—An or- 
dinance levying taxes ranging from 
$10 to $50 on all trucks operating 
through Chattanooga has been 
passed by the city commission here 
over strong opposition of motor 
carriers and shippers and is sched- 
uled to go into effect Oct. 1. Local 
truck interests indicated they 
would seek an injunction against 
the measure, charging it was un- 
just and discriminatory. 

The ordinance provides for taxes 
of $10 on vehicles whose gross 
weight is not more than 8,000 
pounds; $15 on vehicles of 8,000 to 
14,000 pounds gross weight; $25 on 
vehicles of 14,000 to 18,000 pounds; 
$35 on vehicles of 18,000 to 24,000 
pounds, and $50 on vehicles of 24,- 
000 to 30,000 pounds. Companies en- 
gaged in transfer business in 
Chattanooga and paying a privilege 
tax are to be given credit against 
the new tax for the amount of the 
privilege tax. 


* I’ve got a new 2-Speed Job 
* It’s a honey to handle 


* Thanks to Timken “Easy-Shift” 





So easy, in fact, that in most instances, after a little practice, you can shift without 
declutching. Sounds unbelievable, but it’s true! And it’s all because the new Timken 
“EASY-SHIFT” makes possible an instantaneous engagement of the shift collar 
with the desired pinion at synchronized speeds in Timken 2-Speed Axles. Of course, 
“EASY-SHIFT” results in the elimination of speed loss in shifting on upgrades, 
and also does away with shock load from sudden clutch engagement. It is 
in itself a distinct contribution to all-round truck driving ease, and improves 
performance. For the first time, too, you can utilize remote control power shifting. 

~ But, regardless of whether you prefer manual, vacuum, compressed air, or mechan- 
ical control, be sure your new 2-speed-drive truck has a Timken Axle with the 
new “EASY-SHIFT” feature. 


THE TIMKEN-DETROIT AXLE CO., DETROIT, MICHIGAN 
WISCONSIN AXLE DIVISION, OSHKOSH, WISCONSIN 





eee 


TIMKEN “AXALOY” 


STEEL IS NOW IN 
PRODUCTION! 





eI ome oon. 
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LNGINEERING 
By A. H. Allen 

“GOODBYE to bright metal 
decorative trim,” already in pros- 
pect for trucks, will be in order 
around the first of the year, for 
passenger cars, according to infor- 
mation from responsible parts 
sources. They indicate the motor 
industry will submit an inventory 
as to its stocks of bright metal 
shortly, and additional supplies 
will be cut down gradually there- 
after, probably pinching off alto- 
gether in December. Stocks can be 
used up, but once gone, designs 
will have to be altered to dispense 
with moldings, gimcracks, fender 
ornanients, window reveals and 
the like, which are now of bright 
metal and which do not have a 
strictly functional purpose. This no 
doubt will exclude door handles, 
locks and bumpers. Other bright 
metal can easily be changed to a 
painted finish, perhaps in contrast 
to the body paint. - 


Along this line, one of the mo- 
tor companies is reported to have 
been experimenting with some 
sort of new paint which, when 
dry, is difficult to distinguish 
from a plated surface. It is diffi- 
cult to conceive of such a mate- 
rial, but the report is heard on 
good authority. 

Aluminum pistons, as indicated 
here on numerous occasions pre- 
viously, will join the dodo bird, 
except that current inventories may 
be used up before any change is 
dictated. Copper for radiator tanks, 
decided upon after it began to look 
like brass would not be obtainable, 
now is giving way again and brass 
ee icant neha shinies 


Buying Schedules 
found Advanced 
In New England 


BOSTON.—Faced with increas- 
ing commodity prices and uncer- 
tain deliveries, New England in- 
dustries are revising their buying 
policiés toward more extended 
coverage, it is indicated by the 
monthly business survey of the 
New England Purchasing Agents 
Assn. Continuing business uptrend 
is also noted. 

Buying policy of 41 percent of 
the reporting membership has 
reached a three months basis, with 
45 percent buying six months ahead 
and 14 percent for longer periods. 
In contrast, a month earlier only 
34 percent were buying on a three 
months basis, while 26 percent were 
covering six months ahead and 11 
for longer periods. 

Eighteen percent had been buy- 
ing on four or five months, with 
the remainder at less than three. 
The latest survey listed none with 
a buying policy of less than three 
months ahead. 

The general business level was 
reported higher by 62 percent of 
the reporting members, while 36 
percent reported no change and 2 
percent reported slackened busi- 
ness activity. Practically all re- 
ported higher commodity prices. 
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BELLEVUE, one of the few 
famous Hotels in AMERICA 


..-became famous through 
its unsurpassed facilities, 
its superb food, the un- 
varying graciousness of 
its service and its vigilant 
management. And you will 
also appreciate its rea- 
sonable rates. 


BELLEVUE-STRATFORD 


PHILADELPHIA 
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CLAUDE H. BENNETT 
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tightness 


zinc situation. 


Building Up 
Fenders 


* * 


months ago. 

Conclusions to be drawn from 
most of these and other changes 
is that costs will be advanced 
sharply, causing speculation as 
to the probable effect on retail 
price tags. If markups should be 
considered imperative, the ques- 
tion then comes up as to whether 
profit being realized on produc- 
tion of defense equipment may 
not be sufficient to compensate 
for the higher costs of automo- 
bile production. Some argument 
on this score can logically be ex- 
pected to develop, since the 
amount of defense work varies 
between companies, as do profit 


margins. ia « 


Are Materials 
Really Critical? 


made to seem, 
Washington 


pact of something tangible on the 


public, such as limited supply of 


automobiles, stripped models, etc. 


Inventories of steel, even in a 
good number of defense plants 
are high, ordering is far beyond 
immediate needs, and the timing 
of many buying programs is far 
removed from actual production 
needs. 


Furthermore, there is the ten- 
dency among manufacturers to 
start crying over a situation before 
it develops. Buckets of these croco- 
dile tears have been shipped to 
Washington where they are 
sampled appreciatively with the 
promise that “something will be 
done about this.” Patience, with a 
dash of realism, is a sore neces- 


sity these days. 
* * * 


Automatic 
Trend Continues 


WITH MORE ears scheduled to 
announce new developments in 
clutches and transmissions, the 
operation of a passenger car seems 
destined to become progressively 
simpler. Clutch operation and shift- 
ing of gears are gradually going 
automatic and with the left foot 
thrown thus into idleness, some 
are speculating on whether future 
generations may find their left 
pedal extremities withering and 
dying off. Such is the price of 
progress. 

Hydra-Matic, Vacumotive, Sim- 
plimatic, Fluid Drive, Turbomatic 
and Drive-Master are only six of 
the tongue twisters used to trade- 
name present transmission and 
clutch innovations. More are 
scheduled to come. Why doesn’t 
some smart merchandising expert 
conceive of the idea of just call- 
ing the development an Auto- 
matic Drive and let it go at that? 
Actually there are only two basic 
principles—the fluid coupling plus 
an automatic transmission, or the 
fluid drive plus a semi-automatic 
aeoenae transmission and over- 

rive. 
























is coming back. This is because of 
in supply of copper—a 
strange and senseless anomaly in 
this country—and an easing in the 


ALUMINUM-KILLED steels for 
deep-drawn fender stampings are 
now on the “can’t-get” list of steel 
companies, so a change in fender 
designs has been necessitated, 
whereby a single fender is built up 
by welding or riveting a number 
of smaller formed pieces, none of 
which requires an excessive draw 
in the press and which can be 
made from steel which does not 
require the five pounds of alumi- 
num per ton for deoxidizer. There 
is nothing particularly new in this 
respect, since the motor companies 
were apprized of the _ situation 


IT IS POSSIBLE to make a 
pretty good case for the statement 
that materials shortages are not 
nearly so critical as they are being 
but that official 
is concentrating on 
the problem of making the public 
realize the seriousness of the in- 
ternational situation and is seizing 
any opportunity to force the im- 


im || NADA Asks Revisions in Time-Buying Curb 


Special to Automotive News 

WASHINGTON.—Suggestions for 
revision and clarification of the 
proposed regulations to govern in- 
stallment selling have been made 
to the Federal Reserve Board by 
National Automobile Dealers Assn. 
following a series of conferences 
here between board and NADA of- 
ficials. 

These conferences were attended 
by L. Clare Cargile, NADA presi- 
dent; W. L. Mallon, legislative 
committee chairman; Charles W. 
Bishop, general counsel, and a rep- 
resentative group of dealers, in- 
cluding Earle North, Houston, 
Tex.; J. A. Mason, Detroit; Edward 
Fitzhenry, Worcester, Mass.; Rus- 
sell Jones, Reading, Pa.; William 
Reagan, Chicago; F. W. Shearer, 
St. Louis; Eugene Stowers, Blue- 
field, W. Va.; Harold Van Sickle, 
Perth Amboy, N. J.; Hal Smith, 
Atlanta; J: M. Sanders, Washing- 
ton; Lee W. Moran, Pittsburgh; 
Walter Duffy and Lee D. Butler, 
Washington. 

At the conferences, Cargile em- 
phasized the NADA’s opposition to 
federal control of business activi- 
ties. However, association officials 
are represented as realizing that 
some form of credit control now 
is inevitable and as feeling that the 
Federal Reserve Board is the fed- 
eral agency best fitted to assume 
this new regulatory duty. 

It was brought out at the con- 
ferences that some dealers still be- 
lieve that there will be “plenty of 
cars” during the coming year. Such 
an attitude, NADA officials assert, 
is foolhardy in view of the entire 
defense situation. 

As previously announced, the 
Federal Reserve Board’s tentative 
proposals call for increased down 
payments and shorter periods in 
which to pay off installments. 

At the conferences the entire 
problem was gone into in exhaus- 
tive detail, and it was following 
these meetings that NADA officials 
and committee members drafted 
their suggestions which now are 
in the hands of the _ proper 
authorities at the Federal Reserve 
Board. 

No suggestion was made with 
respect to the board’s suggestions 
with respect to down payments and 
repayment periods, the dealers 
forming the NADA policy on that 
point feeling that they were not 
objectionable and represented the 
consensus of sound, fair-minded 
opinion within the industry. 

The NADA’s objection, it was 
stated, is a fundamental one on 
that score, namely, that rulings of 
this kind are outside the legitimate 
scope of federal regulation. 

For the information of AUToMo- 
TivE News’ readers there follows a 
partial text of Cargile’s letter to 
the Federal Reserve Board outlin- 
ing the NADA’s suggested revisions 
of the board’s installment selling 
proposals: 


SECTION I—SCOPE OF 
REGULATION 


We wish to call to your attention the 
fact that there are many persons who 
are not principally = in selling 
automobiles but who do buy, or accept 
in trade, and sell automobiles on in- 
stallment terms, and that there are car 
wreckers and so-called ‘‘junk dealers’’ 
who acquire old cars and rebuild them 
and offer them for sale on installment 
terms. These persons should be in- 
cluded within the scope of this regula- 
tion and in the event that you are 
satisfied that the language used is not 
broad me to include these persons, 
we respectfully submit that the lan- 
guage should be appropriately broad- 
ened to include these persons. 


SECTION II — DEFINITIONS 
(b) Consumer’s Durable Goods 


We understand that under this defi- 
nition as applied to automobiles it is 
the intention to include, as subject to 
the regulation; all passenger automo- 
biles that are designed for the purpose 
of transporting less than ten (10) pas- 
sengers whether such vehicles are ac- 
tually used for personal or commercial 
purposes. To avoid misunderstanding 
among automobile dealers we suggest 
the clarification of this definition by 
the addition of the following sentence: 
‘‘Automobiles shall include all passen- 
ger cars that are designed for the 
purpose of transporting less than ten 
(10) passengers including taxicabs but 
not including trucks.”’ 

(c) Extension of Credit 


We suggest that you secure infor- 
mation concerning the procedure now 
being used by which automobiles are 
being leased to contractors on army 


camps and defense plants in order that | 


this practice, which is presumed to be 


payment becomes due. There are sev-a member of his family, provided that 
eral situations which commonly arise]|the seller is willing to recognize the 
which are not inconsistent with the} transfer and to accept payments from 
general purpose of this regulation but] the transferee according to the sched- 
which would technically be irregular] ule of the original contract. This ar- 
under the language used in this sec-|] rangement is advantageous 
tion. It is not uncommon to make pro-| original obligor as it permits 
vision in an installment sale contract] save all or part of his equity and it 
for smaller monthly payments with] is advantageous to the seller in being 
larger payments during the course of|able_ to have a resumption of the 
the installment schedule to accommo-| scheduled payments. It is quite uni- 
date purchasers having income payable} formly the practice not to release the 
in a larger sum periodically. Some] original obligor of his obligation. In 
examples are, employes receiving bo- 
nuses, real property owners receiving 
rents ss annually, particularly in 
agricultural areas, those who depend 
on periodic returns from investments, 
and beneficiaries of trusts whose in- 
come is distributed at intervals. 

We suggest that you consider broad- 
ening this paragraph to recognize as 
proper under the regulations larger in- 
stallments at any time during the first 
two-thirds of the period in which the 
time balance is repayable. 

(e) (2) It is the practice in the auto- 
mobile trade to sell accessories in 
groups, and we respectfully suggest 
that either in the regulation or in the 
administrative instructions to be issued 
that it be clarified that there is no 
requirement to itemize separately each 
nak included in a group. This 
would obviate much unnecessary cleri- 
cal work. 

(e) (5) For the protection of the pur- 
chaser it would be helpful to require 
the insurance premium to be itemized 
separately from the finance charge or 
interest poynen’e. and to require the 
specification of the type and extent of 
coverage provided. 


SECTION VIII — RENEWALS, 

REVISIONS AND ADDITIONS 

Suggested New Paragraph (g) 

Transfer of Equities 

There are frequently cases where 
the purchaser of an automobile under 
an installment credit arrangement finds 
that he is unable to continue the in- 
stallment payments. Often in these 
cases, after default occurs which would 
entitle the seller to repossess the auto- 
mobile and extinguish the interest of 
the purchaser, the purchaser will be 
able to sell his equity in the automo- 
bile to some other person, frequently 



































many instances this_ arrangement is 
made after default and ordinarily there 
is some adjustment in the payment 
date to accommodate the transferee. 
There are two problems which are 
presented by this situation. 

First. The period of performance by 
the original obligor and the transferee 
may exceed eighteen (18) months al- 
though such was not contemplated at 
the time of the extension of credit, al- 
though it is clear that there was no 
intention to evade this regulation. 

Second. If the assumption of the 
original obligation by the transferee 
were regarded as a new extension of 
credit, then it is possible that the 
regulations as written might be in- 
terpreted to require some down pay- 
ment. It is not considered in the trade 
that such an arrangement is a further 
extension of credit but it is merely a 
way of affording some relief from 
hardship to the original obligor and 
provides a regular means of perform- 
ance of the original obligation. It is, 
therefore, suggested that this im- 
| Se point be clarified by the ad- 
og of a paragraph to read as fol- 


ows: 

“If any obligation held by the reg- 
istrant is assumed by a transferee of 
the original obligor’s ge with the 
approval of the original seller or his 
assignee, such transfer shall not be 
considered an extension of credit to 
the transferee within the meaning of 
this regulation.” ; 

We wish to submit for your con- 
sideration the special case of automo- 
bile dealers on the Pacific Coast. Be- 
cause of the difference in the delivered 
price of automobiles which exists be- 
tween the Pacific Coast and points 
nearer the centers of production, it is 
resem 2A for the purchaser of a given 
automobile to pay more per month if 
the contract is to be conapeepee within 
a stated length of time than with the 
purchaser of the same car residing in 
the East. 

Because of this situation there has 
developed the practice of extending 
longer terms on the Pacific Coast than 
have 2 generally elsewhere and 
accordingly it will be more difficult 
for them to adjust themselves to these 
restrictions. 


Denver Dealers 
Favor Moderate 


Curb on Credit 


DENVER.— Retail merchants 
here seem to be in favor of the 
government curtailing installment 
buying if the order “is not too 
drastic.” A cross-section survey of 
prominent retail dealers in dif- 
ferent lines of business taken last 
week revealed many merchants al- 
ready have taken steps to tighten 
long-term buying. 

S. M. Marcus, Marcus Motor Co., 
Studebaker, and president of the 
Denver Automobile Dealers Assn., 
said such governmental action had 
been anticipated by automobile 
dealers for some time and they 
had given the matter careful study. 
He said: 

“The order could have a detri- 
mental effect if applied for any 
great length of time. I don’t be- 
lieve, however, the government 
will go too far and it is a good 
trend, if not too drastic. It would 
be healthier for everyone if the 
time payments could be shortened 
and people did not obligate them- 
selves too far in advance.” 

George A. Flannigan, secretary 
of the Denver Retail Merchants 
Assn., said: “The merchants here 
have discussed the extent to which 
the government should go, and, in 
line with good business and good 
thinking, they have been trying to 
do the very thing which the order 
is seeking. If the government does 
not go too far, it may be a good 
thing, giving the consumer more 
money for immediate obligations.” 


Northwest Hits 


Blanket Curb 

SEATTLE.—Blanket restrictions 
on installment terms for the entire 
nation are under attack by dealers 
of this state, who contend that a 
differential should be allowed for 
the western states. 

That is, the down payment 
should be less and the period of 
installments should run over a 
greater number of months to off- 
set the difference in price on auto- 
mobiles in this area, due to the 
high freight from the factory to 
the far west. 

Dealers agree that installment 
restrictions are correct in theory 
and they are willing to cooperate 
to help curb inflationary tenden- 
cies. 

But a car costing $1,000 in the 
East is apt to cost $1,250 in this 
state. If the national terms are 
one-third down and 18 months on 
balance, the down costs compare 
$333 to $415 approximately, and the 
monthly terms will be considerably 
higher. That the terms should pro- 
vide for about the same amount of 
down payment, rather than a fixed 
percentage, and about the same 
monthly amount of payment, is the 
local idea. Thus an 18-month pe- 
riod of payment would run around 
21 or 22 months in this state or on 
the West Coast, to compensate. 


desired by the defense authorities, may | : 


be exempted from this regulation. 


SECTION IV — INSTALLMENT 
SALE CREDIT 


(c) It is clear that the intention of 
this section is to prevent the practice 
of a “‘balloon note,’’ which is given for 
the purpose of keeping the monthly 


payments small and looking towers a| The OPM order re 
ast | 


probable refinancing when the 








RAYMOND DUMON affixes a facsimile in rubber 

RA} D of the OPM igned 
Ld a 5. Stettinius to the last white sidewall tire built by United ‘States 

ubber Co. at its Detroit plant just before the tire was vulcanized last week. 


uested all tire companies to di i 
tires after midnight, Aug. 23, in an effort to Scere ae, —_—" slates 
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ee e Week Au evrole . 44, ‘ Vv \ . 
Ended Week Ended to’ Aug-24 Aud.og | DETROIT.—Although 1942-model| Ford ......... 31,504 2 414,046 156 2 320,697 163 2 93,349 
Aug.23 1940* Aug.16* Date 1940*  1941* | Production gathered speed in the | Plymouth .... 20,768 3 325,539 123 3 259,553 132 3 65,986 
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Henney, Autocar, Brockway, Diamond T, Divco, Federal, GMC, Inter- | assembled. 


tational, Mack, Reo, Sterling, White, Bantam, etc. 


§Trucks only. 


Studebaker and Nash joined the 


In the General Motors group out- 


put remained steady last week with 


New Commercial Car Registrations, 28 States for July, 1941-1940 


Figures supplied by R. L. Polk & Co., New York City area by Sherlock & Arnold and New Jersey figures by Automotive ie Inc., Trenton, N. J. 
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In the comparable period of 1940, 
total output hit 8,298 units. 


With Plymouth stepping up its 
operations, the Chrysler total out- 
put rose to 6,500 units. This com- 
pared with 4,076 units assembled 
in the previous week and 2,925 


' ~ units turned out in the like period 
| - - E “ . of 1940. 
ol 
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USED CARS—SERVICE 


Los Angeles Dealer Makes Capital of Digest Blast 


Signs Give Customers Chuckle 
But Leave Correct Impression 


By Jack Weed 


his mechanic do the work over 


DETROIT.—When Mark R.| just before leaving on our vaca- 
Morris, secretary of Pico Motors|tion and did not charge for the 


(Ford-Lincoln), Los Angeles, read 
the Reader’s Digest story on “The 
Repair Man Will Gyp You If You 
Don’t Watch Out,” his first reac- 
tion was one of natural resentment, 
since he is an outstanding example 
of the thousands of automotive 
dealers who were included in the 
dishonesty implication. 


His second reaction, however, 
was that of the good merchandiser 
—how could he use this story to 
the advantage of his company. 

He realized that thousands of 
Los Angeles persons had read the 
story and among them were hun- 
dreds of his customers. He feared 
these people might feel that his 
service department was practicing 
some of the trickery that was laid 
at the door of all service stations. 

So he had the sign shown here 
with “Nice Going Reader’s Digest 
But It Can’t Happen Here” painted 





Morris’ Showroom Window 


on one window and another reading 
“Yes We Have a Goldberg Ma- 
chine!” on another. One sign was 
on each side of the service en- 
trance. Under the “Goldberg” sign 
was a typical Rube Goldberg puz- 
zle picture. 


There is no question but that 
customers coming into Pico Mo- 
tors for service immediately gained 
the impression that at least this 
company did not have anything to 
hide. A good chuckle many times 
does more to answer an argument 
than the most eloquent denial. 

In his letter to AUTOMOTIVE NEws, 
Morris said, as many other dealers 
have said about AUTOMOTIVE News’ 
reply to the Reader’s Digest story, 
that they were using this editorial 
to merchandise their service to the 
trade. 

Morris also feels that AUTOMOTIVE 
News should “keep the ball rolling 
on this subject” until every dealer 
fully realizes the importance of 
making certain that his service de- 
partment is being run efficiently 
and properly to give satisfactory 
service to car owners. 

oe * * 


This writer had an experience 
while on his vacation that brings 
out clearly how the proper at- 
tention to the running of a service 
department produces highly satis- 
factory workmanship while the 
lack of this attention often pro- 
duces just the opposite. 

Some time ago this writer’s car 
pump needed repacking, so we 
took it to a medium-sized dealer 
in the same make of car and had 
the work done. Within three weeks 
the pump began to leak and on our 
way back to this dealer’s place of 
business to have it repaired a fan 
blade broke off and hit the side 
panel of the hood hard enough to 
make a bad dent. This dealer had 
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TRANSITION—Symbolic of the growing importance of defense production to 
the automobile industry is an identifying sign at the approach to the Graham- 
Paige Motors Corp. plant on West Warren Ave., Detroit. 


GRAHAM-PRIGE 


Monufecturer 
Morine 


job with the ex- 
ception of a new 
fan. He at least 
showed the proper 
attitude toward 
the customer. 


But while on 
our trip the pump 
loosened up again 
and vibration 
again broke off 
a fan blade and 
this time it went 

... protruding through the top 

blade of the hood. We 
went to a dealer 
in this make of car in a strange 
town, a dealer of approximately 
the same size and the same num- 
ber of service employes. We told 
this dealer, as we had the first, 
“I need some help, I’m _ having 
pump trouble.” This dealer turned 
the job over to one of his me- 
chanics and the mechanic dis- 
mantled the pump entirely. I asked 
him why he took the pump com- 
pletely apart and he replied that 
when they do a service job in their 
shop they do it properly and leave 
nothing to chance or guess. 

In making the repair this me- 
chanic replaced every worn bolt 
and stud. When questioned as to 
what had made the pump go 
wrong, he said that whoever had 
repaired it before had put back 
two bolts that had threads so badly 
worn they wouldn’t stand tighten- 
ing up. That was the only cause 
for all of my trouble—just care- 
lessness on the part of a trusted 
employe who worked without 
supervision. My bill for the second 
repair was a little less than the 
first bill but the job was done right 
and has given me no trouble, al- 
though the car has been driven 
over 3,000 miles of hard driving. 

The point that impressed the 
writer about this experience was 
that both dealers had the right 
customer attitude but one, due to 
his lack of knowing what his serv- 
ice department was actually doing, 
laid himself wide open for the type 
of criticism that was the founda- 
tion of the Reader’s Digest blast. 

If the Reader’s Digest story does 
nothing more than wake car deal- 
ers up to checking the efficiency 
of their own service departments, 
it will have made millions of dol- 
lars for the car dealers of America. 
The only difference between the 
operation of the independent serv- 
ice station and the car dealer serv- 
ice as far as customer-building is 
concerned, is the difference in the 
attitude of the owners of the busi- 
ness towards their service custom- 
ers. 


Columbus Dealers Face 


Mechanic Shortage 
COLUMBUS, O.—Garage opera- 
tors in Columbus are confronted 
with the prospect of a shortage of 
skilled automobile mechanics as 
the national defense program 
draws more strongly from the 
supply of such craftsmen. 

Many of the operators report 
that their best mechanics either 
have secured jobs in some phase 
of defense work or are expecting 
to do so. It is estimated that an 
additional 300 skilled mechanics 
will be needed in garages and 








service stations within the next 12 
months as the defense wage scales 
attract more workers. 
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For years the sign 


extolled the merits of Graham-built cars. Today the copy tells a different story. 


























































My First Sale 
ip SAN ANTONIO, Texas, they still tell about the record sales 
set by Cale G. Ivers, now of the firm of Jordan-Ivers Motor 


Co., Ford dealers, who, in 1920, 


sold 80 new cars in one month 


and rounded out the year with a total of 550 new car sales. This 
achievement may be better appreciated when it is known that 
this figure has exceeded the total sales of many 


dealers, 
or since. 


and, although 


said: 





Cale G. Ivers 


that he has already bought.” 
Ivers served as a salesman 


and has not been equalled before 


There was a time, however, when sales did 
not come so easily. That was when he started 
in as a young salesman for a local Ford dealer 


he worked dilligently, 10 days 


passed before he showed any results. Discussing 
this phase of his automotive experience, Ivers 


“In those days we did not have cars when 
we called on our prospects, and it was nothing 
to walk six or eight miles a day, calling on 
prospective buyers. Occasionally, if the prospect 
was a good one, the boss would let us take a 
used car, but this was only on rare occasions. 

“I had been plugging away, calling on various men I knew in 
the interests of a purchase, but with no returns. On the night 
of the 10th day, I had an appointment to call on a man who had 
been in the place of business on several occasions, and on whom 
I had made several calls. That night, however, when the time 
came for the call, a heavy thunder storm came up, and I debated 
as to whether to keep the appointment or not. 

“After mulling over the matter for a few minutes, I finally 
decided that I was not going to let a storm keep me from making 
a possible sale, so I made the call, and the prospect was so 
impressed by the fact that I had kept the appointment in spite 
of the bad weather, that he bought the car. ‘If you’re brave 
enough to come out in this storm, you deserve the order,’ he said. 

“This experience taught me a lesson that has since proven of 
great value to me as a salesman, sales manager, and dealer— 
never pass up a prospect or procrastinate. So many salesmen will 
have an appointment or plan to call on a prospect today, -but will 
decide to put it off until the following evening, and then learn 


for three years, when he was 


appointed sales manager, which position he filled for two years, 
when he joined James J. Jordan in the organization of Jordan- 
Ivers Motor Co., “San Antonio’s oldest Ford dealer.” His hobby 
is work, and how well he carries this out is best attested by the 


excellent record for selling that he has established. 


SAN ANTONIO, Tex.—Used car 
sales for July, as reported by the 
dealer-members of the San Antonio 
Automobile Trade Assn.,_ repre- 
sented what is reported to be the 


| New Products 


Moto-Sway Announces 
New Battery Charger 


CHICAGO.—After two years of 
careful experimentation, the Moto- 
Sway Corp. of America here an- 
nounces the “Golden Knight” super 
charger with x-ray break-down 
tester, which determines the exact 
condition of the battery in the auto- 
mobile, and then charges the bat- 
tery without the necessity of re- 
moving it from the car while cus- 
tomer is waiting. 

While the battery is being 
charged, the service station opera- 
tors have an opportunity to sell 
the car owner a lube job, oil 
change, in fact a bumper-to-bumper 
service. 





*“ * 


Car Coat Hanger 


PHILADELPHIA.—Another convent- 
ent gadget for the automobile—a metal 
coat hanger — is being put out by 
Cameron Mfg. Co. here. It is made to 
hook over the window and is equipped 
with a -rubber channel to prevent 
chipping of the glass. 

*” * 7 


Air Compressor 


FORT WAYNE, Ind.—A new type air 
compressor, which it is claimed, guar 
antees actual air output instead o. 
theoretical displacement rating, haa 
eon announced by Wayne Pump Co. 
ere. 

*” * * 


Straightening Press 


BUFFALO.—A new line of heavy 
duty hydraulic straightening presses 
has been announced by the Lake Erie 
Engineering Corp. here. Special feature 
is C-frame for convenient handling of 
long bars. oe 


Anti-Static Powder 


NEW YORK.—A powder which elim. 
inates from automobiles all radio static 
interference and static shock caused by 
the friction of rotating parts, including 
wheels, fan belts and tires, has beer 
developed by United States Rubbe 
Co. It will be marketed under the 
trade name U. Automotive Static 
Neutralizer through the company’s tire 
dealers and branches. 








Used Car Sales Establish 


Records in San Antonio 


largest volume ever turned in by 
this membership, with a total of 
2,079 units being sold for a unit 
turnover of 116 percent as against 
109 percent in June. 


This represented a total value 
of $635,190, a turnover value of 105 
percent as compared with 104 per- 
cent for June, and an average 
value of $306 against $309 for June. 
There were 1,630 cars on hand at 
the end of the month having a 
total value of $518,830 and an aver- 
age value of $335. 


In July, 1940, there were 1,399 
cars sold for a unit turnover of 
98 percent, a total value of $396,- 
979, a turnover value of 84 per- 
cent, and an average value of 
$284. There were 1,429 cars on 
hand at the end of the month 
with a total valuation of $470,029, 
and an average value of $329. 





Stations Close at 7 


VANCOUVER, B. C.—Service stations 
and garages here have decided to close 
at 7 p.m. and open at 7 a.m. New 
gasoline regulations only permit sale 
of gas between 7 a.m. and 7 p.m. and 
the stations felt that the public would 
not expect them to remain open for 
service purposes at a time when it} 
was impossible to sell gasoline. 





Used Car Stocks 
Holding Steady 
In Chicago Area 


CHICAGO.—Used car stocks of 
Chicago area dealers showed only 
a fraction of a point increase in 
supply Aug. 1, standing at 30.3 days 
as compared with 30.1 days July 1, 
the monthly sales and inventory 
report of the Chicago Automobile 
Trade Assn. revealed last week. 
Stocks as of Aug. 1 were down 
from the 32.7 days’ supply on the 
same date last year. 


One of the most encouraging 
signs noted by the CATA report 
was the continued trend toward 
the purchasing of current models, 
the sales running ahead of in- 
ventory accumulations, 5 to 4. 


Inventories ranged from a supply 
of 18 days for eight-year-old models 
to 41 days for three-year-old 
models. 

Sales and stocks during July de- 
creased 16 percent from the totals 
in June. Sales totaled 9,694 units 
and inventories amounted to 9,787 
last month. For a number of 
months, the number of used cars 
on hand ran considerably ahead of 
sales. The comparison by models 


follows: 
Days’ Supply Days’ Supply 
Aug. | July | 


Age 
BPE is0v sews 31 29 
SPOON: si scees 29 33 
nee 41 37 
4years........ 34 33 
iy re 34 33 
DC POMEB ssi vcacs 28 25 
EPO  civsces 28 25 
BS PONERs 60600 18 18 


Printed Words 


Standard Driving Lessons, 
Revised Edition, Available 


STOCKBRIDGE, Mich.—It is an- 
nounced by the Royal Lion Auto- 
mobile Clubs that copies of their 
new 18 weekly course in driving, a 
revised edition of the Standard 
Driving Lessons, are available for 
distribution to all school principals, 
automobile executives, school board 
members and others who are inter- 
ested in safety education. 


The Standard Driving Lessons 
are organized for ready-to-go use 
in conducting driving classes. The 
Royal Lions are equipped to supply 
all supplementary materials, films, 
etc., required by the program, it 
is announced by Harold L. Mayer, 
general manager of the Royal 
Lions. 


Hydraulic Brake Guide 

ST. LOUIS.—A 28-page booklet, en- 
titled ‘‘Hydraulic Brake Service In- 
structions and Maintenance Hints,” 
explaining the principles of the hy- 
draulic brake, its various. designs, 
application, performance, and steps to 
follow in servicing it, has just been 
made available by Wagner Electric 


Corp. here. 
* ¢ @ 


Michigan Guide 
LANSING.—‘“‘Michigan—A Guide to 
the Wolverine State,’ written by the 
Michigan WPA Writers’ project, has 
been published, according to Abner BD. 
Larned, state WPA administrator. 


*_ *¢ *& 


Goodrich Catalog 
AKRON.—B. F. Goodrich Co. here 
has published a catalog-type book un- 
der the title, “Selection and Mainte- 
nance of Rubber Transmission Belts.” 





ROW UPON ROW of control surfaces for the Martin B-26 bomber being 


delivered in quantity to the U. S. Army Air Corps, 
undergoing final inspection in Goodyear Aircraft 


The Goodyear concern currently 
sub-assemblies for Martin, 


is shown in the above photo, 
Corp.’s huge Akron factory. 


e is engaged in the manufacture of airplane 
Consolidated, Curtiss-Wright and Grumman. Prac- 


tically entire floor space of the Goodyear airship dock, largest building in the 


world without interior supports, is 


buildings, one of 400,000, the other of 


being rushed to provide for expansion of 


being devoted to this work and two new 


85,000 square feet of floor space, are 
these activities. 
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a SES 
Actual ‘of and yg’ prices on 1940, 1939, 1938 and A D V E R T { * E D Dealer; Indianapolis—Times; Detroit—News; Chicago 
19387 used cars as advertised in local newspapers. —RHerald-American; Dallas—News; Birmingham—Post; 


P ‘ ‘ a @ 
SEDAN prices only used in this comparison. News- U a C Ss | | e Kansas Cit ; Mi i 

. y—Star; Minneapolis—Star-Journal; Denver 
papers used: Boston—Globe ; New York—Times, Journal se ar ¢ ing rices —Post; Los Angeles—Examiner; San Francisco — 
American; Philadelphia — Bulletin; Cleveland ~ Plain For Week Ending Aug. 10 Chronicle. 


(Copyright 1941—Automotive News) 
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MAKE Boston New York Phila. Clev’d Ind’polis Detroit Chicago Birm’ham Dallas Kan. City Minn’polis Denver Los Angeles San Fran. Natl. Avg. 
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ene "88 525- 425 | | 495 | 495- 395| 495- 425| 440- 359| 499- 325 | 395 495- 425 | | 545- 495| 585- 475 | | 497- 415 
os "874 | $75 | 395- a 895- 345| 3 395 | $45- 270| 375- 285] | 345 | 350 | | 445 ! 495- 350| 495 | 400- 315 
Cadillac 60 Special 40] ee [1395 "ss | | | | ! pen | | | 1283-1288 
ve an | "39 a LL — l | | | | 1045 972- 972 
a J << - 650 | 795-729 | = a l oe 
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| 495 















Chevrolet Master "404 595 |_ 545 |_ 565- 545| 625 

——_____s~C~*«SSOY:SCS- 4255) | 495- 395| 389 440 
sociale citi 38] 395 =~ | $75- 275| $19- 299| 395- 365| $35- 295| 875- 345| l | 485- 415] 450- 869] 465- 485| 435- 895| 495 | 502- 355 
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Chevrolet Deluxe 40] 665- - 575| 625- 579| 645- 595 | 650- 519| 645- 625| 595- 525| 645- 545| 695- 645 | |_ 649- 630 | | 695- 619| 745- 695 | | 00 595 
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"874 375-225 _345- 275 | 315- 245| 825 _265 295-195 250- 190 es es $28- 288 
De Soto 40] 795-665 | | 6 7 725- 695| 739- 675| 647 | 695- 690| 775- 700 | | | | |_ 825 | |_715- 685 
89] 650- 620| 535 , i) ag — 5A5 | |_550- 495| 645 595 609- 595 | 645 725 626- 564 
88] 465- 395 | | 450- on: 465 | | [3 395- 295 | | * 435 497 489- 365 = 350 
"B7]_ 345-150) 268- 235| 350- 265| 325 | 295 295- 219 | 295- 245 355- 349| 375- 249] 345- 238) - 244 
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Ford V-8 “85” 40] 650- 485| 595 | 556- 485| 559- 495| 575- 525 | 545- 475| 595- 565| 695- 498 a. 647- 529 469 585- 500 
89) 565- 275 | | 375 «| _-479- 425| 495- 875| 425- 335| 445- 365| 525- 445| 375 495 587- 479 585 482- 885 
"88 375-200) | $25- $11| 395 | 385- 325| 289- 269| 275- 265| 295- 285 | $89- 335; 325 =| | 840- 280 
87] 329- 195) 245- 125| 195- 110] 205- 235| 265- 125| 245- 175| 325- 225 23 $50- 295| 395- 167| 395- 300| 302- 200 
Ford V-8 Deluxe 404 596- 515| | 610- 595| _—=_—_—|_- 645-525] 599- 525| 
Sena cI "80]_525- 395| 459 | 490- 875|———s«|“«BA5- 425) 475- 485 B08- 4387 
88] 395-359 | | 295 | | 350 | 400- 240| 297- 275 375- 820 
"874 252- 245) | | 195 | $29- 275| 245- 195| 186- 180 | | 345 | 205- 265] 895- 295| 245- 195 | | 276- 236 
—,:—t—| l””:tCthlCll!hlmtltltltltc( KS iC I lhCULTdhlClmhSDhltl (‘iC TO T!))!™!;™C MCU kl 
Sludeon Six “4046 es | sf 67,585 | | 559 |: 5O5- 422 | 645- 575| 550 | | | 725- a | 685 634- 512 
neem (112) 30] 39 [489 —«| 4a | 475 5 __|_s8 9- 325| 495- 395| 545 | 525 575- 49 483- 405 
33] ‘35° -245|  —~«| $85—s—«| «88S cae | 395 | 425- 338] $85 395- ro 348 465 408- 282 
(Terraplane) °87] 275 | 230 ~C:«CS:C | 295 | 295- =a 195 | 275- 135| 365 295- 175| T | 865- 275| 205- 195] | 204- 200 
Lincoin-Zephyr 40) 995- 890| 965- 895| 945- 650, sid | 995 | 995 895 899- 895;  —s«|:«955- 882 
*89) _695- 450| 645- 595| 595- 535| 699- 695 | i. | 595- a 595 445 795- 645 745 640- 577 
88] _595- 445| 445- 999| 525- 395| 495- 395| 449 |: 495 | |, 525-495] 595- 495) 595 524- 487 
87) 395- 175| 295- 245| 245 | $45 | 395- 305| 295- A 375- ar 265 | 395- $25] 425 $85- 295| 420- 275 | 858- 249 
es ai: CL a» 1 She O08] GNke O6si Ge. oni a i e.||l|:””!”~C«C ==) See Gn) Gee, es) Ge oe a ee 
Mercury "40 745- 675 | | 645 _—|_:745- 695| 875- 745| 699- 645| 695- 595| 675 | | 749 |_735- 696| 845- 665| 795- 685| 825 | 752- 670 
"80] 575 | 595- 495| 595- 545| 595 | 650- 575| 550- 419] 595- 425| | 545- 425| 479 | 625- 596| 745- 595| 649 | 600- 509 
Nash Ambassador Six 40] 685 | || S| C95 645- 595 | | 680- 505 
Te ee ee | | a | | 
38) 395 | | | 399 | 395 | | 365- 
"SI 295- 245 | | | | | 295 | ! | | | | 295- 245 
Olds Six (60) 40] 795- 645| 695 | 545 | | | | 745- 495 | | 135 | 765- 697| 785- 745 865 T41- 645 
SS ee ee | 500| | _565- 465| ___| 875- 495| | 545- 495| 565- 495] 490 | 545 | 567- 527| 595- 529 650- 505| 569- 512 
$8] 475-395 | | 385 «|: 485 495- 465 | 365 | 445- 350] 445 l 479- 345| 497- 465| 495- 385] 465- 445| 6525 | 459- 407 
87] 375- 325) | $45- $25 | | 385 | 335- 295| 385- 265| 350 | 375- 275| | 395- 285| 395- 299| $95- $45 | | 374- 302 
Packard Six 40] 750- 735| 795- 675| 695 | | | 695- 599| 695- 650| 785 620 | 675 114- 665 
"30] 635- 525| 645 | ~'| G45- 585] l | 595- 525] 657 695- 429 645- 516 
88] 395 | 499- 459| 450- ) 450- 445| 525 | | 395- = $45 | | 465 | 535 466- 416 
87] 300- 275) | | | | | $45 | | 245 | 292 | 395 | | 395- 295 | | 380- 285 
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788] _445- 210| 265- 197| 395- 295| 425 | 385 | 340- 329| 385- 285 | | 429- 385] 449- 376] 415 | 445 398- 297 
*$7]_$45- 275| 325- 152| 295- 265| 345 | $25- 295| 285- 185| 325- 245| 395- ar 295- 195| $79- 275| 339- 195| 335- $25] 350- 265| 425- 395| $40- 260 
Plymouth Deluxe "404 600- 515| | 685-575) | 645 | 599 |: 5O5- 545) 725 | | 665- 625| 505 —|_ 695- 505| 735- 645) | 649- 583 
"89 545- 435 | | 495- 465| 525- 495| 525- 495| 475- 349| 495- 385) 495- 476 | —- 395 | 545- 485] 525- 465| 565- 495| 665- 497| 645 | 527- 453 
st |. | 425- 365| 335 | 495 | | 425-335; i | 385- 369| 395 | 485- $85 | | 408- 364 
*$7)335- 295| 325. I 345- 295| 285 | 365 | 300 | 295- 225| $25. ~=*| fl | 385- 269| 395- 298| $65- 195| | $34- 263 
Pontiac Six 40] 695-595 | 695 | 565 l _ | 645- 575| 745- 605 | | 625 | l | | 699 | 850 | 690- 592 
730] 575-495 | l | 545 | 575 | 495- 395| 545-475 | | 525- 460| 550- 545 | | 565 | 595- 495 | | 552- 478 
*38] 495-395 | | | | 375 [ 205 (| 425- 395| | 365 | 495- 445| 495 | 420- 412 
87] -345- 325 | | $25 | | $65- $45| $25- 285| 345- 250| 375 | 245 ~=«| | $49- 295| 295- 249| 415- 295| 425 | 348- 290 
ee. OOS) ORS S| as s|S!~C<~idC|”:”:*~é‘ip eS C!”!”!~C~«di Cae”C~*«~s*S~SCS*tét‘<CS:*ésdiésé 
Studebaker Champion 40] 565 | ___|_ 545- aad 625- = 625- 595; | HH | | OC ! | 580- 525 
ee a ae l [45 —s| | | 545 | | 515 | | 478- 476 
Studebaker Commander 40] 675 | : —— ne | |_ 695 : | ) 895 een ee 795- 695 | 755- 695 
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(Dictator) 37) 345- 239 | | 995 | $25- 260! | 295- 185| 375- 345 | | | 369- 197 | | 469- 245| 425 | 348- 245 
Willys "404 | 395 a ee ee ae eee 
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National Average, All Makes, Aug. 10—$520-$453 
National Average, All Makes, Aug. 3—$523-$455 

vertised in the classified section of metropolitan newspapers nationally, are compiled exclusively by Automotive News as a copyrighted feature. 
rhe car. a 2S that bona-fide top = bottom prices have been compiled from published figures to establish the trend of the market and the resulting national 
index. Where no prices are quoted, no car of make and model was offered during the period covered. 


Used Car prices in Pittsburgh, Cincinnati, St. Louis, Atlanta, Houston, Oklahoma City and Seattle appeared on this page last week and will be published again next week. 
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AUTOMOTIVE NEWS, AUGUST 25. 1941 


Vast New Defense Program Being Mapped; 
U.S. Interference Cited by NADA 


By William Ullman 
Washington Correspondent 


s ASHINGTON.— 
iA vast new 
' program of de- 
. fense produc- 
me tion is in the 
’™ making, neces- 
™ sitated by the 
fb growing de- 
’ mands not only 
of America’s 
armed forces but by the ever- 
increasing needs of Britain and 
Soviet Russia. In fact, it is the 
opening up of the new Eastern 
front, and the overwhelming de- 
sire of the American and British 
governments to keep the Rus- 
sians fighting, that is the prin- 
cipal motivation behind the new 
plans now being shaped up in 
high quarters in Washington. 

Obviously, this will place still 
greater responsibilities upon 
American industry, and _ the 
automotive and allied indus- 
tries can look for new calls 
upon their productive capacity 
in the future. 

High government officials have 
started a concerted campaign to 
awaken the people to an appre- 
ciation of the job they are up 
against. OPM Director - General 
William S. Knudsen said that 
nobody on earth can even ap- 
proach our production “if we 
show the proper spirit.” But 
Knudsen joined other leaders 
here in saying that there still 
is a lack of understanding of 
the magnitude of our task. 

+ * 


ca 
Needs Grow 
By Leaps 

IT IS A fact, however, that 
the American people have not 
been alone in under-estimating 
the size of the job. Defense of- 
ficials themselves have found 
that figures which they thought 
more than adequate a few short 
months ago now are dwarfed 

by actualities and microscopic 
beside present and future re- 
quirements. 

This mechanized war is de- 
manding machines and tools 
and equipment of all kinds in 
quantities to stagger the imag- 
ination and render compari- 
sons with the past futile. In- 
deed, it is because of inept 
comparisons with other wars 
that our defense effort has 
lagged and there has been no 
clear concept of the demands 
which the present effort places 
upon all industry, all business, 





and all individuals in the 
country. 
There is no important seg- 


ment of American opinion op- 
posed to making the United 
States the arsenal for all nations 
fighting Hitlerite aggression. Yet 
still unrealized is the vastness 


of that undertaking. 
+ * * 


Burden Falls 


On U.S. 
A FAIRLY accurate picture 
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NO DRIBBLE... NO BLOW-BACK 


NO SPILL 


Scully VENTALARM 
88 First Street, Cambridge, Mass 


WANT ADS—— 


Ten cents per word per inser- 
tion. Twenty-five cents per word 
for three insertions. 

WANT AD DEPARTMENT 


Avutomotivs News, Dsrroir 


LLECTION METHOD 
AUTOMOTIVE COLLECTION SY8- 
TEM—Complete—(4) Notices, (8) 
Final Forms. Samples, literature 
and testimonials sent 
Guaran . Ws 4 00 
Mercantile Forms Company. 
11 Avon &t., Providence, R. I. 





FOR SALE 


business now handling Chrysler-Plymouth 
line. Excellent location in eastern New 
York state. Address inquiry to Box 277, 
Automotive News, Detroit. 










PROSPEROUS automobile and garage) 


had been “set” until the Nazi 
attack on Russia made it evident 
to American military strategists 
that it would be folly for the 
U. S. not to give every aid to 
the Red army, an instrumental- 
ity through which vast German 
material and reserves can be de- 
stroyed. 


The needs of Russia are im- 
mense. Her vast manpower 
needs war supplies of all kinds. 
Mechanized reinforcements of 
every description are essential 
if the Russians are to be kept 
in the field in sufficient force 
to keep large numbers of Ger- 
man troops occupied, with the 
consequent wastage of arms. 


The burden of supplying the 
Russian army is going to fall 
heavily on American industry. 
The forthcoming three - power 
conference in Moscow will dis- 
cuss ways and means; but one 
may be certain that all conver- 
sations will lead back to this 
point, namely, “how much can 
America furnish, and how soon?” 
In view of this broad general 
situation all quotas, allotments, 
priorities and all else must be 
considered. And another picture 
would be presented if Hitler were 
able to destroy Russian resistance 
completely and knock that vast 
country, with its inexhaustible 
natural resources, permanently 
out of the war. 

co * 


Cites Popularity 


Of Cars 

KNUDSEN and his aides are 
looking now at the whole picture. 
Many of them, perhaps, are see- 
ing the problem plain and entire 
for the first time. What they see 
is a war economy production on 
a scale utterly without parallel; 
and to be continued indefinitely. 
That is what they are trying to 
get across now to John Q. Public; 
and perhaps the latter is not 
entirely to blame for his failure 
to comprehend so Gargantuan 
an enterprise. 

At his press’ conference, 
Knudsen gave one of the best 
and most succinct explanations 
for the popularity of the auto- 
mobile heard in a long time. 
A reporter asked the genial 
General Motors ex-president — 
whether he thought restrictions 
on gasoline sales would hurt 
sales of motor cars. Knudsen 
answered promptly and em- 
phatically: 


“No, I don’t. As long as a man 
can get a gallon of gasoline, he’ll 
try to get a car to put it in. 
What sells automobiles is that 
a man wants to go from A to B 
sitting down.” 

* * * 


Knudsen’s Answer 
To Pessimists 


LOTS OF PAPER and lots of 
big, expensive, professorial words 
have been used up in telling the 
story of the automobile much less 
effectively than Bill Knudsen did 
in those few sentences. 

And Knudsen’s answer is the 
answer to all pessimists, within 
and without the industry, who 
are fearful of its future. The 
automobile fills a basic want. If 
he is deprived of the means of 
filling that want, man knows 
it and doesn’t like it, and he 
will fill it just as soon as he 
can. And that’s something 
(thankfully) that can’t be 
changed by quotas, regulations, 
rules or what have you. 

Just how motor-conscious the 
U. S. really is may be seen in 
figures covering world registra- 
tion of motor vehicles, just made 
available at the department of 
commerce. As of Jan. 1 of this 
year, world automobile registra- 
tion was 45,376,891 units, of which 
32,452,861, or 71.7 percent, were 
in continental U. S. At the same 
time it was revealed that Amer- 
ican makes of cars, including 
those produced in Canadian 
branches of U. S. factories, ac- 
counted for approximately 83 
percent of total world registra- 
tions. How far ahead of all other 
countries ours is in motor car 
use is clearly shown by the fact 
that the country having the next 





Now and Then... 





AS WITH General Motors with its Dick Grant, the Chrysler Corp. has 
a vice-president in charge of sales, none other than A. vanDerZee. His 
activities consist in directing the sales efforts of the four units of the 
corporation — Plymouth, Dodge, Chrysler and De Soto. He cut into the 
automobile industry with Chevrolet, then controlled by W. C. Durant, 
as far back as 1916, but he went into the Navy when the war broke out. 
When the Kaiser was licked, vanDerZee was agreeably surprised to find 
Chevrolet wanted him back and he was a field man for that organiza- 
tion until 1924 when Durant beckoned him and made him regional 
sales manager in charge of the Atlantic Coast region for the Durant 
operation. Came along the Chrysler organization and in 1927 vanDerZee 
was regional sales manager at Cincinnati and at New York, and when 
Plymouth joined the family he was made general sales manager of the 
“look-at-all-three” junior member. Then in ’30 he was made Dodge gen- 
eral sales manager and when the corporation readjusted its high com- 
mand a year ago vanDerZee went to Highland Park as vice-president 
in charge of sales of the corporation itself. At the left we see the 
present-day vanDerZee; at the right the former general sales manager 


of Plymouth. 





Chevrolet Field Executives 
Hear Sales Plans for’42 Models 


DETROIT.— Automobile dealers 
must be given a larger sales po- 
tential with greater profit possi- 
bilities in order that the industry 
may be in line with the trend of 
the last decade in the field, William 
E. Holler, general sales manager 
of Chevrolet, told more than 50 
field executives of the sales or- 
ganization at the Detroit Athletic 
Club last week. The field men are 
assistant regional managers and 
zone managers attending the execu- 
tives specialization conference for 
two weeks and represent all sec- 
tions of the country. 

Holler cited that the trend is to 
lower numbers of automobile deal- 
ers. In 1929 there were 52,000 
whereas now there are approxi- 
mately 44,000 dealers representing 
the industry, he said. 

“Chevrolet was represented by 





largest number of cars is the 
United Kingdom with 2,429,580. 
Others follow in this order: 
France, 2,239,500; Canada, 1,477,- 
282; U. S. S. R., 1,060,000; Aus- 
tralia, 858,905; Italy, 498,500; 
Union of South Africa, 393,698; 
Germany, 327,000, and Argentina, 
309,500. 


* * 


Disagrees 


On Principle 

NATIONAL Automobile Dealers 
Assn. is not arguing with the 
Federal Reserve Board on _ its 
tentative installment selling 
terms, that is, with respect to 
down payments and length of 
time to be allowed to complete 
purchase. The NADA has, how- 
ever, submitted suggestions (pub- 
lished elsewhere in this issue of 
AUTOMOTIVE NEwS) concerning cer- 
tain other phases of the board’s 
program. In the highly important 
matter of down payment and 
terms, however, the NADA and 
the board see pretty much eye 
to eye. 

Leaders of the dealer body 
recognize that a tightening up 
along that line will have a 
salutary effect generally. In 
fact, it’s something they’ve been 
working towards for some 
time. However, NADA, while 
agreeing that the board’s pro- 
posals in that matter are sound 
enough, disapproves on prin- 
ciple of interference by the 
federal government and views 
it as another step in the gov- 
ernment’s growing grip on 
business. 


10,800 dealers in 1929,” Holler said. 
“Now it is represented by 8,400 
dealers in round numbers. The 
School of Modern Merchandising 
and Management, originated and 
developed by Chevrolet, is prac- 
tically the only source that is 
manufacturing new automobile 
dealers for the industry and as the 
graduates of this school are sons 
of company dealers, they naturally 
enter the ranks of the company 
dealers and provide an adequate 
supply of new business men to take 
the places of those who retire for 
one reason or another. 


“An analysis of the trend of the 
industry several years ago prompt- 
ed the Chevrolet organization to 
develop better policies toward deal- 
ers and create better profit possi- 
bilities for them. Under the Quality 
Dealer Program success was at- 
tained so that fewer dealers were 
able to merchandise more goods 
than formerly, Chevrolet dealers 
became the leading dealer group 
of the industry and all company 
records in sales were broken. 


“This year has been a continua- 
tion of past years with Chevrolet 
dealers able to dominate the field. 
When automobile dealers have 
good policies, good profit oppor- 
tunities and good product, success 
follows. The men who compose 
central office, regional and zone 
headquarters are of great im- 
portance in a large selling or- 
ganization for they are the liaison 
between dealers and the company. 


For a fresh automotive viewpoint, 
read George M. Slocum’s ‘‘A Word in 
Edgewise.”’ 


(Continued from Page 3) 


on he would utilize all of his 
capital and the business would 
have to close, thus putting them 
out of jobs. He suggested that 
they all take a 10 percent salary 
cut, including himself, that they 
capitalize the company at its 
actual worth and pay him 6 per- 
cent per year on that valuation. 
Then they could hire him as 
manager at a 10 percent cut over 
his previous salary, or could em- 
ploy any other manager they 
wanted. 


Profits 
Divided Up 

HEN that dealer offered to di- 

vide up 50 percent of the profit 
at the end of each month with 
each employe, including himself, in 
proportion to their wages. The 
other 50 percent was to be put in 
a reserve fund to carry the firm 
over during months when there 
was no profit. At the end of the 
year, what remained of this 
monthly reserve fund was to be 
divided up again proportionately 
among all the workers on the 50-50 
basis—50 percent to the workers 
and 50 percent as a permanent re- 
serve fund. 

He naturally had monthly 
meetings, definite responsibilities 
and quotas on each department, 
but from that point on the com- 
pany went ahead, never failing 
to make a profit—the bonuses 
were much over the 10 percent 
cut the employes originally took. 
No union organizer ever at- 
tempted to approach them. In 
fact, I don’t think they are eligi- 
ble for union membership be- 
cause they are not employes— 
they are partners. 

* * * 


ABOR relations are going to be 

of increasing importance, and I 
invite column readers to send me 
their impressions. 


* * * 


Purchasing Power 


Of Labor Rises 


WASHINGTON. — The average 
factory worker in 1929 had to spend 
about a third of his wages on a 
standard food budget (58 items); 
so far this year he has had to 
spend about a fourth, according to 
a U. S. department of agriculture 
study. 

This means that the average 
factory worker, after taking care 
of his food budget, has almost a 
fifth more to spend on commodities 
other than food than he had in 
1929. The gain in purchasing power 
has been even greater than the 
gain in dollars, since most non- 
food items cost less now. 


Fram Awarded Citation 
For Research Progress 


EAST PROVIDENCE, R. I.—The 
Fram Corp. here was recently pre- 
sented with a special citation for 
industrial research in the field of 
oil and motor cleaners by the engi- 
neering societies of New England. 

Frederick H. Franklin, in charge 
of Fram research since the found- 
ing of the company, received the 
citation on behalf of his organiza- 
tion. The research upon which this 
award was based led to the de- 
velopment of Fram _ chemically 
treated oil filter cartridges, and 


their adaptation to many fuel and 
oil cleaning purposes on gasoline, 
diesel and other type engines. 





FINAL car of the 1941 Chrysler schedule off the assembly li This marked 
the largest year in the history of the company’s production of ai wad eight-cyl- 


inder cars. Shown above are, 


left to right, H. 
assembly; W. March, general foreman, ae re Ss. 


Vv. Hilborg, superintendent, car 
P. Rice, chief inspector; 


H. Gough, assistant inspector final assembly; H. Reitz, superintendent materia 


division; A. M. Fleming, 
manager; E. H. Priebe, 


superintendent planning department. 


general works manager; S. W 
p works manager; 
planning department; J. H. Caron, sales 


| ’. Munroe, general sales 
H. Merritt, assistant superintendent, 
promotion manager; W. J. Maguire, 


atacooe 
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' mobile dealers of Delaware are just 
, as patriotic as any grour of men 


| to the proper authorities asking 
' that it be given every considera- 


Ae eT. 





dosed until today when Packard 
|nolds the first of its distributors 
| meetings, which includes a press 
|party. Tomorrow the Chrysler 
‘Corp. goes into action in Detroit, 
‘with a defense - automobile press 
preview which promises to bring 
‘here not only the automobile edi- 


‘Delaware Dealers 
| Suggest Cargile 
For OPACS Board 


WILMINGTON, Del.—An appeal 
to Delaware’s representatives in 
Congress that an automobile man 
pe placed on Leon Henderson’s 
OPACS committee and the sug- 
gestion that this person be L. 
Claire Cargile, president of the 
National Automobile Dealers Assn., 
was made by Hugh F. Gallagher, 
president of Delaware Motor 
Trades Assn. 

Gallagher, in behalf of the Dela- 
ware automobile dealers, wrote to 
Sen. James M. Tunnell, Sen. James 
H. Hughes and Rep. Philip A. 
Traynor, embodying his suggestion 
and request to them and asking 
for their cooperation in the reali- 
zation of this idea. 

The idea of having an experi- 
enced automobile dealer on the 
Henderson committee came as the 
result of a number of interesting 
meetings which Gallagher has con- 
ducted on the present and future 
outlook for the dealer field in 
Delaware. 

In writing Delaware’s congres- 
sional representatives about the 
situation Gallagher stated that: 

“Automobile merchants of Dela- 
ware do not take a back seat to 
any in the nation in their willing- 
ness to support the national de- 
fense program. They realize that 
all will be called upon to make sac- 
rifices; to surrender, temporarily, 
established rights and privileges in 
order that the American way of 
living shall be preserved. 

“But,” Gallagher continued, “we 
are equally as determined to fight 
and vigorously oppose any at- 
tempts to single out our businesses 
as well as our employe’s means of 
making a livelihood, unfair meas- 
ures and rulings aimed at our 
industry.” 

Immediate responses have been 
received from Rep. Traynor, who 
expressed interest and forwarded 
Gallagher’s letter to Stephen Early, 
secretary to President Roosevelt, 
asking that it be given considera- 
tion. 

Similar action was taken by 
Sen. Tunnell, who also had the 
letter called to President Roose- 
velt’s attention. In commenting on 
Gallagher’s letter, Sen. Tunnell 
wrote: 

“I feel as you do that the auto- 


in this great nation of ours. I am 
therefore transmitting your letter 


tion.” 





Truckin’ 


(Continued from Page 18) 
outside the legal zone of delivery 
for these haulers. All they have to 
do, if offered such freight, is to 
apply to the nearest ICC office and 
a special permit is issued which 
eliminates transferring the load in 
Detroit, and which in turn saves 


time and cost. 
* ea oo 


STRICTLY DEFENSE necessity 
propaganda of our own—Ever stop 
to think which does the most ac- 
tive and essential transportation 
work, a ton of steel used in con- 
structing a box car or a ton of 
steel used in building 4 truck 
trailer for an inter-city hauler? 
Used in a box car hauling L.C.L. 
freight (approximately five to 10 
tons) it may take a week to make 
a roundtrip from Detroit to Chi- 
cago and spend days of that time 
setting on side tracks. But the old 
truck-trailer makes the roundtrip 
in 24 hours, and the trailer is used 
during the day for delivery of its 
load and pickup to the consignee 
and consignor. What's the ratio? 
About seven to one, if my betting 
odds are figured right. 
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get back from Nash. at Chicago. 


by YEAR at Dayton and seven 
at Akron—that’s been my at- 
tendance record at Chevrolet’s Soap 
Box Derby. I’ve seen ’em all, but 
this last one a week ago yesterday 
impressed me more than any of the 
others. So far as promotion was 
concerned, it was letter - perfect. 
Over the years Clare Fisken has 
improved his technique until now 
everything goes off like clockwork; 
in fact, the last one was so far 
ahead of a stiff schedule that it 
was possible to take time out so 
the Charleston (W. Va.) boy, 
Johnny McDaniels’ coaster could 
be repaired so he could compete in 
the final. He finished second to 
Claude Smith of Akron, the first 
time the home town has developed 
a champion. 


Chris 
Sinsabaugh 


tors but many of the publishers 
of the leading daily newspapers. 
Studebaker’s preview will be at 
South Bend on Aug. 27. It will be 
military in flavor, thanks to Pub- 
licist Morrow Krum. The news- 
papermen will be inducted into the 
army at “Camp Studebaker” at the 
company’s proving grounds, put in 
uniform and billeted in pup tents. 
* * 


THEN COMES another gap in 
the schedule, General Motors party 
on Sept. 10 being next, followed on 
Sept. 12 by Nash which revised its 
original plans late last week. In- 
stead of local parties, Bill Blees 
has sounded the tocsin for a 
national meeting in Chicago, which 
will bring together an army of 
distributors, dealers and their 
salesmen, with due provision hav- 
ing been made for the entertain- 
ment of the automobile editors of 
the country. This leaves Ford the 
only one not definitely set as to 
the exact date, but as I said above, 
it looks as if we all will be going 
to Dearborn a few days after we 


industr 
Baybesto 


* * 


BUT WHAT impressed me most 
was that this year, with the war 
clouds hovering overhead, the more 
than 25,000 kids who competed in 
the local championships and the 
finals were taught how to use their 
hands, as well as their brains, 
which should be most helpful in 
case we get into the big imbroglio. 
Very likely few if any will be 
called to the colors, but this know- 
ing tools and how to use them 


A RECENTLY completed addition to its plant at Stratford 


been announced 
the manufacture of friction materials for the automotive and aeronautical 
mee ae square feet of floor space and is adjacent to the other 
8 ngs. 


should be most invaluable in civil-'The answer lies with the daily 


by Raybestos division. The new building to 


championships 


before. However, 








Conn. has 
be used for 





ian employment a little later on.. newspapers of the country. Will 

Because of the uncertainty of! they continue to sponsor the local 
the times, there seemed to be some 
question as to whether or not this 
would be the last of the derbies. 
Many feared so but Marvin E. 
Coyle, Chevrolet’s general manager, 
told us at the champion’s dinner 
that so far as Chevrolet is con- 
cerned, that company is eager to 
carry on, believing it is the grand- 
est contribution Chevrolet could 
make to the youth of America. 


which feed the 
finals? This year there were fewer 
supporting newspapers. Coyle attri- 
buted this loss to the World War 
which eats up so much space that 
little is left for anything else. 
Then, too, expenses run higher than 
Chevrolet feels 
that come another year there will 
be enough of the papers so com- 
pletely sold on the promotion as to 
insure another derby next year. 


~NEW TIRE POWDER THAT ELIMINATES — 
STATIC SHOCK, RADIO INTERFERENCE 


Blown into tire tube, lasts permanently! 


U. S. Stat-X Powder has been tested in a// 
makes of tires on a// makes of cars. In every case it has 
proved 100% effective in eliminating static shock, static 
Sparks and static radio interference caused by friction be- 
tween the tires and the road. 


This powder is available in cartons of 12 cans, or 
enough powder to “shock-proof” 120 cars at a retail 
price of $1.00 per car, installed. Dealer cost per car 
—10¢. Mail the coupon today for full details. 
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POWDER a 
UNITED STATES RUBBER COMPANY 


1230 Sixth Avenue, Rockefeller Center, New York, N. Y. 


TAKES BUT A FEW MINUTES...COSTS BUT A FEW CENTS 
PAYS A BIG PROFIT 


injected into valve 
Opening of tire 
tube, protects any 
tire on any car for 

life of tube. 


One tablespoon- 
ful of U. S. Stat-X 


Powder... placed in Battery 


Hydrometer with 
float removed... 














NO MORE 
RADIO TIRE STATIC 


Good news for radio 
listeners! U. S. Stat-X 
Powder works wonders 
removing all static inter- 
ference due to friction 
between tires and road. 












NO MORE 
STATIC SHOCK 


That’s good news for 
car owners and service 
men. U. S. Stat-X Pow- 
der neutralizes all elec- 
trostatic charges — pre- 
vents annoying shocks. 





NO MORE 
STATIC SPARKS 


Every gas station atten- 
dant knows the annoy- 
ance of static sparks. 
U. S. Stat-X Powder 
eliminates all static elec- 
tricity caused by road 
friction of tires. 


ee ee eae 


| MAIL THIS COUPON TODAY! | 


I UNITED STATES RUBBER COMPANY 
l 1230 Sixth Avenue, 

I Rockefeller Center, New York I 
t 1! would like full details about the new U.S. Stat-X Powder. i 
i I 
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**47 OU have helped materially in making this a successful 

and valuable dealership...” Weigh this statement from 
Mr. Galloway for a moment. Consider that he became a 
Dodge-Plymouth Dealer right in the depths of the big 
depression. And not only has he weathered the ups and 
downs of business during the toughest decade retail mer- 
chants can remember, but complete market coverage has 
enabled him to show consistent profits. Three lines in- 
stead of one...lines which blanket the field in which better 
than four out of five sales are made. There’s your answer! 
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